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About This Curriculum 

This educational material was developed by the CreoQuad team in 2025 as part of 
an education initiative that did not launch publicly.  

Rather than let this work go unused, we're sharing it freely with anyone who can 
benefit from it.  

License:  

●​ Free to use for personal learning and education  
●​ Free to share with others  
●​ Not for commercial resale or redistribution  
●​ Attribution to CreoQuad appreciated but not required 

Questions? Connect at: contact@creoquad.com 
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Beginner-Friendly Graphic Design & Video 
Editing Course Study Material Outline 

Course Overview 

This comprehensive graphic design and video editing course is designed for complete beginners 
who want to learn visual content creation. The curriculum focuses on practical, industry-relevant 
skills using accessible tools and techniques. Perfect for college students, working professionals, 
small business owners, and anyone looking to create professional-quality visual content. 

Duration: 4 Weeks (8 Sessions, 2 Classes per Week)​
Philosophy: Learning by doing, not by memorising - practical creation over theory 

 

Module 1: Design Foundations & Visual Principles 

Unit 1.1: Introduction to Graphic Design 

●​ Definition and importance of graphic design in digital communication 
●​ Evolution of design in the digital era 
●​ Real-world examples of effective vs. ineffective design 
●​ Career opportunities in graphic design and visual content creation 

Unit 1.2: Core Design Principles 

●​ The four fundamental design rules: 
○​ Proximity (keeping related elements together) 
○​ Contrast (making important elements stand out) 
○​ Alignment (creating visual connections) 
○​ Balance (achieving visual stability) 
●​ Visual hierarchy and composition techniques 
●​ Understanding design psychology and user perception 

Unit 1.3: Design Analysis & Critical Thinking 

●​ Analyzing successful design examples across industries 
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●​ Identifying design problems and solutions 
●​ Developing a designer's eye for detail 
●​ Building design vocabulary and communication skills 

 

Module 2: Color Theory & Typography 

Unit 2.1: Color Fundamentals for Designers 

●​ Color wheel basics and color relationships 
●​ Color harmony principles: 
○​ Complementary color schemes 
○​ Analogous color schemes 
○​ Triadic and split-complementary schemes 
●​ Color psychology and emotional impact 
●​ Cultural considerations in color choice 

Unit 2.2: Digital Color Applications 

●​ Color modes (RGB vs. CMYK vs. HEX) 
●​ Color accessibility and contrast ratios 
●​ Creating brand color palettes 
●​ Color optimization for different digital platforms 

Unit 2.3: Typography Essentials 

●​ Font categories and their characteristics 
●​ Typography hierarchy and scale 
●​ Font pairing strategies 
●​ Readability and legibility principles 

Unit 2.4: Advanced Typography Techniques 

●​ Text layout and spacing (kerning, leading, tracking) 
●​ Typography for different media formats 
●​ Custom lettering basics 
●​ Typography as a design element 
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Module 3: Digital Design Tools & Workflow 

Unit 3.1: Introduction to Canva Platform 

●​ Canva interface navigation and tool overview 
●​ Template customization techniques 
●​ Asset library utilization 
●​ Workspace organization and file management 

Unit 3.2: Design Creation Workflow 

●​ Project planning and conceptualization 
●​ Sketch-to-digital workflow 
●​ Design iteration and refinement process 
●​ Version control and backup strategies 

Unit 3.3: Advanced Canva Features 

●​ Custom dimensions and format optimization 
●​ Brand kit setup and management 
●​ Collaboration tools and sharing options 
●​ Canva AI features and Magic Design utilization 

Unit 3.4: Design Asset Management 

●​ Image sourcing and copyright considerations 
●​ Stock photo selection and editing 
●​ Creating and organizing design elements 
●​ Building personal asset libraries 

 

Module 4: Layout Design & Composition 

Unit 4.1: Layout Fundamentals 

●​ Grid systems and their applications 
●​ White space utilization and visual breathing room 
●​ Visual flow and eye movement patterns 
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●​ Responsive design principles for multiple devices 

Unit 4.2: Print Design Applications 

●​ Flyer and poster design techniques 
●​ Business card and stationery design 
●​ Print specifications and file preparation 
●​ Layout considerations for physical media 

Unit 4.3: Digital Layout Design 

●​ Social media post design across platforms 
●​ Web banner and display ad creation 
●​ Email template design 
●​ Presentation slide design 

Unit 4.4: Advanced Composition Techniques 

●​ Rule of thirds and other composition guidelines 
●​ Creating depth and dimension in flat designs 
●​ Balancing text and visual elements 
●​ Dynamic vs. static composition approaches 

 

Module 5: Branding & Logo Design 

Unit 5.1: Brand Identity Fundamentals 

●​ Understanding brand personality and values 
●​ Visual brand strategy development 
●​ Brand consistency across touchpoints 
●​ Competitive brand analysis 

Unit 5.2: Logo Design Principles 

●​ Types of logos and their applications: 
○​ Wordmarks and lettermarks 
○​ Pictorial and abstract marks 
○​ Combination marks and emblems 
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●​ Logo scalability and versatility requirements 
●​ Successful logo case studies 

Unit 5.3: Brand System Development 

●​ Color palette creation for brands 
●​ Typography selection for brand identity 
●​ Brand pattern and texture development 
●​ Creating brand guidelines and style guides 

Unit 5.4: Brand Application Design 

●​ Business card and letterhead design 
●​ Social media branding templates 
●​ Packaging and merchandise applications 
●​ Digital brand asset creation 

 

Module 6: Introduction to Video Editing 

Unit 6.1: Video Production Fundamentals 

●​ Video format basics (aspect ratios, resolutions, frame rates) 
●​ Planning video content with storyboards 
●​ Video file types and compression 
●​ Equipment considerations for beginners 

Unit 6.2: CapCut Platform Mastery 

●​ CapCut interface and tool navigation 
●​ Import and organization of media assets 
●​ Basic editing timeline concepts 
●​ Export settings for different platforms 

Unit 6.3: Basic Video Editing Techniques 

●​ Cutting, trimming, and clip arrangement 
●​ Transition effects and their appropriate use 
●​ Multiple layer editing and compositing 
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●​ Audio and video synchronization 

Unit 6.4: Video Enhancement Fundamentals 

●​ Color correction and basic color grading 
●​ Exposure and contrast adjustments 
●​ Stabilization and basic video fixes 
●​ Creating consistent visual style across clips 

 

Module 7: Audio & Motion Graphics 

Unit 7.1: Audio Fundamentals for Video 

●​ Understanding audio importance in video content 
●​ Audio file formats and quality considerations 
●​ Recording clean audio techniques 
●​ Audio editing basics in video software 

Unit 7.2: Audio Enhancement Techniques 

●​ Background music selection and licensing 
●​ Audio level balancing and mixing 
●​ Noise reduction and audio cleanup 
●​ Creating audio fade-ins and fade-outs 

Unit 7.3: Text and Motion Graphics 

●​ Animated text creation and timing 
●​ Lower thirds and caption design 
●​ Simple motion graphics principles 
●​ Text animation best practices 

Unit 7.4: Visual Effects and Transitions 

●​ Transition selection and timing 
●​ Basic visual effects application 
●​ Creating engaging intro and outro sequences 
●​ Maintaining viewer attention through visual variety 
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Module 8: Social Media Content Creation 

Unit 8.1: Platform-Specific Design Requirements 

●​ Instagram: Stories, posts, and Reels specifications 
●​ Facebook: Cover photos, posts, and ad formats 
●​ TikTok: Vertical video optimization 
●​ YouTube: Thumbnails and channel art 
●​ LinkedIn: Professional content guidelines 

Unit 8.2: Content Strategy and Planning 

●​ Content calendar development for visual posts 
●​ Series creation and visual consistency 
●​ Engagement-focused design principles 
●​ Seasonal and trending content adaptation 

Unit 8.3: Social Media Video Content 

●​ Short-form video creation techniques 
●​ Vertical video optimization strategies 
●​ Adding captions and subtitles 
●​ Creating thumb-stopping content 

Unit 8.4: Advanced Social Media Design 

●​ Animated social media content 
●​ Interactive story design elements 
●​ User-generated content integration 
●​ Campaign visual identity development 

 

Module 9: Professional Portfolio Development 
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Unit 9.1: Portfolio Strategy and Planning 

●​ Identifying your design niche and strengths 
●​ Curating work for maximum impact 
●​ Understanding different portfolio formats 
●​ Target audience consideration for portfolio 

Unit 9.2: Digital Portfolio Creation 

●​ Online portfolio platform options 
●​ Portfolio website design principles 
●​ Case study presentation techniques 
●​ SEO basics for portfolio visibility 

Unit 9.3: Project Documentation and Presentation 

●​ Before-and-after project showcases 
●​ Design process documentation 
●​ Client testimonial integration 
●​ Professional project descriptions 

Unit 9.4: Personal Branding for Designers 

●​ Developing your designer identity 
●​ Social media presence for creatives 
●​ Networking and community engagement 
●​ Professional development planning 

 

Module 10: Industry Skills & Career Development 

Unit 10.1: Client Communication and Project Management 

●​ Understanding client briefs and requirements 
●​ Design revision process and feedback handling 
●​ Timeline management and deadline adherence 
●​ Professional communication best practices 
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Unit 10.2: Legal and Ethical Considerations 

●​ Copyright and intellectual property basics 
●​ Stock image licensing and usage rights 
●​ Client contract fundamentals 
●​ Attribution and credit requirements 

Unit 10.3: Pricing and Business Skills 

●​ Freelance pricing strategies 
●​ Value-based vs. hourly pricing models 
●​ Basic invoicing and payment terms 
●​ Building repeat client relationships 

Unit 10.4: Continuous Learning and Growth 

●​ Industry trend awareness and adaptation 
●​ Advanced skill development pathways 
●​ Professional design communities and resources 
●​ Certification programs and continued education options 

 

Learning Outcomes 

Upon completion of this course, students will be able to: 

●​ Apply fundamental design principles to create visually appealing graphics 
●​ Develop brand identity systems including logos and visual guidelines 
●​ Create professional social media content across multiple platforms 
●​ Edit videos with proper pacing, audio, and visual enhancements 
●​ Build and present a professional design portfolio 
●​ Understand client communication and project management basics 
●​ Navigate legal and ethical considerations in design work 
●​ Plan and execute integrated visual campaigns 
●​ Utilize industry-standard tools efficiently and effectively 
●​ Develop a personal design style and professional brand identity 
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This comprehensive outline provides structure for a practical, hands-on course that prepares 
students for real-world design challenges while building confidence through progressive skill 
development. 
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Module 1 

 



Module 1: Design Foundations & Visual 
Principles 

 

Unit 1.1: Introduction to Graphic Design 

1.1.1 What is Graphic Design? 

Simple Definition: Graphic design is the art of combining text, images, colors, and shapes to 
communicate messages visually. Think of it as visual storytelling – instead of using only words, 
we use pictures, colors, and layouts to tell people something important. 

Why is Graphic Design Important in Digital Communication? 

In today's world, we see hundreds of designs every day – on our phones, computers, billboards, 
and social media. Good design helps messages get noticed and understood quickly. Bad design 
makes people confused or causes them to ignore the message completely. 

Real-World Example: 

●​ Good Design: Instagram's clean, simple interface with clear icons 
●​ Bad Design: A website with too many colors, fonts, and confusing navigation 

1.1.2 Evolution of Design in the Digital Era 

From Print to Digital (A Brief Timeline): 

1.​ 1950s-1980s: Design was mainly for print (newspapers, magazines, posters) 
2.​ 1990s: Internet websites began appearing – basic text and simple graphics 
3.​ 2000s: Better technology allowed for more colorful, interactive designs 
4.​ 2010s: Mobile phones changed everything – designs had to work on small screens 
5.​ 2020s-Today: AI, social media, and responsive design dominate 

Key Changes: 

●​ Interactive Elements: Buttons you can click, animations, hover effects 
●​ Mobile-First Design: Everything must look good on phones first 
●​ Social Media Graphics: Instagram posts, TikTok videos, Twitter banners 

 



●​ User Experience (UX): How easy and pleasant it is to use a design 

1.1.3 Real-World Examples: Effective vs. Ineffective Design 

Effective Design Examples: 

1. Urban Kicks Sneaker Brand (Fictional Example) 

●​ What They Did Right: 
○​ Clean logo that's easy to read 
○​ Consistent color scheme (black, white, and one accent color) 
○​ Clear product photos with good lighting 
○​ Simple navigation: Home, Shop, About, Contact 

2. Apple's iPhone Interface 

●​ Why It Works: 
○​ Icons are easy to understand (phone icon for calls, camera icon for photos) 
○​ Consistent spacing between elements 
○​ Text is large enough to read easily 

Ineffective Design Examples: 

1. Cluttered Online Store 

●​ What Went Wrong: 
○​ Too many fonts (mixing 5+ different text styles) 
○​ Flashing animations everywhere 
○​ No clear navigation path 
○​ Colors that hurt your eyes 

2. Confusing App Layout 

●​ Problems: 
○​ Buttons that don't look clickable 
○​ Important information hidden in corners 
○​ No clear hierarchy (everything looks equally important) 

 

 



1.1.4 Career Opportunities in Graphic Design 

Entry-Level Positions: 

1.​ Graphic Design Assistant - Help senior designers with basic tasks 
2.​ Social Media Content Creator - Make posts for Instagram, Facebook, TikTok 
3.​ Junior Web Designer - Work on website layouts and graphics 
4.​ Print Design Specialist - Create brochures, business cards, posters 

Growth Opportunities: 

1.​ Senior Graphic Designer - Lead design projects 
2.​ Art Director - Manage design teams and creative vision 
3.​ UX/UI Designer - Focus on how users interact with digital products 
4.​ Freelance Designer - Work with multiple clients independently 

Skills Needed: 

●​ Creativity and visual thinking 
●​ Basic computer skills 
●​ Communication skills 
●​ Attention to detail 
●​ Willingness to learn new software 

 

 

 



Unit 1.2: Core Design Principles 

1.2.1 The Four Fundamental Design Rules 

 

Think of these as the "grammar rules" of design. Just like writing has rules that make sentences 
clear and easy to read, design has rules that make visuals clear and easy to understand. 

1. Proximity (Keeping Related Things Together) 

What It Means: Elements that belong together should be placed close to each other. Elements 
that don't belong together should be separated. 

Why It Matters: Our brains automatically group things that are close together. This helps people 
understand information quickly. 

Urban Kicks Example: 

GOOD PROXIMITY: 
Urban Kicks 
Premium Sneakers Since 2020 
[Logo Image] 
 
Contact Us: 
Phone: (555) 123-4567 

 



Email: hello@urbankicks.com 
Address: 123 Style Street 
 
BAD PROXIMITY: 
Urban Kicks    Phone: (555) 123-4567 
[Logo Image]    
                Premium Sneakers Since 2020 
Email: hello@urbankicks.com 
                Address: 123 Style Street 

 

 

 
 



Practical Exercise: Look at your contact list on your phone. Notice how each person's name, 
photo, and phone number are grouped together – that's proximity in action! 

2. Contrast (Making Important Things Stand Out) 

What It Means: Important elements should look different from less important ones. This 
difference can be in size, color, font weight, or shape. 

Why It Matters: Contrast helps guide the viewer's eye to what's most important first. 

Types of Contrast: 

●​ Size Contrast: Big headline, smaller body text 
●​ Color Contrast: Dark text on light background 
●​ Font Contrast: Bold text for emphasis, regular text for details 
●​ Shape Contrast: Round button among square elements 

Urban Kicks Example: 

GOOD CONTRAST: 
SUMMER SALE! (Large, bold, red text) 
Save up to 50% on all sneakers (Medium, regular text) 
Shop now while supplies last (Small, light text) 
 
BAD CONTRAST: 
Summer Sale (Small, gray text) 
Save up to 50% on all sneakers (Small, gray text) 
Shop now while supplies last (Small, gray text) 

 
 
 



 

 

3. Alignment (Creating Visual Connections) 

What It Means: Elements should line up with each other in a purposeful way. Nothing should be 
placed randomly. 

Why It Matters: Good alignment creates invisible lines that guide the eye and make designs look 
professional and organized. 

Types of Alignment: 

●​ Left Alignment: All elements line up on the left side 
●​ Center Alignment: All elements line up in the middle 
●​ Right Alignment: All elements line up on the right side 
●​ Edge Alignment: Elements line up with edges of other elements 

Urban Kicks Example: 

GOOD ALIGNMENT: 
Urban Kicks                    [Cart Icon] 
Home    Shop    About    Contact 
 
New Arrivals 
Air Max Deluxe              $129.99 
Jordan Classic              $149.99 
Urban Runner               $89.99 
 
BAD ALIGNMENT: 
    Urban Kicks        [Cart Icon] 
Home  Shop       

 



    About    Contact 
 
New Arrivals 
Air Max Deluxe          $129.99 
  Jordan Classic    $149.99 
     Urban Runner $89.99 

 
 

 



 

4. Balance (Achieving Visual Stability) 

What It Means: Elements should be arranged so the design feels stable and not like it's going to 
tip over. 

Types of Balance: 

●​ Symmetrical Balance: Same elements on both sides (like a mirror) 
●​ Asymmetrical Balance: Different elements that still feel balanced 
●​ Radial Balance: Elements arranged around a center point 

Simple Test: Imagine your design is on a seesaw. Would it tip to one side, or stay level? 

Urban Kicks Example: 

SYMMETRICAL BALANCE: 
    [Urban Kicks Logo] 
[Sneaker Image] [Sneaker Image] 
    [Shop Now Button] 
 
ASYMMETRICAL BALANCE: 
Urban Kicks [Large Sneaker Image] 
New Collection 
Starting at $99    [Small Shop Button] 

 



 

 

 

 



1.2.2 Visual Hierarchy and Composition Techniques 

What is Visual Hierarchy? Visual hierarchy is the order in which people look at elements in your 
design. You want to control this order to guide viewers through your message logically. 

Creating Hierarchy: 

1.​ Most Important: Largest, boldest, brightest 
2.​ Second Important: Medium size, semi-bold 
3.​ Least Important: Smallest, lightest 

Urban Kicks Website Hierarchy: 

1.​ First Look: Brand logo and main product image 
2.​ Second Look: "New Collection" headline 
3.​ Third Look: Product prices and details 
4.​ Fourth Look: Navigation menu and footer 

Composition Techniques: 

1. Rule of Thirds 

●​ Imagine your design divided into 9 squares (like a tic-tac-toe board) 
●​ Place important elements where the lines intersect 
●​ This creates more interesting, balanced compositions 

 

 

 



2. Z-Pattern Layout 

●​ People's eyes naturally move in a Z-shape when scanning 
●​ Place important elements along this path: 

○​ Top left: Logo 
○​ Top right: Navigation or search 
○​ Middle: Main content 
○​ Bottom right: Call-to-action button 

 

1.2.3 Understanding Design Psychology and User Perception 

How People Look at Designs: 

1.​ F-Pattern Reading: On websites, people scan in an F-shape​
 

○​ Horizontal line across the top 
○​ Vertical line down the left side 
○​ Shorter horizontal line in the middle 

2.​ Attention Span: People decide in 3-5 seconds whether to stay or leave​
 

3.​ Cognitive Load: Too many choices or elements overwhelm users​
 

 



Color Psychology Basics: 

●​ Red: Energy, urgency, excitement (sale buttons, alerts) 
●​ Blue: Trust, stability, calm (banks, social media) 
●​ Green: Nature, growth, money (environmental brands, financial apps) 
●​ Black: Luxury, sophistication (high-end brands) 
●​ White: Clean, simple, modern (minimalist designs) 

Urban Kicks Color Strategy: 

●​ Primary: Black (sophistication, style) 
●​ Secondary: White (clean, modern) 
●​ Accent: Electric blue (energy, trust) 

 

Unit 1.3: Design Analysis & Critical Thinking 

1.3.1 Analyzing Successful Design Examples Across Industries 

Framework for Design Analysis (AIDA Method): 

A - Attention: Does it grab your attention immediately? I - Interest: Does it make you want to 
learn more? D - Desire: Does it make you want the product/service? A - Action: Does it clearly 
tell you what to do next? 

 

 



Industry Examples Analysis: 

1. E-commerce (Amazon) 

●​ Attention: Clean, recognizable logo 
●​ Interest: Clear product categories and search 
●​ Desire: Customer reviews, ratings, recommendations 
●​ Action: Obvious "Add to Cart" and "Buy Now" buttons 

2. Food Delivery (DoorDash) 

●​ Attention: Food photography and brand colors 
●​ Interest: Local restaurants and delivery times 
●​ Desire: Reviews, ratings, special offers 
●​ Action: Clear ordering process and checkout 

3. Social Media (Instagram) 

●​ Attention: Visual-first interface 
●​ Interest: Personalized feed algorithm 
●​ Desire: Easy sharing and engagement features 
●​ Action: Simple post, like, comment, and share buttons 

1.3.2 Identifying Design Problems and Solutions 

Common Design Problems: 

Problem 1: Information Overload 

●​ What It Looks Like: Too much text, too many images, everything competing for attention 
●​ Solution: Use white space, create clear hierarchy, show only essential information 
●​ Urban Kicks Fix: Instead of showing 50 sneakers on one page, show 12 with clear 

categories 

Problem 2: Poor Readability 

●​ What It Looks Like: Text too small, low contrast, fancy fonts that are hard to read 
●​ Solution: Use readable fonts, ensure good contrast, make text large enough for mobile 
●​ Urban Kicks Fix: Change gray text on white background to black text, increase font size to 

at least 16px 

Problem 3: Unclear Navigation 

●​ What It Looks Like: Users can't find what they're looking for, confusing menu structure 

 



●​ Solution: Use familiar navigation patterns, clear labels, logical organization 
●​ Urban Kicks Fix: Simple menu: Home, Men's, Women's, Kids, Sale, Contact 

Problem 4: No Clear Call-to-Action 

●​ What It Looks Like: Users don't know what to do next 
●​ Solution: Clear, contrasting buttons with action words 
●​ Urban Kicks Fix: Replace "Learn More" with "Shop Now" or "Add to Cart" 

1.3.3 Developing a Designer's Eye for Detail 

Daily Exercises to Improve Your Design Eye: 

1. Screenshot Challenge 

●​ Take screenshots of designs you encounter daily 
●​ Ask yourself: What works? What doesn't? Why? 
●​ Keep a folder of good and bad examples 

2. Font Spotting 

●​ Notice fonts used in different contexts 
●​ Fast food vs. luxury brands vs. tech companies 
●​ How do fonts affect the message? 

3. Color Analysis 

●​ Pay attention to color combinations in successful brands 
●​ Notice how colors make you feel 
●​ Urban Kicks Exercise: Find 5 sneaker brands and compare their color choices 

4. Layout Patterns 

●​ Notice common layouts in websites and apps 
●​ Where are logos typically placed? 
●​ Where do you expect to find navigation menus? 

What to Look For: 

●​ Consistency: Do all pages/screens follow the same rules? 
●​ Spacing: Is there enough white space, or does it feel cramped? 
●​ Accessibility: Can you read everything clearly? Are buttons easy to click? 
●​ Mobile-Friendly: Does it work well on phone screens? 

 



1.3.4 Building Design Vocabulary and Communication Skills 

Essential Design Terms (with Simple Explanations): 

Layout Terms: 

●​ White Space (Negative Space): Empty areas in a design – not necessarily white 
●​ Grid: Invisible lines that help organize content 
●​ Responsive Design: Design that adapts to different screen sizes 
●​ Above the Fold: Content visible without scrolling 

Typography Terms: 

●​ Font: The style of letters (Arial, Times New Roman) 
●​ Typeface: A family of fonts (Arial includes Arial Bold, Arial Italic) 
●​ Kerning: Space between individual letters 
●​ Leading: Space between lines of text 

Color Terms: 

●​ Hue: The pure color (red, blue, green) 
●​ Saturation: How vivid or muted a color is 
●​ Brightness: How light or dark a color is 
●​ Hex Code: A code that represents colors digitally (#FF0000 = red) 

Digital Design Terms: 

●​ Pixel: The smallest unit of a digital image 
●​ Resolution: How clear and detailed an image is 
●​ Vector: Graphics that can be resized without losing quality 
●​ Raster: Pixel-based graphics (photos, complex images) 

How to Communicate Design Feedback: 

Instead of: "I don't like it" Say: "The contrast between the text and background makes it hard to 
read" 

Instead of: "Make it pop" Say: "Can we increase the size of the headline and use a brighter color 
to make it more prominent?" 

Instead of: "It's boring" Say: "Could we add some visual interest with color accents or icons while 
maintaining the clean layout?" 

 

 



Essential Tools for Today's Graphic Designers 

Free Tools for Beginners: 

1. Canva 

●​ Best For: Social media graphics, simple designs 
●​ Why Beginners Love It: Drag-and-drop interface, templates 
●​ Urban Kicks Use: Instagram posts, Facebook ads, simple flyers 

2. GIMP (GNU Image Manipulation Program) 

●​ Best For: Photo editing, detailed graphics 
●​ Why It's Great: Free alternative to Photoshop 
●​ Learning Curve: Medium – worth the effort 

3. Figma 

●​ Best For: Web design, app interfaces, team collaboration 
●​ Why Designers Choose It: Works in browser, real-time collaboration 
●​ Perfect For: Urban Kicks website mockups 

Professional Tools (Paid): 

1. Adobe Creative Suite: 

●​ Photoshop: Photo editing, digital art 
●​ Illustrator: Logo design, vector graphics 
●​ InDesign: Layouts, brochures, magazines 

2. Sketch (Mac Only) 

●​ Best For: UI/UX design, app interfaces 

Mobile Apps for Quick Edits: 

1. Canva Mobile 2. Adobe Express 3. Over (text on photos) 4. PicsArt 

 

 

 



Practical Exercises and Projects 

Exercise 1: Proximity Practice 

Create a business card for Urban Kicks using good proximity principles: 

●​ Group contact information together 
●​ Separate logo from contact details 
●​ Keep related elements close 

Exercise 2: Contrast Experiment 

Design a sale announcement that uses all four types of contrast: 

●​ Size (big "SALE" headline) 
●​ Color (red sale price on white background) 
●​ Font (bold for price, regular for details) 
●​ Shape (round sale badge among rectangular elements) 

Exercise 3: Alignment Challenge 

Create a simple Urban Kicks product page: 

●​ Align all product names to the left 
●​ Center-align prices under each product 
●​ Right-align the shopping cart icon 

Exercise 4: Balance Test 

Design two versions of a Urban Kicks poster: 

●​ Version 1: Symmetrical balance 
●​ Version 2: Asymmetrical balance 
●​ Compare which feels more dynamic 

 

Key Takeaways for Module 1 

1.​ Design is Communication: Every design choice should serve a purpose in communicating 
your message​
 

 



2.​ Rules Before Breaking: Learn the fundamental principles before experimenting with 
breaking them​
 

3.​ Simplicity Wins: When in doubt, choose the simpler option​
 

4.​ User First: Always design for your audience, not for yourself​
 

5.​ Practice Daily: Good design skills come from consistent practice and observation​
 

6.​ Tools are Just Tools: Great design comes from understanding principles, not just knowing 
software​
 

7.​ Feedback is Gold: Learn to give and receive constructive design criticism​
 

 

Study Tips for Success 

Daily Habits: 

●​ Spend 15 minutes analyzing designs you encounter 
●​ Take screenshots of good and bad examples 
●​ Practice with one tool for 30 minutes daily 
●​ Join design communities online (Reddit's r/graphic_design, Dribbble) 

Weekly Goals: 

●​ Complete one small design project 
●​ Study one successful brand's visual identity 
●​ Share your work and ask for feedback 

Monthly Challenges: 

●​ Redesign a local business's marketing material 
●​ Create a complete brand identity (logo, colors, fonts) 
●​ Build a small portfolio of your best work 

Remember: Every expert designer started as a beginner. Focus on learning the fundamentals 
well, and the advanced skills will follow naturally. 

 
 



Next Module Preview: In Module 2, we'll dive deep into color theory and typography – the 
building blocks that will make your Urban Kicks designs (and all your future projects) truly 
professional and eye-catching. 

 

 



Module 2 

 



Module 2: Color Theory & Typography 
 

Unit 2.1: Color Fundamentals for Designers 

2.1 What is Color Theory? 

Color theory is like learning the alphabet before writing - it's the foundation of all visual design. 
Think of it as understanding how colors work together to create feelings and messages. 

The Color Wheel: Your Color Map 

 

 

 



Primary Colors (The Big Three): 

●​ Red - Like a fire truck or strawberry 
●​ Blue - Like the sky or ocean 
●​ Yellow - Like the sun or banana 

These are called "primary" because you can't make them by mixing other colors. They're like the 
parents of all other colors. 

Secondary Colors (The Children): 

●​ Orange = Red + Yellow (like a sunset) 
●​ Green = Blue + Yellow (like grass) 
●​ Purple = Red + Blue (like grapes) 

Tertiary Colors (The Grandchildren): These are made by mixing a primary and secondary color: 

●​ Red-Orange, Yellow-Orange, Yellow-Green, Blue-Green, Blue-Purple, Red-Purple 

Color Harmony Principles 

Think of color harmony like a music band - when instruments play together nicely, it sounds 
beautiful. Same with colors! 

1. Complementary Color Schemes 

What it means: Colors that sit opposite each other on the color wheel Example: Red and Green 
(like Christmas colors) Urban Kicks Example: A sneaker brand might use orange and blue for 
their logo - orange for energy, blue for trust 

When to use: 

●​ When you want high contrast 
●​ To make something pop or stand out 
●​ For call-to-action buttons 

2. Analogous Color Schemes 

What it means: Colors that sit next to each other on the color wheel Example: Blue, Blue-Green, 
and Green (like ocean colors) Urban Kicks Example: A wellness app might use blue, teal, and 
green to create a calming, natural feeling 

When to use: 

●​ For peaceful, harmonious designs 
 



●​ Nature-inspired projects 
●​ When you want a cohesive, flowing look 

3. Triadic Color Schemes 

What it means: Three colors equally spaced on the color wheel Example: Red, Yellow, Blue 
(primary colors) Urban Kicks Example: A food delivery app using red (appetite), yellow 
(happiness), and blue (trust) 

When to use: 

●​ For vibrant, playful designs 
●​ Children's products 
●​ When you need variety but still want harmony 

4. Split-Complementary Schemes 

What it means: One main color plus the two colors next to its complement Example: Blue with 
Red-Orange and Yellow-Orange Urban Kicks Example: A gaming app using blue as the main 
color with orange and red accents for excitement 

Color Psychology and Emotional Impact 

Colors are like emotions - they make people feel things without saying a word. 

Red: 

●​ Feelings: Passion, energy, urgency, love, anger 
●​ Use for: Sale buttons, fast food, sports brands 
●​ Urban Kicks Example: Netflix uses red to create excitement and urgency ("Watch now!") 

Blue: 

●​ Feelings: Trust, calm, professional, stable 
●​ Use for: Banks, hospitals, tech companies 
●​ Urban Kicks Example: Facebook uses blue to feel trustworthy and reliable 

Yellow: 

●​ Feelings: Happy, optimistic, attention-grabbing, creative 
●​ Use for: Children's products, warning signs, creative brands 
●​ Urban Kicks Example: McDonald's uses yellow to feel happy and welcoming 

 

 



Green: 

●​ Feelings: Nature, growth, money, health, peaceful 
●​ Use for: Environmental brands, health apps, financial services 
●​ Urban Kicks Example: Spotify uses green to feel fresh and growing 

Purple: 

●​ Feelings: Luxury, creativity, mystery, royal 
●​ Use for: Beauty brands, premium products, creative services 
●​ Urban Kicks Example: Twitch uses purple to feel creative and unique 

Orange: 

●​ Feelings: Energetic, friendly, affordable, fun 
●​ Use for: Sports brands, food, entertainment 
●​ Urban Kicks Example: Soundcloud uses orange to feel energetic and creative 

Cultural Considerations in Color Choice 

Colors mean different things in different cultures - like how words mean different things in 
different languages. 

Examples: 

●​ White: In Western cultures = purity, cleanliness. In some Asian cultures = mourning 
●​ Red: In Western cultures = love, danger. In Chinese culture = luck, prosperity 
●​ Gold: Almost universally = luxury, wealth 

Why this matters: If you're designing for a global audience, research what colors mean in 
different cultures. 

 

 

 



Unit 2.2: Digital Color Applications 

Color Modes (The Different Languages of Color) 

Think of color modes like different languages - each device speaks a different color language. 

RGB (Red, Green, Blue) 

What it is: Colors made by mixing red, green, and blue light Where it's used: Computer screens, 
phones, TVs, websites Why RGB: Screens create colors by shining light Values: Each color goes 
from 0 to 255 Example: Pure red = RGB(255, 0, 0) 

CMYK (Cyan, Magenta, Yellow, Black) 

What it is: Colors made by mixing inks Where it's used: Printing (magazines, business cards, 
posters) Why CMYK: Printers use ink, not light Values: Each color is a percentage (0% to 100%) 
Example: Pure red = CMYK(0, 100, 100, 0) 

HEX (Hexadecimal) 

What it is: A shorthand way to write RGB colors Where it's used: Web design, coding Format: # 
followed by 6 characters (0-9, A-F) Example: Pure red = #FF0000 

Easy Tip: Don't worry about understanding the math - just know that these are different ways to 
tell a computer what color you want! 

Color Accessibility and Contrast Ratios 

What is contrast: How different two colors look when placed next to each other Why it matters: 
Some people have trouble seeing certain color combinations 

Contrast Ratio Numbers: 

●​ 4.5:1 = Minimum for normal text 
●​ 3:1 = Minimum for large text 
●​ 7:1 = Best practice for important text 

Urban Kicks Example: A banking app needs high contrast (dark text on light background) so 
everyone can read account numbers clearly. 

Easy Test: Squint your eyes and look at your design. Can you still read the text? If not, you need 
more contrast. 

 
 



Creating Brand Color Palettes 

A brand color palette is like a wardrobe - you need different colors for different occasions. 

Basic Brand Palette Structure: 

1.​ Primary Color (Your main brand color - like your favorite shirt) 
2.​ Secondary Colors (2-3 supporting colors - like your accessories) 
3.​ Neutral Colors (Gray, white, black - like your basic pants) 
4.​ Accent Colors (Bright colors for highlights - like your statement jewelry) 

Urban Kicks Example - Fitness App Palette: 

●​ Primary: Energetic Orange (#FF6B35) 
●​ Secondary: Deep Blue (#1E3A8A), Light Green (#10B981) 
●​ Neutrals: Dark Gray (#374151), Light Gray (#F3F4F6), White (#FFFFFF) 
●​ Accent: Bright Yellow (#FCD34D) for achievements 

Color Optimization for Different Digital Platforms 

Different platforms are like different venues - you dress differently for a beach vs. a business 
meeting. 

Instagram: Bright, saturated colors perform well LinkedIn: Professional blues, grays, and muted 
tones Website: Consider your audience and brand personality Mobile Apps: High contrast for 
readability on small screens 

 

 

 



Unit 2.3: Typography Essentials 

What is Typography? 

Typography is the art of making text look good and easy to read. It's like choosing the right outfit 
for your words. 

Font Categories and Their Characteristics 

1. Serif Fonts 

What they look like: Letters have little decorative strokes (like tiny feet) Examples: Times New 
Roman, Georgia, Garamond Personality: Traditional, elegant, trustworthy, academic Best for: 
Books, newspapers, formal documents, luxury brands Urban Kicks Example: A law firm's 
website using serif fonts to appear trustworthy and established 

2. Sans-Serif Fonts 

What they look like: Clean letters without decorative strokes Examples: Arial, Helvetica, Roboto 
Personality: Modern, clean, friendly, straightforward Best for: Websites, mobile apps, signs, tech 
companies Urban Kicks Example: Apple uses sans-serif fonts to feel modern and clean 

3. Script Fonts 

What they look like: Fancy, handwritten-style letters Examples: Brush Script, Pacifico, Dancing 
Script Personality: Elegant, personal, creative, feminine Best for: Invitations, logos, headers (not 
body text) Urban Kicks Example: A wedding planner's logo using script fonts to feel elegant and 
personal 

4. Display Fonts 

What they look like: Decorative, attention-grabbing, unique Examples: Impact, Bebas Neue, 
custom branded fonts Personality: Bold, creative, playful, memorable Best for: Headlines, logos, 
posters (not long text) Urban Kicks Example: A gaming company using bold display fonts for 
their logo 

Typography Hierarchy and Scale 

What is hierarchy: Making some text more important than others - like a family tree of text 
importance. 

 

 



Typical Hierarchy: 

1.​ H1 (Main Headline): Biggest, boldest - like the title of a movie 
2.​ H2 (Section Headers): Smaller than H1 - like chapter titles 
3.​ H3 (Subsections): Smaller than H2 - like section titles 
4.​ Body Text: Regular reading text - like the story itself 
5.​ Caption Text: Smallest - like photo descriptions 

Size Guidelines: 

●​ H1: 32-48px 
●​ H2: 24-32px 
●​ H3: 18-24px 
●​ Body: 16-18px 
●​ Caption: 12-14px 

Urban Kicks Example - Blog Post: 

●​ H1: "10 Best Running Shoes for Beginners" (36px, bold) 
●​ H2: "What to Look for in Running Shoes" (24px, medium) 
●​ H3: "Cushioning and Support" (18px, medium) 
●​ Body: Regular article text (16px, regular) 
●​ Caption: "Photo: Nike Air Max 270" (12px, light) 

Font Pairing Strategies 

Font pairing is like creating outfits - some combinations look great together, others clash. 

Strategy 1: Serif + Sans-Serif 

The Classic Combo: One formal, one casual Example: Georgia (serif) for headlines + Open Sans 
(sans-serif) for body text Urban Kicks Example: A magazine using serif headlines with sans-serif 
body text 

Strategy 2: Thick + Thin 

The Contrast Combo: One bold, one light Example: Montserrat Bold for headlines + Lato Light 
for body text Urban Kicks Example: A fitness app using bold headings with light body text 

Strategy 3: Same Font Family 

The Safe Combo: Different weights of the same font Example: Roboto Bold, Roboto Regular, 
Roboto Light Urban Kicks Example: Google uses different weights of their custom font 

 



Golden Rules: 

●​ Never use more than 2-3 different fonts 
●​ Make sure they're different enough to create contrast 
●​ Test readability on different devices 

Readability and Legibility Principles 

Readability: How easy it is to read and understand text Legibility: How easy it is to distinguish 
individual letters 

Key Principles: 

1.​ Line Length: 45-75 characters per line (like this sentence length) 
2.​ Line Height: 1.4-1.6 times the font size (gives text room to breathe) 
3.​ Font Size: At least 16px for body text on websites 
4.​ Contrast: Dark text on light background (or vice versa) 
5.​ Alignment: Left-aligned text is easiest to read for long paragraphs 

Urban Kicks Example: A news website using 16px text, 1.5 line height, with left alignment for 
easy reading. 

 

Unit 2.4: Advanced Typography Techniques 

Text Layout and Spacing 

Kerning 

What it is: The space between individual letters Why it matters: Some letter combinations look 
weird together Example: "AV" naturally looks too spaced out - kerning brings them closer When 
to adjust: Headlines, logos, display text 

Leading (Line Spacing) 

What it is: The space between lines of text Why it matters: Too tight = hard to read, too loose = 
disconnected Rule of thumb: 1.2-1.5 times your font size Example: 16px text should have 
20-24px leading 

 

 



Tracking (Letter Spacing) 

What it is: Adding or removing space between all letters equally Why it matters: Can make text 
feel more open or compact Example: TRACKING (slightly spaced out) vs TRACKING (normal) 
When to use: All-caps text often needs more tracking 

Urban Kicks Example: A luxury brand logo might use increased tracking in "L U X U R Y" to feel 
more elegant and spacious. 

Typography for Different Media Formats 

Web Typography 

Considerations: 

●​ Must load fast (web fonts can be slow) 
●​ Must be readable on different screen sizes 
●​ Must work across different browsers Best practices: Use web-safe fonts or reliable web 

fonts like Google Fonts 

Print Typography 

Considerations: 

●​ Higher resolution allows for more detail 
●​ Different paper types affect readability 
●​ CMYK color mode for printing Best practices: Use serif fonts for long text, ensure high 

contrast 

Mobile Typography 

Considerations: 

●​ Small screens need larger text 
●​ Touch targets need adequate spacing 
●​ Battery life affected by screen brightness Best practices: Minimum 16px text, extra line 

spacing, high contrast 

Custom Lettering Basics 

What is custom lettering: Drawing letters by hand instead of using existing fonts When to use: 
Logos, special headlines, unique brand elements Benefits: Completely unique, perfectly fits your 
brand Drawbacks: Time-consuming, not practical for body text 

 



Urban Kicks Example: A craft brewery creating hand-lettered text for their beer labels to feel 
authentic and artisanal. 

Typography as a Design Element 

Typography isn't just about words - it can be art itself. 

Techniques: 

1.​ Text as Texture: Repeating text to create patterns 
2.​ Text as Shape: Arranging text to form objects 
3.​ Text as Emphasis: Using size and weight to create visual hierarchy 
4.​ Text as Emotion: Choosing fonts that match the mood 

Urban Kicks Example: A music festival poster using typography creatively: 

●​ Artist names in bold, dynamic fonts 
●​ Event details in clean, readable fonts 
●​ Text arranged to create visual energy and movement 

 

Essential Tools for Today's Designers 

Color Tools 

1.​ Adobe Color (color.adobe.com) - Create color palettes 
2.​ Coolors (coolors.co) - Generate color schemes quickly 
3.​ Contrast Checker (webaim.org) - Check accessibility 
4.​ Paletton - Advanced color harmony tool 

Typography Tools 

1.​ Google Fonts - Free web fonts 
2.​ Adobe Fonts - Professional font library 
3.​ Type Scale - Calculate typography hierarchy 
4.​ Font Pair - Find good font combinations 

Design Software 

1.​ Figma - Web-based design (free tier available) 
2.​ Adobe Creative Suite - Industry standard 

 



3.​ Canva - Beginner-friendly templates 
4.​ Sketch - Mac-only design tool 

 

Practice Exercises 

Exercise 1: Color Harmony 

Choose a brand you like and identify: 

●​ What color scheme they use 
●​ What emotions their colors create 
●​ How their colors work across different platforms 

Exercise 2: Typography Analysis 

Find three websites and analyze: 

●​ What font categories they use 
●​ How they create hierarchy 
●​ What makes their text readable 

Exercise 3: Create a Brand Palette 

Design a color palette for a fictional: 

●​ Coffee shop 
●​ Tech startup 
●​ Children's toy store Include primary, secondary, neutral, and accent colors. 

Exercise 4: Font Pairing 

Create three different font combinations for: 

●​ A luxury jewelry website 
●​ A fitness blog 
●​ A children's book publisher 

 

 
 



Key Takeaways 

1.​ Colors have meaning - Choose them intentionally based on your message 
2.​ Contrast is crucial - For both colors and typography 
3.​ Less is more - Don't use too many colors or fonts 
4.​ Consider your audience - What works for teenagers might not work for seniors 
5.​ Test everything - Check your designs on different devices and with different users 
6.​ Accessibility matters - Design for everyone, including people with visual impairments 
7.​ Consistency builds trust - Use your colors and fonts consistently across all materials 

Remember: Good design is invisible - people notice when it's bad, but when it's good, they just 
focus on your message! 
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Module 3: Digital Design Tools & Workflow 
 

 

Brief Introduction 

Welcome to the exciting world of digital design! Think of digital design tools as your digital art 
studio - just like how a painter needs brushes, colors, and canvas, a digital designer needs 
software, templates, and creative assets to bring ideas to life. 

In this module, we'll explore Canva, one of the most user-friendly design platforms available 
today. Whether you're creating a poster for your college event, designing social media graphics 
for Urban Kicks sneaker brand, or making a presentation for class, Canva will become your go-to 
creative companion. 

By the end of this module, you'll transform from someone who struggles with design to someone 
who can confidently create professional-looking graphics that grab attention and communicate 
effectively. 

Learning Objectives 

By completing this module, you will be able to: 

1.​ Navigate Canva's interface like a pro and locate all essential tools 
2.​ Create stunning designs from scratch using templates and custom elements 
3.​ Organize your work efficiently and manage multiple projects 
4.​ Collaborate with team members on design projects 
5.​ Source and use images legally while avoiding copyright issues 
6.​ Build your personal design asset library for future projects 
7.​ Apply modern design workflows used by professionals today 

 

Unit 3.1: Introduction to Canva Platform 

What is Canva? 

Imagine having a professional design studio that fits in your laptop. That's exactly what Canva is! 
It's like having a magical toolbox where you can create beautiful designs without needing years of 
training or expensive software. 

 



Think of it this way: If traditional design software like Photoshop is like learning to drive a 
Formula 1 race car, then Canva is like learning to drive an automatic car - much easier to start 
with, but still gets you where you need to go! 

Getting Started with Canva 

Step 1: Setting Up Your Account 

1.​ Visit canva.com 
2.​ Sign up using your email or Google account 
3.​ Choose "Student" if you're in college (you might get discounts!) 
4.​ Complete your profile setup 

Step 2: Understanding Canva's Interface 

When you first open Canva, you'll see several main areas: 

The Home Dashboard 

●​ Think of this as your design headquarters 
●​ Recent designs appear here (like your recent files on your computer) 
●​ Quick access to popular templates 
●​ Your folders and teams 

The Design Canvas 

●​ This is your digital paper where the magic happens 
●​ Everything you see here is what will appear in your final design 
●​ The white area is your actual design space 

The Toolbar (Left Side) 

●​ Templates: Pre-made designs you can customize (like coloring books for adults!) 
●​ Elements: Individual pieces like shapes, lines, icons 
●​ Text: For adding words and headlines 
●​ Photos: Stock images and your uploaded pictures 
●​ Videos: For motion graphics and video content 
●​ Audio: Background music and sound effects 
●​ Apps: Additional tools and integrations 

 

 



Example in Action: Let's say you're creating an Instagram post for Urban Kicks' new sneaker 
launch: 

1.​ Choose "Instagram Post" template 
2.​ Replace the placeholder image with a sneaker photo 
3.​ Change the text to "New Arrival: Urban Kicks Air Max" 
4.​ Adjust colors to match Urban Kicks' brand (maybe red and black) 
5.​ Download and post! 

Template Customization Techniques 

Templates are like recipes - they give you the basic structure, but you can change the ingredients 
to make them your own. 

Basic Customization Steps: 

1.​ Selecting a Template​
 

○​ Use search filters (color, style, theme) 
○​ Preview before selecting 
○​ Choose templates that match your message 

2.​ Replacing Images​
 

○​ Click on any image in the template 
○​ Hit "Replace" or drag a new image from the sidebar 
○​ Adjust the image size and position using corner handles 

3.​ Editing Text​
 

○​ Double-click any text to edit 
○​ Use the text toolbar to change font, size, color 
○​ Align text properly (left, center, right) 

4.​ Changing Colors​
 

○​ Use the color picker to match brand colors 
○​ Create color palettes for consistency 
○​ Consider color psychology (red = energy, blue = trust) 

 

 



Urban Kicks Example: Starting with a generic sneaker ad template: 

●​ Replace generic shoe image with Urban Kicks' latest model 
●​ Change headline from "Buy Now" to "Step Into Urban Style" 
●​ Update color scheme to Urban Kicks' signature red and black 
●​ Add Urban Kicks logo in the corner 

Asset Library Utilization 

The asset library is like a massive digital warehouse filled with design materials. 

Types of Assets Available: 

1.​ Stock Photos​
 

○​ Professional photographs 
○​ Lifestyle images 
○​ Product shots 
○​ Background textures 

2.​ Graphics and Illustrations​
 

○​ Icons (small symbols representing ideas) 
○​ Illustrations (cartoon-style drawings) 
○​ Shapes and geometric elements 
○​ Decorative borders and frames 

3.​ Videos and Animations​
 

○​ Background videos 
○​ Animated graphics 
○​ GIFs for social media 

Smart Asset Selection Tips: 

●​ Match your brand personality: Urban Kicks is young and energetic, so choose dynamic, 
vibrant assets 

●​ Consistency is key: Use similar style elements throughout your designs 
●​ Quality over quantity: Better to use fewer high-quality assets than many mediocre ones 
●​ Consider your audience: College students respond to different visuals than corporate 

executives 

 

 



Workspace Organization and File Management 

Just like keeping your room organized makes it easier to find things, organizing your Canva 
workspace saves time and reduces stress. 

Creating Folders: 

1.​ Click "Create a folder" on your homepage 
2.​ Name it clearly (e.g., "Urban Kicks Campaign," "College Projects," "Personal Designs") 
3.​ Add relevant designs to appropriate folders 
4.​ Use subfolders for complex projects 

Naming Convention Best Practices: 

●​ Use clear, descriptive names: "Urban_Kicks_Instagram_Post_Jan2025" instead of 
"Design1" 

●​ Include dates for version control 
●​ Add project codes if working with teams 

File Organization Example for Urban Kicks Campaign: 

📁 Urban Kicks Campaign 2025 
  📁 Social Media 
    📁 Instagram 
    📁 Facebook   
    📁 TikTok 
  📁 Print Materials 
    📁 Posters 
    📁 Flyers 
  📁 Web Graphics 
    📁 Banner Ads 
    📁 Website Headers 
 

 

Unit 3.2: Design Creation Workflow 

Project Planning and Conceptualization 

Before jumping into design, successful creators always start with a plan. Think of it like planning 
a road trip - you need to know your destination before you start driving! 

 
 



The BRIEF Method: 

●​ Background: What's the context? (Urban Kicks launching new sneakers) 
●​ Requirements: What do you need to create? (Instagram post, poster, etc.) 
●​ Intended audience: Who will see this? (18-25 year old sneaker enthusiasts) 
●​ Emotional response: How should people feel? (Excited, trendy, confident) 
●​ Final deliverables: What formats do you need? (Square for Instagram, vertical for stories) 

Brainstorming Techniques: 

1.​ Mind Mapping​
 

○​ Start with your main concept (Urban Kicks New Launch) 
○​ Branch out with related ideas (style, comfort, affordability, street fashion) 
○​ Connect related concepts with lines 

2.​ Mood Boarding​
 

○​ Collect images that represent the feeling you want 
○​ Include colors, textures, typography examples 
○​ Save these in a Canva folder for reference 

Example Project Plan for Urban Kicks: Project: New sneaker launch social media campaign 
Audience: College students aged 18-24 Message: "Affordable style that doesn't compromise on 
quality" Mood: Urban, energetic, accessible luxury Deliverables: Instagram post, Instagram story, 
Facebook cover 

Sketch-to-Digital Workflow 

Even in the digital age, sometimes the best ideas start with pencil and paper! 

Why Sketch First? 

●​ Faster to explore multiple ideas 
●​ No distractions from software features 
●​ Helps you focus on core concept 
●​ Easy to share and get feedback 

Digital Translation Process: 

1.​ Rough Sketch Analysis​
 

○​ Identify main elements (headline, image, logo placement) 

 



○​ Note proportions and relationships 
○​ Mark important details 

2.​ Template Selection​
 

○​ Find Canva templates that match your sketch structure 
○​ Don't worry about exact matches - focus on layout similarity 

3.​ Element Recreation​
 

○​ Recreate sketched elements using Canva tools 
○​ Start with major elements, then add details 
○​ Keep referring back to your original concept 

Example Workflow: Sketch: Hand-drawn Instagram post with large sneaker image, bold 
headline at top, small logo at bottom Template Search: Look for "product showcase" or "fashion 
post" templates Recreation: Replace template image with Urban Kicks sneaker, modify headline 
text, adjust logo placement 

Design Iteration and Refinement Process 

Great design is rarely achieved on the first try. It's like writing an essay - your first draft gets the 
ideas down, then you edit and improve. 

The Three-Round Approach: 

Round 1: Get It Down 

●​ Focus on getting all elements in place 
●​ Don't worry about perfection 
●​ Prioritize content over aesthetics 

Round 2: Make It Good 

●​ Adjust spacing and alignment 
●​ Improve color harmony 
●​ Refine typography choices 
●​ Ensure readability 

Round 3: Make It Great 

●​ Fine-tune details 
●​ Check consistency across elements 
●​ Optimize for your platform 

 



●​ Test with sample audience if possible 

Common Refinement Areas: 

1.​ Typography Hierarchy​
 

○​ Headlines should be largest and most prominent 
○​ Subheadlines medium-sized 
○​ Body text smallest but still readable 

2.​ Visual Balance​
 

○​ Elements should feel evenly distributed 
○​ Use the "rule of thirds" for image placement 
○​ Avoid cramming everything into one corner 

3.​ Color Harmony​
 

○​ Stick to 2-3 main colors 
○​ Use tints and shades for variation 
○​ Ensure sufficient contrast for readability 

Version Control and Backup Strategies 

Version control is like having multiple save files in a video game - you can always go back to an 
earlier version if something goes wrong. 

Canva's Built-in Version History: 

●​ Every time you edit, Canva automatically saves 
●​ Access version history through the settings menu 
●​ Restore previous versions if needed 

Personal Backup Strategies: 

1.​ The Copy Method​
 

○​ Create copies at major milestones 
○​ Name them clearly: "Urban_Kicks_Post_v1", "Urban_Kicks_Post_v2" 
○​ Keep original templates unmodified 

2.​ Download at Key Stages​
 

○​ Save important versions to your computer 
○​ Use cloud storage (Google Drive, Dropbox) for extra security 

 



○​ Keep both high-resolution and web-optimized versions 

Professional Backup Example: 

Urban Kicks Instagram Campaign 
├── Original_Template_Backup 
├── Urban_Kicks_Post_Draft_v1 
├── Urban_Kicks_Post_Client_Review_v2 
├── Urban_Kicks_Post_Final_v3 
└── Urban_Kicks_Post_Final_Approved 
 

 

Unit 3.3: Advanced Canva Features 

Custom Dimensions and Format Optimization 

While templates are great starting points, sometimes you need exact specifications. Think of 
custom dimensions like tailoring clothes - you get the perfect fit for your specific needs. 

Understanding Dimensions: 

Common Social Media Sizes: 

●​ Instagram Post: 1080 x 1080 pixels (perfect square) 
●​ Instagram Story: 1080 x 1920 pixels (tall rectangle) 
●​ Facebook Cover: 820 x 312 pixels (wide rectangle) 
●​ LinkedIn Post: 1200 x 1200 pixels (square) 
●​ YouTube Thumbnail: 1280 x 720 pixels (rectangle) 

Creating Custom Sizes: 

1.​ Click "Custom Size" on Canva homepage 
2.​ Enter width and height in pixels 
3.​ Choose your measurement unit (pixels for digital, inches for print) 
4.​ Start designing! 

Format Optimization Tips: 

For Social Media: 

●​ Use RGB color mode (brighter colors for screens) 
●​ 72 DPI resolution (good enough for digital viewing) 
●​ PNG for graphics with transparency, JPG for photos 

 



For Print: 

●​ Use CMYK color mode when possible 
●​ 300 DPI resolution (crisp printing quality) 
●​ PDF format for professional printing 

Urban Kicks Example: Creating a trade show banner: 

●​ Custom size: 36 inches wide x 84 inches tall 
●​ 300 DPI for crisp printing 
●​ CMYK colors to match printed brand materials 
●​ PDF download for professional printing 

Brand Kit Setup and Management 

A brand kit is like a style guide for your designs - it keeps everything looking consistent and 
professional. 

Setting Up Your Brand Kit: 

Step 1: Define Brand Colors 

●​ Choose 2-4 primary colors for your brand 
●​ Add hex codes for precise color matching 
●​ Include neutral colors (grays, whites) for balance 

Urban Kicks Brand Colors Example: 

●​ Primary Red: #FF0000 (energy and passion) 
●​ Deep Black: #000000 (sophistication) 
●​ Cool Gray: #808080 (balance) 
●​ Clean White: #FFFFFF (clarity) 

Step 2: Select Brand Fonts 

●​ Choose 2-3 fonts maximum 
●​ One for headlines (bold, attention-grabbing) 
●​ One for body text (clean, readable) 
●​ One for accents (optional, decorative) 

 

 



Step 3: Upload Brand Assets 

●​ Company logo (multiple versions: full logo, icon only, black & white) 
●​ Product photos 
●​ Team photos 
●​ Brand patterns or textures 

Brand Kit Management: 

●​ Review and update quarterly 
●​ Share with team members 
●​ Create usage guidelines document 
●​ Keep backup copies of all assets 

Collaboration Tools and Sharing Options 

Modern design is rarely a solo activity. Collaboration tools let you work with teammates like 
you're all in the same room, even when you're miles apart. 

Sharing Your Designs: 

View-Only Sharing: 

●​ Perfect for client presentations 
●​ Recipients can see but not edit 
●​ Great for getting feedback and approval 

Edit Access Sharing: 

●​ Team members can make changes 
●​ Perfect for collaborative projects 
●​ Track who made what changes 

Comment and Review Features: 

●​ Add comments directly on design elements 
●​ Tag team members with @ mentions 
●​ Resolve comments when issues are addressed 

Real-World Collaboration Example: Urban Kicks campaign team working together: 

1.​ Designer creates initial concept and shares for review 
2.​ Marketing manager adds comments about messaging 
3.​ Brand manager suggests color adjustments 

 



4.​ Social media manager requests different sizing options 
5.​ Designer makes revisions and shares final version 

Collaboration Best Practices: 

●​ Set clear roles and permissions 
●​ Use descriptive comments 
●​ Respond to feedback promptly 
●​ Save major versions before making big changes 

Canva AI Features and Magic Design Utilization 

AI in design is like having a creative assistant that never gets tired and has seen millions of 
design examples. 

Magic Design Features: 

Magic Write: 

●​ AI generates text content 
●​ Great for headlines, social media captions, blog posts 
●​ Input: "Write an exciting caption for Urban Kicks' new sneaker launch" 
●​ Output: Generated copy options to choose from 

Magic Eraser: 

●​ Remove unwanted objects from photos 
●​ Perfect for cleaning up product shots 
●​ Simply paint over what you want to remove 

Background Remover: 

●​ Automatically removes backgrounds from images 
●​ Creates transparent PNG files 
●​ Perfect for product photos and portraits 

Magic Resize: 

●​ Instantly adapts your design to different dimensions 
●​ One Instagram post becomes Facebook post, story, etc. 
●​ Maintains design integrity across formats 

 

 



AI-Powered Template Suggestions: 

●​ Describes what you want to create 
●​ AI suggests relevant templates 
●​ Saves time browsing through hundreds of options 

Using AI Effectively: 

Do: 

●​ Use AI as a starting point, then customize 
●​ Experiment with different prompts 
●​ Combine AI suggestions with your creativity 

Don't: 

●​ Rely entirely on AI without adding personal touch 
●​ Use AI-generated content without reviewing 
●​ Assume AI understands your brand without guidance 

Urban Kicks AI Example: Prompt: "Create social media content for a sneaker brand targeting 
college students" AI Output: Multiple template suggestions with youth-oriented designs Your 
Addition: Customize with Urban Kicks branding, specific product images, and tailored messaging 

 

Unit 3.4: Design Asset Management 

Image Sourcing and Copyright Considerations 

Using images legally is like following traffic rules - it keeps you safe and avoids expensive 
problems later. 

Understanding Copyright Basics: 

Copyright = Legal protection for creative works 

●​ Simple explanation: If someone created it, they own it 
●​ Duration: Usually creator's lifetime plus 70 years 
●​ Applies to: Photos, illustrations, graphics, text, music 

 

 



Types of Image Licenses: 

1. Royalty-Free 

●​ Pay once, use multiple times 
●​ Cannot be used exclusively by you 
●​ Great for most commercial projects 

2. Rights-Managed 

●​ Price depends on usage (size, duration, geographic area) 
●​ More expensive but more control 
●​ Better for major campaigns 

3. Creative Commons 

●​ Free to use with conditions 
●​ Must credit the creator 
●​ Check specific license requirements 

4. Public Domain 

●​ No copyright restrictions 
●​ Free to use for any purpose 
●​ Often older works or government images 

Safe Image Sources: 

Free Sources: 

●​ Unsplash.com (high-quality photos) 
●​ Pexels.com (photos and videos) 
●​ Pixabay.com (photos, illustrations, vectors) 
●​ Canva's free image library 

Paid Sources: 

●​ Shutterstock.com (massive selection) 
●​ Getty Images (premium quality) 
●​ Adobe Stock (integrated with Adobe tools) 
●​ Canva Pro subscription 

 



Copyright Safety Checklist: ✅ Check license before using any image ✅ Keep records of licenses 
and purchases ✅ Credit creators when required ✅ Don't use Google Images without verification 
✅ When in doubt, find alternative or purchase license 

Stock Photo Selection and Editing 

Choosing the right stock photo is like casting an actor for a movie - they need to fit the role 
perfectly. 

Stock Photo Selection Criteria: 

1. Relevance 

●​ Image should directly relate to your message 
●​ Avoid generic business handshakes for sneaker ads 
●​ Choose images that tell your story 

2. Quality 

●​ High resolution (at least 1080px for digital use) 
●​ Good lighting and composition 
●​ Sharp focus on important elements 

3. Authenticity 

●​ People should look natural and genuine 
●​ Avoid overly posed or fake-looking scenarios 
●​ Choose diverse and inclusive representation 

4. Brand Alignment 

●​ Match the mood and energy of your brand 
●​ Consider color palette compatibility 
●​ Ensure style consistency across all materials 

Urban Kicks Photo Selection Example: 

Good Choices: 

●​ Young person lacing up sneakers in urban setting 
●​ Close-up of sneakers on city pavement 
●​ Group of friends walking, showing different sneaker styles 
●​ Action shot of someone jumping or running 

 



Poor Choices: 

●​ Generic business meeting photos 
●​ Formal dress shoes in office setting 
●​ Outdated or heavily filtered images 
●​ Photos that don't show the target demographic 

Basic Photo Editing in Canva: 

Brightness and Contrast: 

●​ Brighten dark images for better visibility 
●​ Increase contrast to make colors pop 
●​ Don't overdo it - natural is usually better 

Color Adjustments: 

●​ Adjust saturation to match brand colors 
●​ Use filters sparingly - they can look dated quickly 
●​ Maintain consistent color grading across campaign 

Cropping and Framing: 

●​ Follow rule of thirds for better composition 
●​ Remove distracting elements from edges 
●​ Focus attention on most important parts 

Creating and Organizing Design Elements 

Building your own design elements is like learning to cook instead of always ordering takeout - 
it's more work initially, but gives you exactly what you want. 

Types of Custom Elements: 

1. Brand-Specific Graphics 

●​ Logo variations and applications 
●​ Custom icons for different product categories 
●​ Branded patterns and backgrounds 

2. Template Components 

●​ Consistent headers and footers 
●​ Standard layouts for different content types 

 



●​ Reusable color and text combinations 

3. Social Media Assets 

●​ Story highlight covers 
●​ Post templates for different occasions 
●​ Standard sizing and spacing guides 

Creating Custom Elements: 

Using Canva's Drawing Tools: 

●​ Basic shapes for simple graphics 
●​ Line tool for dividers and accents 
●​ Text effects for stylized headlines 

Combining Existing Elements: 

●​ Layer multiple shapes to create complex graphics 
●​ Use transparency and blending modes 
●​ Group elements for easy reuse 

Urban Kicks Custom Elements Example: 

Brand Icon Set: 

●​ Sneaker silhouette icon 
●​ Price tag symbol 
●​ Shipping box graphic 
●​ Star rating visual 
●​ Size chart illustration 

Template System: 

●​ Instagram post template with consistent logo placement 
●​ Story template with branded color overlay 
●​ Facebook cover with space for seasonal messaging 

 

 



Building Personal Asset Libraries 

Your personal asset library is like a digital toolbox that grows more valuable over time. 

Library Organization Strategy: 

Folder Structure Example: 

📁 My Design Assets 
  📁 Brand Elements 
    📁 Logos 
    📁 Colors & Swatches 
    📁 Fonts & Typography 
  📁 Images 
    📁 Product Photos 
    📁 Lifestyle Shots 
    📁 Backgrounds & Textures 
  📁 Graphics 
    📁 Icons 
    📁 Illustrations 
    📁 Patterns 
  📁 Templates 
    📁 Social Media 
    📁 Print Materials 
    📁 Presentations 
 

Asset Collection Best Practices: 

1. Consistent Naming 

●​ Use descriptive filenames 
●​ Include relevant keywords 
●​ Add version numbers when applicable 

2. Quality Control 

●​ Only save high-quality assets 
●​ Remove outdated or unused elements regularly 
●​ Keep original source files when possible 

 

 



3. Legal Documentation 

●​ Track licenses and usage rights 
●​ Keep purchase receipts and download confirmations 
●​ Note any usage restrictions 

Building Over Time: 

●​ Start small with essential elements 
●​ Add new assets after each project 
●​ Regularly review and organize 
●​ Share appropriate assets with team members 

Monthly Library Maintenance: 

●​ Delete unused or outdated assets 
●​ Reorganize folders as collection grows 
●​ Update file tags and descriptions 
●​ Back up entire library to external storage 

 

Key Terms and Definitions 

Asset Library: A collection of design materials (images, graphics, fonts) available for use in 
projects 

Brand Kit: A set of consistent visual elements (colors, fonts, logos) that define a brand's 
appearance 

Canvas: The main workspace in Canva where you create and edit your designs 

Copyright: Legal protection that gives creators exclusive rights to their original works 

Creative Commons: A licensing system that allows creators to share their work with specific 
usage permissions 

Custom Dimensions: Specific width and height measurements for creating designs in 
non-standard sizes 

DPI (Dots Per Inch): Measurement of image resolution; higher DPI means sharper images 

Iteration: The process of making repeated improvements to a design through multiple versions 

Magic Design: Canva's AI-powered feature that automatically generates design suggestions 

 



Mood Board: A collection of images, colors, and textures that represent the desired feeling of a 
project 

PNG vs JPG: PNG supports transparency and is better for graphics; JPG is better for photographs 

Public Domain: Creative works that have no copyright restrictions and can be used freely 

Resolution: The quality and sharpness of an image, measured in pixels 

RGB vs CMYK: RGB is for digital screens (brighter colors); CMYK is for printing (more accurate 
colors) 

Royalty-Free: A type of license where you pay once and can use the asset multiple times 

Stock Photo: Professional photographs available for licensing and use in design projects 

Template: A pre-designed layout that can be customized with your own content 

Typography Hierarchy: The organization of text elements by importance (headlines, 
subheadings, body text) 

Vector Graphics: Images made of mathematical shapes that can be resized without losing quality 

Version Control: A system for tracking and managing different versions of your design files 

 

Conclusion 

Congratulations! You've just completed a comprehensive journey through digital design tools and 
workflow. You now have the foundation to create professional-looking designs that communicate 
effectively and engage your audience. 

Remember, great design is not about using the fanciest tools or the most complex techniques. It's 
about clear communication, consistent branding, and understanding your audience. Whether 
you're creating materials for Urban Kicks, your college projects, or personal endeavors, these 
skills will serve you well. 

The key to mastering these tools is practice. Start with simple projects, experiment with different 
approaches, and don't be afraid to make mistakes - they're often your best teachers. Most 
importantly, keep your audience at the center of every design decision you make. 

Happy designing! 
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Layout Design & Composition - Complete 
Study Guide 

Module 4: Making Things Look Good and Work Well 

 

Course Introduction 

Welcome to the exciting world of Layout Design & Composition! This module will transform you 
from someone who looks at designs and thinks "that looks nice" to someone who understands 
exactly WHY it looks nice and HOW to create those beautiful, effective designs yourself. 

Layout design is everywhere around you - from the Instagram posts you scroll through, to the 
billboards you see while driving, to the apps on your phone. Every single visual element you see 
has been carefully planned and positioned by a designer. Now it's your turn to learn these skills! 

Think of this module as learning the grammar of visual communication. Just like you need to know 
grammar rules to write clearly, you need to know layout principles to design effectively. But don't 
worry - we'll make this as easy as learning to ride a bike. Once you get it, you'll never forget it! 

Why This Module Matters 

In today's digital world, everyone needs basic design skills. Whether you're: 

●​ Creating social media content for your personal brand 
●​ Designing presentations for work or school 
●​ Starting your own business and need marketing materials 
●​ Just wanting to make your Instagram posts look more professional 

This knowledge will serve you well. We'll use Urban Kicks (our fictional sneaker store) as our 
main example throughout, so you'll see how these principles apply in real business situations. 

 

Learning Objectives 

By the end of this module, you will be able to: 

 



Knowledge & Understanding: 

●​ Explain the fundamental principles of layout design and why they matter 
●​ Identify different types of grid systems and when to use each one 
●​ Describe how white space affects the visual impact of a design 
●​ Understand the difference between print and digital design requirements 
●​ Recognize good and bad examples of visual hierarchy in real designs 

Practical Skills: 

●​ Create effective layouts using grid systems for both print and digital media 
●​ Apply the rule of thirds and other composition techniques to improve visual appeal 
●​ Design responsive layouts that work on mobile phones, tablets, and desktop computers 
●​ Use modern design tools like Figma, Canva, or Adobe Creative Suite 
●​ Prepare print-ready files with correct specifications and color modes 

Critical Thinking: 

●​ Analyze existing designs and identify what makes them effective or ineffective 
●​ Evaluate different layout approaches for specific project needs 
●​ Solve common design problems using composition and layout principles 
●​ Adapt designs for different platforms and target audiences 
●​ Make informed decisions about tool selection based on project requirements 

Professional Application: 

●​ Develop a consistent brand identity across multiple design pieces 
●​ Create professional marketing materials for businesses 
●​ Design engaging social media content that drives user engagement 
●​ Present ideas clearly through well-designed presentation slides 
●​ Collaborate effectively with team members using design collaboration tools 

 

Welcome to Layout Design! 

Think of layout design like arranging furniture in your room. You wouldn't put your bed in front of 
the door or your desk where there's no light, right? Layout design is about putting visual 
elements (text, images, colors) in the right places so they look good and work well together. 

 



This module will take you on a journey from understanding basic principles to creating 
professional-quality designs. We'll use plenty of real-world examples, especially from our 
fictional Urban Kicks sneaker store, to show you how these concepts work in practice. 

 

Unit 4.1: Layout Fundamentals 

The Building Blocks of Good Design 

What is Layout Design? 

Layout design is like being the director of a movie, but instead of actors, you're directing text, 
images, and colors to tell a story or share information clearly. 

1. Grid Systems - Your Invisible Helper 

What is a Grid System? A grid system is like drawing invisible lines on your design canvas to 
help you organize elements neatly. Think of it like the lines on notebook paper that help you write 
straight. 

Types of Grids: 

●​ Column Grid: Like newspaper columns - everything flows in neat vertical sections 
●​ Modular Grid: Like a checkerboard - creates boxes for different content 
●​ Baseline Grid: Like ruled paper - keeps all text aligned horizontally 

Real Example - Urban Kicks Website: 

[Header with Logo] 
[Navigation Menu] 
┌─────────────┬─────────────┬─────────────┐ 
│   Featured  │   New       │   Best      │ 
│   Sneaker   │   Arrivals  │   Sellers   │ 
│   Image     │   Grid      │   List      │ 
└─────────────┴─────────────┴─────────────┘ 
[Footer] 
 
 

 



 

Modern Tools for Grid Systems: 

●​ Figma: Free design tool with built-in grid systems 
●​ Adobe XD: Professional design tool with grid features 
●​ Canva: Beginner-friendly with automatic grid alignment 
●​ CSS Grid (for web): Code-based grid system for websites 

2. White Space - The Magic of Empty Space 

What is White Space? White space (also called negative space) is the empty area around your 
design elements. It's not wasted space - it's working space that helps your design breathe. 

Why White Space Matters: 

●​ Makes content easier to read 

 



●​ Creates focus on important elements 
●​ Makes designs look professional and clean 
●​ Reduces visual clutter 

Urban Kicks Example: 

Bad Layout: 
UrbanKicksNewArrivalsShop50%OffBuyNow!!! 
 
Good Layout: 
URBAN KICKS 
 
New Arrivals 
 
Shop 50% Off 
 
[Buy Now Button] 
 

White Space Rules: 

●​ More white space = more premium feel 
●​ Less white space = more energetic feel 
●​ Always leave breathing room around text 
●​ Use white space to group related elements 

3. Visual Flow - Guiding the Eye 

What is Visual Flow? Visual flow is the path your eye takes when looking at a design. Good 
designers create a roadmap for your eyes to follow. 

Common Eye Movement Patterns: 

●​ Z-Pattern: Eyes move left to right, then diagonally down (good for websites) 
●​ F-Pattern: Eyes scan horizontally, then move down (good for text-heavy content) 
●​ Circular Pattern: Eyes follow a circular path (good for posters) 

Creating Good Visual Flow: 

1.​ Start with the most important element (headline, main image) 
2.​ Use arrows, lines, or shapes to guide the eye 
3.​ Place important information where eyes naturally go 

 



4.​ Use contrast to create stopping points 

Urban Kicks Instagram Post Example: 

1. Eye sees: Big sneaker image (top) 
2. Flows to: "URBAN KICKS" logo 
3. Moves to: "NEW RELEASE" text 
4. Ends at: "Shop Now" button 
 

4. Responsive Design - One Design, All Devices 

What is Responsive Design? Responsive design means your layout looks good and works well 
on all devices - phones, tablets, laptops, and desktop computers. 

The Three Main Breakpoints: 

●​ Mobile: 320px - 768px wide 
●​ Tablet: 768px - 1024px wide 
●​ Desktop: 1024px+ wide 

Responsive Design Rules: 

●​ Start designing for mobile first (smallest screen) 
●​ Stack elements vertically on small screens 
●​ Use flexible grids that adjust to screen size 
●​ Make buttons big enough for fingers to tap 
●​ Test on real devices, not just computer screens 

Urban Kicks Responsive Example: 

Desktop (3 columns): 
[Logo] [Navigation Menu] [Search] 
[Hero Image spanning full width] 
[Product 1] [Product 2] [Product 3] 
 
Mobile (1 column): 
[Logo] [Menu Button] 
[Hero Image] 
[Product 1] 
[Product 2]  
[Product 3] 

 



 

 

Modern Responsive Design Tools: 

●​ Figma: Create responsive prototypes 
●​ Adobe XD: Auto-resize features 
●​ Webflow: Visual responsive web design 
●​ Bootstrap: Code framework for responsive design 

 

Unit 4.2: Print Design Applications 

Designing for the Physical World 

Why Print Design is Different 
 



Print design is permanent - once it's printed, you can't change it! Also, colors look different on 
paper than on screens, and people hold print materials in their hands. 

1. Flyer and Poster Design 

Flyer Design Basics: Flyers are like mini-billboards that people can hold. They need to grab 
attention quickly and communicate clearly. 

Flyer Design Formula: 

1.​ Headline (biggest text - what's the main message?) 
2.​ Supporting text (medium text - important details) 
3.​ Call to action (what do you want people to do?) 
4.​ Contact info (how can they reach you?) 

Urban Kicks Sneaker Sale Flyer Example: 

HUGE SNEAKER SALE! (Large, bold headline) 
 
50% OFF All Nike & Adidas (Medium text) 
This Weekend Only! (Smaller text) 
 
Visit Urban Kicks Store (Call to action) 
123 Main Street | Call: 555-0123 (Contact info) 
 
[Large sneaker image as background] 
 

Poster Design Rules: 

●​ Can be read from 10 feet away 
●​ Use high contrast colors 
●​ Limit to 3 font sizes maximum 
●​ Include plenty of white space 
●​ Make the most important info the biggest 

2. Business Card Design 

Business Card Essentials: Business cards are tiny advertisements for you or your business. Every 
millimeter counts! 

Standard Business Card Size: 

 



●​ 3.5" x 2" (89mm x 51mm) 
●​ Credit card size - fits in wallets 

What Goes on a Business Card: 

●​ Front: Name, title, company logo, main contact method 
●​ Back: Additional services, website, social media (optional) 

Urban Kicks Business Card Example: 

Front: 
URBAN KICKS [Logo] 
Sarah Johnson 
Store Manager 
📞 555-0123 
📧 sarah@urbankicks.com 
 
Back: 
🌐 www.urbankicks.com 
📱 @urbankicks 
"Your Sneaker Destination" 
 

Business Card Design Tips: 

●​ Use readable fonts (minimum 8pt size) 
●​ Leave 1/8" margin from edges (bleed area) 
●​ Use quality paper (makes you look professional) 
●​ Keep design simple - less is more 

3. Print Specifications - Getting It Right 

Important Print Terms: 

●​ DPI (Dots Per Inch): How sharp your image will look when printed 
●​ CMYK: Print color mode (Cyan, Magenta, Yellow, Black) 
●​ RGB: Screen color mode (Red, Green, Blue) 
●​ Bleed: Extra image area that gets cut off during printing 

Print Quality Settings: 

●​ Photos: 300 DPI minimum 
●​ Text: 300 DPI minimum 

 



●​ Large banners: 150 DPI (viewed from distance) 

Color Modes: 

●​ For Print: Always use CMYK 
●​ For Screen: Use RGB 
●​ Colors look different: Screen colors are brighter than print colors 

File Preparation Checklist: 

●​ [ ] All images are 300 DPI 
●​ [ ] Color mode is CMYK 
●​ [ ] Fonts are embedded or outlined 
●​ [ ] Bleed area is included (usually 1/8") 
●​ [ ] File is saved as PDF for printing 

Modern Print Design Tools: 

●​ Adobe InDesign: Professional page layout 
●​ Adobe Illustrator: Vector graphics and logos 
●​ Canva: Templates for common print projects 
●​ Affinity Publisher: Budget-friendly alternative to InDesign 

 

Unit 4.3: Digital Layout Design 

Designing for Screens and Devices 

The Digital Difference 

Digital design is interactive, animated, and viewed on glowing screens. It can be updated 
instantly and includes clickable elements. 

1. Social Media Post Design 

Platform-Specific Sizes: 

●​ Instagram Square: 1080 x 1080 pixels 
●​ Instagram Story: 1080 x 1920 pixels 
●​ Facebook Post: 1200 x 630 pixels 
●​ Twitter/X Post: 1200 x 675 pixels 
●​ LinkedIn: 1200 x 627 pixels 

 



Urban Kicks Instagram Post Strategy: 

Post Type: New Shoe Announcement 
Size: 1080 x 1080 pixels 
Layout: 
- Hero shoe image (70% of space) 
- Urban Kicks logo (top corner) 
- "NEW ARRIVAL" text overlay 
- Price and "Shop Now" at bottom 
- Brand colors: Black, white, neon green 
 

Social Media Design Rules: 

●​ High contrast: Stands out in busy feeds 
●​ Minimal text: People scroll quickly 
●​ Mobile-first: Most people use phones 
●​ Brand consistency: Same colors, fonts, style 
●​ Clear call-to-action: What should people do? 

Modern Social Media Design Tools: 

●​ Canva: Pre-sized templates for all platforms 
●​ Adobe Creative Suite: Professional design tools 
●​ Figma: Collaborative design platform 
●​ Later: Design and schedule posts 
●​ Buffer: Content planning with design features 

2. Web Banner and Display Ad Creation 

Common Banner Sizes: 

●​ Leaderboard: 728 x 90 pixels (top of webpage) 
●​ Medium Rectangle: 300 x 250 pixels (in content) 
●​ Skyscraper: 160 x 600 pixels (side of webpage) 
●​ Mobile Banner: 320 x 50 pixels (mobile websites) 

Urban Kicks Web Banner Example: 

Leaderboard Banner (728 x 90): 
[Shoe Image] URBAN KICKS - 50% OFF SALE [Shop Now Button] 
 

 



Banner Design Principles: 

●​ 5-second rule: Message must be clear in 5 seconds 
●​ Contrasting colors: Stand out from website background 
●​ Clear hierarchy: What's most important? 
●​ Strong call-to-action: "Shop Now", "Learn More", "Get Offer" 
●​ File size: Keep under 150KB for fast loading 

3. Email Template Design 

Email Design Challenges: 

●​ Different email apps show designs differently 
●​ Many people read emails on phones 
●​ Images might not load immediately 
●​ Spam filters are strict 

Email Template Structure: 

1.​ Header: Logo and main navigation 
2.​ Hero section: Main message with image 
3.​ Content blocks: Products, articles, or services 
4.​ Footer: Contact info and unsubscribe 

Urban Kicks Email Newsletter Example: 

Header: [Urban Kicks Logo] [Website Link] 
 
Hero: "NEW SNEAKERS JUST DROPPED!" 
[Large product image] 
 
Content: 
┌─────────────┬─────────────┐ 
│   Nike Air  │   Adidas    │ 
│   Max       │   Boost     │ 
│   $89.99    │   $79.99    │ 
│   [Buy Now] │   [Buy Now] │ 
└─────────────┴─────────────┘ 
 
Footer: Unsubscribe | Contact Us 

 



 

Email Design Best Practices: 

●​ Width: Maximum 600 pixels wide 
●​ Mobile-friendly: Single column layout 
●​ Alt text: Describe images in case they don't load 
●​ Clear subject line: Gets people to open the email 
●​ Simple fonts: Stick to web-safe fonts 

4. Presentation Slide Design 

Slide Design Fundamentals: 

●​ One main idea per slide: Don't overcrowd 
●​ Large, readable fonts: Minimum 24pt for body text 

 



●​ High contrast: Dark text on light background (or vice versa) 
●​ Consistent style: Same fonts, colors throughout 

Urban Kicks Sales Presentation Example: 

Slide 1: Title Slide 
URBAN KICKS 
Q4 Sales Report 
[Company logo] 
 
Slide 2: Main Point 
"Sales increased 40% this quarter" 
[Large chart showing growth] 
 
Slide 3: Supporting Detail 
Top-selling products: 
• Nike Air Max - 450 units 
• Adidas Ultra Boost - 380 units 
• Converse Chuck Taylor - 290 units 
 

Presentation Design Tools: 

●​ PowerPoint: Most common presentation software 
●​ Google Slides: Free, cloud-based alternative 
●​ Canva: Beautiful templates and easy design 
●​ Prezi: Non-linear, zoom-based presentations 
●​ Keynote: Apple's presentation software 

 

Unit 4.4: Advanced Composition Techniques 

Making Your Designs Pop 

1. Rule of Thirds - The Golden Rule of Composition 

What is the Rule of Thirds? Imagine dividing your design into 9 equal sections with 2 horizontal 
and 2 vertical lines. The rule of thirds says to place important elements along these lines or at 
their intersections. 

 



Why It Works: 

●​ Creates more dynamic, interesting compositions 
●​ Feels more natural to the human eye 
●​ Avoids boring, centered layouts 

Urban Kicks Product Photo Example: 

Rule of Thirds Grid: 
┌─────┬─────┬─────┐ 
│     │     │     │ 
│     │ 👟  │     │ ← Sneaker positioned at intersection 
├─────┼─────┼─────┤ 
│     │     │     │ 
│     │     │     │ 
├─────┼─────┼─────┤ 
│     │     │     │ 
│     │     │     │ 
└─────┴─────┴─────┘ 

 



 

Other Composition Guidelines: 

●​ Golden Ratio: More precise version of rule of thirds (1.618:1) 
●​ Leading Lines: Use lines to guide the eye to important elements 
●​ Symmetry: Create balance through mirror-like arrangements 
●​ Asymmetry: Create interest through purposeful imbalance 

2. Creating Depth and Dimension 

Why Add Depth? Flat designs can look boring. Adding depth makes designs feel more realistic 
and engaging, even though they're still on a flat screen or paper. 

Techniques for Creating Depth: 

1. Layering: Place elements in front of and behind each other 

 



Urban Kicks Poster Layers: 
Background: Solid color 
Middle layer: Large sneaker image 
Front layer: Text and logo 
 

2. Shadows: 

●​ Drop shadows: Make elements appear to float 
●​ Inner shadows: Make elements appear pressed in 
●​ Long shadows: Create modern, flat design look 

3. Size and Scale: 

●​ Larger elements appear closer 
●​ Smaller elements appear farther away 
●​ Use size to show importance 

4. Color and Contrast: 

●​ Bright colors come forward 
●​ Muted colors recede into background 
●​ High contrast creates separation 

Urban Kicks Depth Example: 

Layered Design: 
┌─────────────────────────────────┐ 
│ [Background pattern - light]    │ 
│   ┌─────────────────────────┐   │ 
│   │ [Sneaker image - large] │   │ ← Front layer 
│   │     with drop shadow    │   │ 
│   └─────────────────────────┘   │ 
│ URBAN KICKS                     │ ← Middle layer 
│ [Small text - muted color]      │ ← Back layer 
└─────────────────────────────────┘ 

 



 

3. Balancing Text and Visual Elements 

The Text-Image Relationship: Text and images should work together, not compete for attention. 
Think of them as dance partners - they need to move in harmony. 

Balancing Techniques: 

1. Hierarchy (Most Important to Least Important): 

●​ Main headline (largest) 
●​ Subheadline (medium) 
●​ Body text (smallest) 
●​ Supporting images 

2. Proportion Rules: 

 



●​ Image-heavy: 70% image, 30% text (Instagram posts) 
●​ Text-heavy: 70% text, 30% image (blog articles) 
●​ Balanced: 50% text, 50% image (website sections) 

3. Alignment Strategies: 

●​ Left-aligned: Text and images align to left edge 
●​ Center-aligned: Everything centered (use sparingly) 
●​ Grid-aligned: Elements align to invisible grid lines 

Urban Kicks Product Page Balance: 

┌─────────────────────────────────────┐ 
│ [Large product image - 60%]        │ 
│                                     │ 
│ Nike Air Max 270                    │ ← Headline 
│ $120.99                            │ ← Price 
│                                     │ 
│ [Product description text - 40%]    │ 
│ Available in 5 colors...           │ 
│                                     │ 
│ [Add to Cart Button]               │ 
└─────────────────────────────────────┘ 
 

 



 
 

4. Dynamic vs. Static Composition 

Static Composition: 

●​ Calm, stable, professional 
●​ Elements are balanced and symmetrical 
●​ Good for: Business materials, formal presentations, luxury brands 

Dynamic Composition: 

●​ Energetic, exciting, modern 
●​ Elements are diagonal, overlapping, or asymmetrical 
●​ Good for: Sports brands, youth-focused products, event promotions 

Urban Kicks Dynamic Layout Example: 

 



Static Layout (Professional): 
┌─────────────────────────────────────┐ 
│           URBAN KICKS               │ 
│                                     │ 
│ [Centered product image]            │ 
│                                     │ 
│        Premium Sneakers             │ 
│         Starting at $99             │ 
│                                     │ 
│         [Shop Now Button]           │ 
└─────────────────────────────────────┘ 
 
Dynamic Layout (Energetic): 
┌─────────────────────────────────────┐ 
│ URBAN KICKS    [Diagonal sneaker]   │ 
│                     /               │ 
│         NEW DROPS  /                │ 
│                   /  50% OFF        │ 
│    [Angled text] /                  │ 
│                 /                   │ 
│     [Shop Now Button - tilted]      │ 
└─────────────────────────────────────┘ 

 



 

 



 
 

Modern Tools and Software for Layout Design 

Free Tools (Perfect for Beginners): 

1.​ Canva - Templates and drag-and-drop design 
2.​ Figma - Professional design with collaboration features 
3.​ GIMP - Free alternative to Photoshop 
4.​ Google Slides - Presentation design 
5.​ Unsplash - Free high-quality images 

Professional Tools: 

1.​ Adobe Creative Suite - Industry standard (InDesign, Photoshop, Illustrator) 

 



2.​ Sketch - Mac-only design tool 
3.​ Affinity Designer - Budget-friendly professional alternative 
4.​ Adobe XD - UI/UX design and prototyping 

Web-Based Tools: 

1.​ Webflow - Visual website builder 
2.​ Framer - Interactive design tool 
3.​ Tilda - Template-based website builder 

 

Practice Exercises 

Exercise 1: Grid System Practice 

Create a simple poster for Urban Kicks using a 3-column grid system. Include: 

●​ Company logo 
●​ Main headline 
●​ Product image 
●​ Call-to-action button 

Exercise 2: Responsive Design Challenge 

Design a mobile and desktop version of the same Urban Kicks promotion. Show how the layout 
changes between devices. 

Exercise 3: White Space Experiment 

Take a cluttered design and improve it using white space principles. Before and after comparison. 

Exercise 4: Depth Creation 

Create a layered design for a Urban Kicks Instagram story using shadows, size differences, and 
layering techniques. 

 

Key Takeaways 

1.​ Grids are your friend - They provide structure and organization 
 



2.​ White space is powerful - Empty space makes designs more professional 
3.​ Guide the eye - Create clear visual paths through your design 
4.​ Think mobile-first - Most people view content on phones 
5.​ Print and digital are different - Each has unique requirements 
6.​ Balance is key - Text and images should work together harmoniously 
7.​ Depth adds interest - Layering and shadows make flat designs more engaging 
8.​ Practice makes perfect - Start with simple projects and build complexity 

Remember: Good layout design is invisible - when done well, people focus on the content, not 
the design itself. The best layouts serve the message, not the other way around. 

Keywords & Terminology Guide 

Understanding the Language of Design 

When you're learning layout design, you'll encounter many technical terms. Don't let them 
intimidate you! Here's your friendly guide to the most important keywords, explained in simple 
terms with examples. 

A-D 

Alignment Simple Definition: How elements line up with each other Example: When all text on a 
page starts at the same left margin, that's left alignment Why It Matters: Good alignment makes 
designs look organized and professional 

Aspect Ratio Simple Definition: The relationship between width and height of an image or design 
Example: Instagram posts are 1:1 (square), while phone screens are usually 16:9 (rectangle) 
Urban Kicks Example: Their logo maintains the same aspect ratio whether it's on a business card 
or a billboard 

Bleed Simple Definition: Extra design area that extends beyond the final cut edge in print design 
Example: Like coloring outside the lines on purpose - ensures no white edges after cutting Why It 
Matters: Professional printing requires bleed to avoid white borders 

Breakpoints Simple Definition: Screen sizes where your design changes layout Example: Your 
design might show 3 columns on desktop but switch to 1 column on phone Common Breakpoints: 
768px (tablet), 1024px (desktop) 

CMYK Simple Definition: Color mode used for printing (Cyan, Magenta, Yellow, Key/Black) 
Compare to RGB: RGB is for screens, CMYK is for print Why It Matters: Colors look different on 
screen vs. print - always convert to CMYK before printing 

 



Contrast Simple Definition: How different two elements are from each other Example: Black text 
on white background has high contrast (easy to read) Urban Kicks Example: Their white logo on 
black sneakers creates strong contrast 

DPI (Dots Per Inch) Simple Definition: How many tiny dots fit in one inch - measures image 
sharpness Rule of Thumb: 72 DPI for web, 300 DPI for print Easy Memory Trick: Higher DPI = 
sharper image = bigger file size 

E-H 

Focal Point Simple Definition: The main thing you want people to notice first Example: In a 
sneaker ad, the focal point is usually the shoe itself How to Create: Use size, color, or position to 
make something stand out 

Grid System Simple Definition: Invisible lines that help organize elements in your design Think of 
It Like: The lines on graph paper - they guide where you place things Urban Kicks Example: Their 
website uses a 12-column grid to organize product images 

Gutter Simple Definition: The space between columns in a grid Example: The gap between two 
columns of text in a newspaper Why Important: Prevents elements from being too cramped 
together 

Hierarchy Simple Definition: The order of importance in your design Example: Headline (most 
important) → Subheadline → Body text (least important) Visual Cues: Size, color, weight, 
position all create hierarchy 

I-P 

Kerning Simple Definition: The space between individual letters Example: Adjusting the gap 
between "A" and "V" in "AVAILABLE" When to Adjust: Some letter combinations look weird with 
standard spacing 

Leading Simple Definition: The space between lines of text Easy Comparison: Like the space 
between lines on notebook paper Rule of Thumb: Leading should be 120-150% of your font size 

Margin Simple Definition: Empty space around the edges of your design Think of It Like: The 
border around a picture frame Print Tip: Always leave margins - printers can't print to the very 
edge 

Mockup Simple Definition: A realistic preview of how your design will look in real life Example: 
Showing your business card design on an actual business card photo Urban Kicks Example: 
Showing their logo on a real store sign or shopping bag 

 



Negative Space Simple Definition: Another name for white space - the empty areas in your 
design Famous Example: The arrow in the FedEx logo (hidden in the negative space) Power of 
Negative Space: Sometimes what you don't include is as important as what you do 

Padding Simple Definition: Space inside an element, between its border and content Example: 
The space inside a button between the button edge and the text Difference from Margin: Margin 
is outside space, padding is inside space 

Q-Z 

Resolution Simple Definition: How many pixels (tiny dots) make up your image Higher 
Resolution: More pixels = sharper image = larger file Common Resolutions: 1920x1080 (HD), 
3840x2160 (4K) 

RGB Simple Definition: Color mode for screens (Red, Green, Blue) How It Works: Combines 
different amounts of red, green, and blue light When to Use: Anything displayed on screens - 
websites, apps, digital ads 

Responsive Design Simple Definition: Design that automatically adjusts to different screen sizes 
Example: A website that looks good on both phones and computers Modern Necessity: Most 
people browse on phones, so responsive design is essential 

Rule of Thirds Simple Definition: Design guideline that divides your canvas into 9 equal sections 
How to Use: Place important elements along the lines or at intersection points Photography Tip: 
Also used in photography to create more interesting compositions 

Sans Serif Simple Definition: Fonts without the little decorative lines (serifs) Examples: Arial, 
Helvetica, Calibri Best for: Digital screens, modern clean designs Urban Kicks Uses: Sans serif 
fonts for their modern, sporty brand 

Serif Simple Definition: Fonts with small decorative lines at the end of letter strokes Examples: 
Times New Roman, Georgia, Garamond Best for: Print materials, traditional/formal designs 
Memory Trick: Serif = decorative flourishes, Sans Serif = without flourishes 

Typography Simple Definition: The art and technique of arranging text to make it readable and 
appealing Includes: Font choice, size, spacing, color, arrangement Impact: Good typography can 
make or break a design 

User Experience (UX) Simple Definition: How easy and pleasant it is for someone to use your 
design Example: A website with clear navigation has good UX Layout's Role: Good layout design 
directly improves user experience 

 



Vector Graphics Simple Definition: Images made of mathematical shapes that can be resized 
without losing quality Example: Logos, icons, simple illustrations File Types: .AI, .EPS, .SVG 
Advantage: Can be made tiny for business cards or huge for billboards 

Visual Weight Simple Definition: How much attention different elements attract Heavy Elements: 
Large, dark, bright, or complex items Light Elements: Small, light-colored, simple items Balance: 
Good designs balance heavy and light elements 

White Space Simple Definition: Empty areas in your design - doesn't have to be actually white 
Also Called: Negative space Benefits: Makes designs easier to read, more elegant, and less 
overwhelming Luxury Brands: Often use lots of white space to appear premium 

 

Quick Reference: Common Design Mistakes to Avoid 

1.​ Too Little White Space - Don't cram everything together 
2.​ Wrong Color Mode - Use CMYK for print, RGB for digital 
3.​ Poor Hierarchy - Make it clear what's most important 
4.​ Inconsistent Alignment - Pick an alignment system and stick to it 
5.​ Low Resolution Images - Always use high-quality images 
6.​ Ignoring Mobile Users - Test your designs on phones 
7.​ Too Many Fonts - Limit yourself to 2-3 font families maximum 

 

Happy designing! Remember, every expert was once a beginner. Start with simple projects and 
gradually build your skills. These terms will become second nature with practice! 
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Module 5: Branding & Logo Design - 
Complete Study Guide 

 

Introduction 

Welcome to the exciting world of branding and logo design! Think of branding as giving a 
personality to a business - just like how you have your own unique style that makes you "you," 
brands need their own special identity that makes them memorable and trustworthy. 

In this module, we'll explore how successful brands like Urban Kicks (our fictional sneaker 
company) create strong visual identities that connect with their customers. You'll learn to think 
like a brand designer and understand why some logos stick in our minds while others are 
instantly forgotten. 

Branding isn't just about making things look pretty - it's about creating a complete experience 
that tells a story. When you see Nike's swoosh or McDonald's golden arches, you immediately 
know what to expect. That's the power of good branding! 

Learning Objectives 

By the end of this module, you will be able to: 

1.​ Understand Brand Fundamentals: Explain what makes a brand unique and how 
personality traits translate into visual design 

2.​ Analyze Logo Types: Identify different logo styles and explain when to use each type 
3.​ Create Brand Systems: Develop a complete visual identity including colors, fonts, and 

patterns 
4.​ Apply Brand Guidelines: Design consistent brand materials across different platforms and 

media 
5.​ Use Modern Tools: Work with current design software and online platforms to create 

professional branding 
6.​ Think Strategically: Make design decisions based on target audience and business goals 

 

 



Unit 5.1: Brand Identity Fundamentals 

What is Brand Identity? 

Brand identity is like a person's complete style - it includes how they dress, talk, act, and present 
themselves to the world. For businesses, brand identity is the visual and emotional personality 
that customers experience. 

Simple Example: Think of Urban Kicks as a person: 

●​ Personality: Young, energetic, trendy, confident 
●​ Voice: Casual but knowledgeable, uses current slang 
●​ Appearance: Bold colors, modern fonts, athletic imagery 
●​ Values: Quality, innovation, self-expression 

Understanding Brand Personality and Values 

Every brand needs a clear personality, just like every person has their own character traits. 

The Brand Personality Framework 

Think of these personality types: 

1.​ The Rebel (like Urban Kicks)​
 

○​ Breaks rules, challenges status quo 
○​ Colors: Bold reds, blacks, electric blues 
○​ Fonts: Edgy, modern, sometimes distressed 

2.​ The Caregiver (like Johnson & Johnson)​
 

○​ Nurturing, protective, reliable 
○​ Colors: Soft blues, whites, gentle greens 
○​ Fonts: Clean, readable, trustworthy 

3.​ The Explorer (like The North Face)​
 

○​ Adventurous, rugged, independent 
○​ Colors: Earth tones, outdoor greens, sky blues 
○​ Fonts: Strong, outdoor-inspired 

Activity: Choose a local café you know. What personality would you give it? Write down 5 
personality traits and explain why. 

 



Visual Brand Strategy Development 

Creating a visual brand strategy is like planning an outfit for a very important event - every piece 
needs to work together perfectly. 

The Strategic Process: 

Step 1: Research Phase 

●​ Who is your target audience? (Age, interests, lifestyle) 
●​ What do competitors look like? 
●​ What emotions should your brand create? 

Step 2: Define Your Brand 

●​ Mission: Why does your brand exist? 
●​ Vision: What future do you want to create? 
●​ Values: What principles guide your decisions? 

Urban Kicks Example: 

●​ Mission: "To help young people express their unique style through innovative sneaker 
design" 

●​ Vision: "A world where everyone walks confidently in their own style" 
●​ Values: Authenticity, Innovation, Self-expression, Quality 

Step 3: Create Your Brand Personality Use the "Brand Personality Wheel": 

●​ Sincerity: Down-to-earth, honest, cheerful 
●​ Excitement: Daring, spirited, up-to-date 
●​ Competence: Reliable, intelligent, successful 
●​ Sophistication: Glamorous, pretentious, charming 
●​ Ruggedness: Outdoorsy, tough, strong 

Brand Consistency Across Touchpoints 

"Touchpoints" are all the places where customers interact with your brand - like social media, 
websites, packaging, and stores. 

Why Consistency Matters: 

Imagine if your friend dressed formally at school but wore pajamas to parties, spoke 
professionally sometimes but used baby talk other times. You'd be confused about who they 
really are! Brands need the same consistency. 
 



Urban Kicks Touchpoint Example: 

●​ Website: Clean, modern design with bold accent colors 
●​ Social Media: Energetic posts with consistent color scheme 
●​ Packaging: Same fonts and colors as website 
●​ Store Design: Physical space reflects online personality 

The Consistency Checklist: 

●​ [ ] Same colors everywhere 
●​ [ ] Same fonts across all materials 
●​ [ ] Same tone of voice in all writing 
●​ [ ] Same style of photography/imagery 
●​ [ ] Same logo treatment 

Competitive Brand Analysis 

This is like studying other students' presentation styles before giving your own - you learn what 
works and what doesn't. 

How to Analyze Competitors: 

Create a Competitor Grid: 

Brand 
Name 

Personality Color 
Palette 

Font 
Style 

Strengths Weaknesses 

Nike Athletic, 
Motivational 

Black, 
White, 
Orange 

Bold, 
Modern 

Instantly 
recognizable 

Can feel 
corporate 

Adidas Performance, 
Heritage 

Black, 
White, Blue 

Clean, 
Sporty 

Strong heritage 
story 

Less youth 
appeal 

Converse Creative, 
Rebellious 

Red, Black, 
White 

Vintage, 
Edgy 

Authentic 
street cred 

Limited color 
range 

Questions to Ask: 

1.​ What emotions do their colors create? 
2.​ How do their fonts make you feel? 
3.​ What age group are they targeting? 
4.​ What makes them different from each other? 

 



5.​ Where is there a gap that Urban Kicks could fill? 

Modern Tools for Brand Research: 

Free Tools: 

●​ Google Trends: See what people are searching for 
●​ Pinterest: Discover visual trends and inspiration 
●​ Canva: Access to brand templates and color palettes 
●​ Coolors.co: Generate and explore color combinations 

Professional Tools: 

●​ Adobe Creative Cloud: Industry-standard design software 
●​ Figma: Collaborative design platform 
●​ Miro: Brand strategy mapping and collaboration 
●​ Brandwatch: Social media brand monitoring 

 

Unit 5.2: Logo Design Principles 

What Makes a Great Logo? 

A great logo is like a great nickname - it's simple, memorable, and perfectly captures the essence 
of what it represents. 

The SIMPLE Framework: 

S - Simple: Easy to understand at a glance I - Iconic: Unique and memorable M - Memorable: 
Sticks in people's minds P - Purposeful: Has meaning behind the design L - Long-lasting: Won't 
look outdated quickly E - Everywhere: Works across all platforms and sizes 

Types of Logos and Their Applications 

Think of logo types like different styles of shoes - each serves a specific purpose and occasion. 

1. Wordmarks and Lettermarks 

Wordmarks: The company name styled as a logo 

●​ Example: Google, Coca-Cola, FedEx 
●​ When to use: When your company name is unique and memorable 

 



●​ Urban Kicks Example: "URBAN KICKS" designed with custom lettering 

Lettermarks: Initials or abbreviations styled as a logo 

●​ Example: IBM, CNN, HBO 
●​ When to use: When your company name is long or complicated 
●​ Urban Kicks Example: "UK" designed as interlocking letters 

2. Pictorial and Abstract Marks 

Pictorial Marks: Recognizable images or symbols 

●​ Example: Apple's apple, Twitter's bird, Shell's shell 
●​ When to use: When you want immediate visual recognition 
●​ Urban Kicks Example: A stylized sneaker sole print 

Abstract Marks: Geometric forms that don't represent anything specific 

●​ Example: Nike's swoosh, Pepsi's circle, Adidas' three stripes 
●​ When to use: When you want flexibility and uniqueness 
●​ Urban Kicks Example: Dynamic lines suggesting movement and energy 

3. Combination Marks and Emblems 

Combination Marks 

Text and symbol together 

●​ Example: Puma, Lacoste, Amazon 
●​ When to use: When you want both name recognition and visual impact 
●​ Urban Kicks Example: Sneaker icon next to company name 

Emblems 

Text inside a symbol or badge 

●​ Example: Starbucks, BMW, Harley-Davidson 
●​ When to use: When you want a traditional, established feel 
●​ Urban Kicks Example: Company name inside a circular badge with urban elements 

Ideal Proportions for Symbol and Logo 

Combination Mark Proportions 

Horizontal Layout (Most Common): 

 



●​ Symbol to Text Ratio: 1:3 to 1:4 
●​ Symbol height: Should match the cap height of the text 
●​ Spacing: Symbol width × 0.5 to 1× between symbol and text 
●​ Example Measurements: If text is 100px tall, symbol should be 80-100px tall 

Vertical Layout: 

●​ Symbol to Text Ratio: 2:1 to 3:1 (symbol larger) 
●​ Symbol width: Should not exceed 1.5× the width of the longest text line 
●​ Spacing: Symbol height × 0.3 to 0.5× between symbol and text 
●​ Alignment: Center-aligned for balance 

Integrated Layout: 

●​ Symbol placement: Can replace letters (like Amazon's arrow) or sit within text 
●​ Size matching: Symbol should match x-height or cap height of surrounding text 
●​ Visual weight: Symbol and text should feel equally important 

Emblem Proportions 

Circular Emblems: 

●​ Text size: Should be 15-20% of the circle's diameter 
●​ Text placement: Typically curved along the circle's edge 
●​ Central element: Takes up 40-60% of the circle's interior space 
●​ Border thickness: 3-8% of the circle's diameter 

Shield/Badge Emblems: 

●​ Text size: 12-18% of the emblem's total height 
●​ Text placement: Usually at top or bottom of the shape 
●​ Symbol area: Central 50-70% of the emblem space 
●​ Padding: Minimum 10% space from edges 

Rectangular Emblems: 

●​ Aspect ratio: 3:2 or 4:3 works best for readability 
●​ Text size: 15-25% of the emblem's height 
●​ Border proportion: 5-10% of the shortest side 
●​ Internal spacing: Equal margins on all sides 

 

 



Proportion Guidelines by Use Case 

Digital Applications (websites, apps): 

●​ Minimum symbol size: 16px × 16px for web icons 
●​ Recommended logo height: 40-60px for headers 
●​ Mobile consideration: Test at 24px height minimum 
●​ Scalability: Ensure readability at 50% and 200% sizes 

Print Applications (business cards, letterheads): 

●​ Minimum reproduction size: 0.5 inches (12.7mm) wide 
●​ Business card size: 0.75-1.5 inches (19-38mm) wide 
●​ Letterhead size: 1-2 inches (25-50mm) wide 
●​ Large format: Maintain proportions when scaling up 

Product Applications (packaging, merchandise): 

●​ Flexible sizing: Create 3-5 size variations 
●​ Minimum embossed size: 0.25 inches (6mm) for tactile clarity 
●​ Maximum recommended: No larger than 30% of available space 
●​ Aspect consideration: Maintain original proportions always 

Testing Your Proportions 

The Squint Test: 

●​ View your logo from 10 feet away 
●​ Both symbol and text should be clearly distinguishable 
●​ Neither element should overpower the other 
●​ Overall shape should be recognizable 

Scale Testing: 

●​ Favicon size: 16×16 pixels - is it still recognizable? 
●​ Business card size: 1 inch wide - is text still readable? 
●​ Billboard size: 10 feet wide - do proportions still work? 
●​ Embroidery size: 0.5 inch wide - can it be stitched clearly? 

Context Testing: 

●​ Horizontal layouts: Works well in headers and signatures 
●​ Vertical layouts: Good for social media profiles and app icons 
●​ Square formats: Essential for social media and favicon use 

 



●​ Various backgrounds: Test on light, dark, and colored backgrounds 

Common Proportion Mistakes to Avoid 

Symbol Too Large: 

●​ Overpowers the company name 
●​ Makes text appear as secondary information 
●​ Reduces brand name recognition 

Symbol Too Small: 

●​ Gets lost when scaled down 
●​ Doesn't add visual impact 
●​ May disappear in print applications 

Inconsistent Spacing: 

●​ Creates visual imbalance 
●​ Looks unprofessional 
●​ Difficult to reproduce consistently 

Poor Alignment: 

●​ Text and symbol don't relate visually 
●​ Creates unstable, floating appearance 
●​ Reduces memorability and impact 

Logo Scalability and Versatility Requirements 

Your logo needs to work everywhere - from business cards to billboards, from smartphone 
screens to stadium displays. 

The Scalability Test: 

Tiny (Favicon size - 16x16 pixels): 

●​ Can you still recognize it? 
●​ Are all details visible? 
●​ Does it maintain its impact? 

Large (Billboard size): 

●​ Does it maintain quality when stretched? 
●​ Do proportions still look balanced? 

 



●​ Is it impactful from a distance? 

The Versatility Checklist: 

Color Variations: 

●​ [ ] Full color version 
●​ [ ] Single color version 
●​ [ ] Black version 
●​ [ ] White version 
●​ [ ] Grayscale version 

Format Requirements: 

●​ [ ] Horizontal layout 
●​ [ ] Vertical layout 
●​ [ ] Square format 
●​ [ ] Icon-only version 

Background Compatibility: 

●​ [ ] Works on white backgrounds 
●​ [ ] Works on dark backgrounds 
●​ [ ] Works on colorful backgrounds 
●​ [ ] Works on photographic backgrounds 

Successful Logo Case Studies 

Let's analyze why certain logos work so well: 

Case Study 1: Nike Swoosh 

What it is: Simple curved line Why it works: 

●​ Suggests movement and speed 
●​ Extremely simple and memorable 
●​ Scales perfectly from tiny to huge 
●​ Works in any color 
●​ Creates emotional connection with "just do it" mentality 

 

 



Case Study 2: Apple 

What it is: Bitten apple silhouette Why it works: 

●​ Plays on company name 
●​ Suggests knowledge (biblical reference) 
●​ Friendly and approachable 
●​ Distinctive shape that's instantly recognizable 
●​ Works beautifully in monochrome or color 

Case Study 3: FedEx 

What it is: Company name with hidden arrow Why it works: 

●​ Clever hidden meaning (forward movement) 
●​ Professional typography 
●​ Arrow suggests speed and direction 
●​ Memorable once you see the hidden element 
●​ Clean and corporate 

Modern Logo Design Tools: 

Beginner-Friendly: 

●​ Canva: Templates and easy drag-and-drop 
●​ Looka (formerly Logojoy): AI-powered logo creation 
●​ Hatchful by Shopify: Free logo maker with customization 
●​ LogoMaker: Simple online logo creation 

Professional Tools: 

●​ Adobe Illustrator: Industry standard for vector logos 
●​ Figma: Collaborative design with vector capabilities 
●​ Sketch: Mac-based design tool 
●​ Affinity Designer: Affordable alternative to Illustrator 

 

 

 



Unit 5.3: Brand System Development 

What is a Brand System? 

A brand system is like a complete wardrobe with matching accessories - everything works 
together to create a cohesive look. It includes colors, fonts, imagery style, and visual elements 
that all support your brand personality. 

Color Palette Creation for Brands 

Colors have psychological effects and cultural meanings. Choosing the right colors is like 
choosing the right mood lighting for a room. 

Color Psychology Basics: 

Red: Energy, passion, urgency, excitement 

●​ Good for: Food, sports, entertainment, sales 
●​ Urban Kicks use: Accent color for limited edition releases 

Blue: Trust, reliability, professionalism, calm 

●​ Good for: Technology, healthcare, finance, corporate 
●​ Urban Kicks use: Secondary color for trustworthy messaging 

Green: Nature, growth, health, money 

●​ Good for: Eco-friendly products, financial services, health 
●​ Urban Kicks use: Sustainable product line colors 

Yellow: Happiness, creativity, attention, optimism 

●​ Good for: Children's products, creative services, food 
●​ Urban Kicks use: Summer collection highlights 

Black: Sophistication, luxury, power, elegance 

●​ Good for: Luxury brands, fashion, technology 
●​ Urban Kicks use: Primary brand color for premium feel 

White: Purity, simplicity, cleanliness, minimalism 

●​ Good for: Healthcare, technology, minimalist brands 
●​ Urban Kicks use: Background color and negative space 

 



Creating Your Color Palette: 

The 60-30-10 Rule: 

●​ 60%: Dominant color (usually neutral) 
●​ 30%: Secondary color (brand's main color) 
●​ 10%: Accent color (for highlights and calls-to-action) 

Urban Kicks Color Palette Example: 

●​ Primary (60%): Charcoal Black (#2C2C2C) 
●​ Secondary (30%): Electric Blue (#00A8FF) 
●​ Accent (10%): Neon Green (#00FF88) 
●​ Supporting Colors: 

○​ Pure White (#FFFFFF) 
○​ Light Gray (#F5F5F5) 
○​ Dark Gray (#808080) 

Real Brand Color Examples 

Here are successful brands and their strategic color choices: 

McDonald's - Red & Yellow 

●​ Primary: Red (#DA020E) - Stimulates appetite and creates urgency 
●​ Secondary: Yellow (#FFC72C) - Attracts attention and conveys happiness 
●​ Strategy: These colors literally increase heart rate and appetite, making customers 

hungrier and more likely to act quickly 

Netflix - Bold Red 

●​ Primary: Netflix Red (#E50914) - Creates excitement and urgency 
●​ Secondary: Symbol Dark Red (#B20710) - Provides visual hierarchy 
●​ Supporting: Black and White for text and backgrounds 
●​ Strategy: Red commands attention in crowded entertainment market 

Spotify - Vibrant Green 

●​ Primary: Spotify Green (#1ED760) - Represents energy and music 
●​ Secondary: Black (#121212) - Creates premium, sophisticated feel 
●​ Supporting: White (#FFFFFF) for contrast and readability 
●​ Strategy: Green stands out in music streaming while black adds elegance 

 



Starbucks - Forest Green 

●​ Primary: Fun Green (#00754A) - Connects to nature and sustainability 
●​ Supporting: 

○​ Black (#000000) for text and contrast 
○​ Skeptic Green (#D4E9E2) for subtle backgrounds 
○​ White (#FFFFFF) for clean presentation 

●​ Strategy: Green reinforces their coffee origins and environmental values 

Coca-Cola - Classic Red & White 

●​ Primary: Coca-Cola Red (#F40009) - Energy, excitement, and passion 
●​ Secondary: White (#FFFFFF) - Cleanliness and simplicity 
●​ Strategy: Red was specifically chosen to attract younger consumers and create emotional 

connection 

Google - Playful Primary Colors 

●​ Colors: Blue (#4285F4), Red (#EA4335), Yellow (#FBBC04), Green (#34A853) 
●​ Strategy: Uses primary colors to appear friendly and accessible, with green "breaking the 

rules" to show creativity 

Apple - Minimalist Approach 

●​ Primary: Various shades of gray and black 
●​ Strategy: Neutral colors let product design shine, suggesting sophistication and premium 

quality 

Color Palette Tools: 

Free Tools: 

●​ Coolors.co: Generate and refine color palettes 
●​ Adobe Color: Create palettes from images or color theory 
●​ Paletton: Color scheme designer with theory background 
●​ Colormind: AI-powered color palette generator 

Professional Tools: 

●​ Pantone Connect: Access to official Pantone colors 
●​ Adobe Creative Cloud: Integrated color management 
●​ Figma: Built-in color management and sharing 

 



Key Takeaways from Successful Brands 

1.​ Consistency is King: All successful brands use their colors consistently across all 
touchpoints 

2.​ Psychology Matters: Each color choice serves a strategic purpose beyond just looking 
good 

3.​ Context is Key: The best brand colors work well in their specific industry and target 
market 

4.​ Less is More: Most successful brands limit themselves to 2-3 main colors plus supporting 
neutrals 

5.​ Accessibility First: Great brands ensure their color choices work for colorblind users and 
provide adequate contrast 

Choose colors that not only look appealing but also support your brand strategy and connect 
emotionally with your target audience. 

Typography Selection for Brand Identity 

Typography is like the voice of your brand - it can sound friendly, professional, playful, or serious. 

Font Categories and Personalities 

Serif Fonts (have little lines/feet): 

●​ Personality: Traditional, trustworthy, academic, established 
●​ Examples: Times New Roman, Georgia, Playfair Display 
●​ Good for: Law firms, universities, newspapers, luxury brands 
●​ Urban Kicks use: NOT suitable - too traditional 
●​ Brand Examples: 

○​ The New York Times - Classic serif for credibility and tradition 
○​ Vogue - Elegant serif for luxury fashion 
○​ Harvard University - Traditional serif for academic authority 

Sans-Serif Fonts (clean, no extra lines): 

●​ Personality: Modern, clean, friendly, approachable 
●​ Examples: Helvetica, Arial, Montserrat, Open Sans 
●​ Good for: Technology, startups, modern brands, readability 
●​ Urban Kicks use: Perfect for main text and headers 
●​ Brand Examples: 

○​ Google - Clean, simple sans-serif for technology 

 



○​ Netflix - Modern sans-serif for digital media 
○​ Spotify - Friendly sans-serif for music streaming 
○​ Airbnb - Approachable sans-serif for hospitality 

Script Fonts (look like handwriting): 

●​ Personality: Elegant, personal, creative, luxury 
●​ Examples: Brush Script, Dancing Script, Great Vibes 
●​ Good for: Weddings, beauty, handmade products, invitations 
●​ Urban Kicks use: Only for special occasions or limited editions 
●​ Brand Examples: 

○​ Coca-Cola - Iconic script for classic American brand 
○​ Johnson & Johnson - Elegant script for personal care 
○​ Ford - Signature script for automotive heritage 

Display Fonts (decorative, attention-grabbing): 

●​ Personality: Unique, bold, creative, specific mood 
●​ Examples: Impact, Bebas Neue, Futura Black 
●​ Good for: Headlines, logos, short text, branding 
●​ Urban Kicks use: Logo and headline text 
●​ Brand Examples: 

○​ Disney - Whimsical display font for entertainment 
○​ FedEx - Bold display font for logistics and speed 
○​ NASA - Futuristic display font for space technology 
○​ Supreme - Bold, condensed font for streetwear culture 

Building Your Typography System 

The Typography Hierarchy: 

1.​ Primary Font (Logo and main headlines):​
 

○​ Urban Kicks: Custom modified Bebas Neue 
○​ Bold, condensed, modern feeling 

2.​ Secondary Font (Subheadings and important text):​
 

○​ Urban Kicks: Montserrat Bold 
○​ Clean, readable, friendly 

3.​ Body Font (Regular text, descriptions):​
 

 



○​ Urban Kicks: Open Sans Regular 
○​ Highly readable, web-friendly 

4.​ Accent Font (Special occasions, quotes):​
 

○​ Urban Kicks: Custom script for signatures/authenticity marks 

Font Pairing Rules 

Contrast is Key: Pair fonts that are different but complementary 

●​ Bold + Light 
●​ Serif + Sans-serif 
●​ Decorative + Plain 

Limit Your Choices: Use no more than 2-3 fonts total 

Test Readability: Make sure text is easy to read at all sizes 

Consider Your Audience: Younger audiences can handle more creative fonts 

Example Brands with Mixed Typography Systems: 

●​ Apple - San Francisco (custom sans-serif) + occasional script accents 
●​ Nike - Futura Bold (display) + Helvetica (body text) 
●​ Starbucks - Custom serif logo + sans-serif for menu/signage 
●​ Target - Helvetica Neue (primary) + custom display fonts for campaigns 

Typography Tools 

Free Resources: 

●​ Google Fonts: Thousands of free, web-ready fonts 
●​ Font Squirrel: Free fonts for commercial use 
●​ DaFont: Large collection of display fonts 
●​ FontPair: See great font combinations 

Professional Tools: 

●​ Adobe Fonts: Premium font library with Creative Cloud 
●​ MyFonts: Marketplace for professional typefaces 
●​ Fontspring: Commercial fonts with clear licensing 
●​ Monotype: Professional font foundry 

Brand Pattern and Texture Development 
 



Patterns and textures add personality and recognition to your brand - like a signature style that 
appears across all materials. 

Types of Brand Patterns: 

Geometric Patterns: 

●​ Clean lines, shapes, mathematical precision 
●​ Urban Kicks Example: Hexagonal pattern inspired by sneaker treads 

Organic Patterns: 

●​ Natural, flowing, irregular shapes 
●​ Example: Hand-drawn elements, watercolor textures 

Cultural Patterns: 

●​ Inspired by specific cultures or time periods 
●​ Example: Art Deco lines, tribal patterns, vintage textures 

Brand-Specific Patterns: 

●​ Created from logo elements or brand symbols 
●​ Urban Kicks Example: Pattern made from repeated shoe sole prints 

Creating Effective Brand Patterns: 

Subtlety is Key: Patterns should enhance, not overwhelm Scalability: Must work at different 
sizes Versatility: Should work in different colors and applications Brand Alignment: Must match 
your brand personality 

Pattern and Texture Tools: 

Free Tools: 

●​ Canva: Pattern templates and background options 
●​ Subtle Patterns: Free subtle background patterns 
●​ The Pattern Library: Free seamless patterns 
●​ Pixabay: Free textures and background images 

Professional Tools: 

●​ Adobe Illustrator: Create custom vector patterns 
●​ Adobe Photoshop: Texture creation and manipulation 
●​ Figma: Pattern creation and sharing 

 



●​ Procreate: Hand-drawn patterns and textures (iPad) 

Creating Brand Guidelines and Style Guides 

Brand guidelines are like an instruction manual for your brand - they ensure everyone uses your 
brand correctly and consistently. 

Essential Elements of Brand Guidelines 

1. Brand Story Section: 

●​ Mission, vision, values 
●​ Brand personality description 
●​ Target audience definition 
●​ Tone of voice guidelines 

2. Logo Usage Section: 

●​ Primary logo versions 
●​ Minimum size requirements 
●​ Clear space requirements 
●​ What NOT to do with the logo 

3. Color Guidelines: 

●​ Color codes (HEX, RGB, CMYK, Pantone) 
●​ Color combinations that work 
●​ Colors to avoid 
●​ Background usage rules 

4. Typography Standards: 

●​ Font hierarchy and sizes 
●​ When to use each font 
●​ Line spacing and formatting rules 
●​ Web font alternatives 

5. Imagery Style: 

●​ Photography style and mood 
●​ Illustration style if applicable 
●​ Image treatment guidelines 
●​ Stock photo criteria 

 



6. Application Examples: 

●​ Business cards 
●​ Website layouts 
●​ Social media templates 
●​ Email signatures 

Examples of Brand Guideline Kits 

Excellent Brand Guidelines to Study: 

●​ Netflix Brand Guidelines - Comprehensive digital-first approach 
●​ Spotify Design Guidelines - Modern, music-focused brand system 
●​ Mailchimp Content Style Guide - Excellent tone of voice examples 
●​ Uber Brand Guidelines - Clean, transportation-focused design 
●​ Slack Brand Guidelines - Tech startup approach to brand consistency 
●​ Starbucks Brand Guidelines - Retail and franchise-focused guidelines 
●​ NASA Graphics Standards Manual - Classic, systematic approach 
●​ Google Material Design - Comprehensive design system approach 

What Makes These Examples Great: 

●​ Clear do's and don'ts with visual examples 
●​ Real-world applications showing the brand in use 
●​ Downloadable assets for team members 
●​ Comprehensive coverage of all brand touchpoints 
●​ Easy navigation and searchable content 

Brand Guidelines Tools 

Simple Solutions: 

●​ Canva: Brand kit feature with automatic brand application 
●​ Notion: Create comprehensive brand documentation 
●​ Google Slides/PowerPoint: Simple presentation format 
●​ Figma: Free design tool with brand kit features 
●​ Adobe Express: Quick brand guide templates 

Professional Platforms: 

●​ Frontify: Complete brand management platform 
●​ Brandpad: Brand guidelines and asset management 
●​ Brandfolder: Digital brand asset management 

 



●​ InVision DSM: Design system management 
●​ Zeroheight: Design system documentation 
●​ Abstract: Version control for design files 

Additional Tool Suggestions: 

Documentation & Collaboration: 

●​ Confluence: Team documentation and brand wiki 
●​ Monday.com: Brand project management and asset tracking 
●​ Airtable: Brand asset database and organization 
●​ Dropbox Paper: Collaborative brand documentation 

Template Creation: 

●​ Templafy: Brand-compliant document templates 
●​ Lucidpress: Brand template management 
●​ Marq (formerly Lucidpress): Design automation platform 
●​ Simplified: All-in-one brand design tool 

Asset Management: 

●​ Bynder: Digital asset management for large teams 
●​ Widen: Enterprise brand asset management 
●​ Canto: Visual brand management platform 
●​ Filestage: Brand content review and approval 

Free & Budget-Friendly Options: 

●​ Google Drive: Simple file organization and sharing 
●​ Trello: Visual brand project organization 
●​ Miro: Brand strategy and guideline planning 
●​ Piktochart: Simple brand guideline infographics 

Creating Your Brand Guideline Kit 

Step-by-Step Process: 

1.​ Gather all brand assets (logos, colors, fonts) 
2.​ Document current usage (what works, what doesn't) 
3.​ Choose your platform based on team size and budget 
4.​ Create templates for common applications 
5.​ Test with your team before final rollout 

 



6.​ Plan regular updates as your brand evolves 

Distribution Tips: 

●​ Make it easily accessible (cloud-based preferred) 
●​ Create different versions for different audiences 
●​ Include contact information for brand questions 
●​ Set up regular training for new team members 

 

Unit 5.4: Brand Application Design 

Understanding Brand Applications 

Brand applications are all the different places where your brand appears - from tiny social media 
profile pictures to huge billboard advertisements. Each application has its own requirements and 
challenges. 

Business Card and Letterhead Design 

Even in our digital world, business cards and letterheads are important for making professional 
first impressions. 

Business Card Design Principles: 

Essential Information Hierarchy: 

1.​ Name (most important) 
2.​ Title/Position 
3.​ Company Name 
4.​ Contact Information (phone, email) 
5.​ Website/Social Media 

Design Guidelines: 

●​ Keep it Simple: Don't cram too much information 
●​ Readable Fonts: No smaller than 8pt for contact info 
●​ Quality Materials: Reflects your brand's quality standards 
●​ Consistent Branding: Use your established colors and fonts 

Urban Kicks Business Card Example: 

 



●​ Front: Logo, name, title on black background with subtle tread pattern 
●​ Back: Contact info in clean white text on branded electric blue 
●​ Material: Matte finish with spot UV on logo for premium feel 

Letterhead Design Considerations: 

Header Elements: 

●​ Company logo 
●​ Company name and tagline 
●​ Address and contact information 
●​ Website and social media 

Footer Elements: 

●​ Contact information repetition 
●​ Legal information if required 
●​ Brand pattern or subtle design elements 

Modern Alternatives: 

●​ Email Signatures: Digital letterhead for emails 
●​ PDF Templates: Branded document templates 
●​ Digital Letterhead: For online document creation 

Business Card and Letterhead Tools: 

Free Options: 

●​ Canva: Templates with easy customization 
●​ GIMP: Free alternative to Photoshop 
●​ LibreOffice: Free office suite with design capabilities 
●​ Canva Print: Direct printing service 

Professional Tools: 

●​ Adobe InDesign: Industry standard for print design 
●​ Adobe Illustrator: Vector-based design 
●​ Figma: Digital-first design with print export 
●​ Vistaprint: Professional printing with design tools 

Social Media Branding Templates 

 



Social media is where most people discover and interact with brands today. Consistent branding 
across platforms builds recognition and trust. 

Platform-Specific Considerations: 

Instagram: 

●​ Profile Picture: 320x320px (displays as circle) 
●​ Feed Posts: 1080x1080px (square format preferred) 
●​ Stories: 1080x1920px (vertical format) 
●​ Highlights Covers: Consistent design for brand recognition 

Facebook: 

●​ Profile Picture: 170x170px 
●​ Cover Photo: 820x312px 
●​ Post Images: 1200x630px 
●​ Event Images: 1920x1080px 

LinkedIn: 

●​ Profile Picture: 400x400px (professional headshot) 
●​ Cover Photo: 1584x396px 
●​ Company Page: 300x300px logo 
●​ Post Images: 1200x627px 

Twitter/X: 

●​ Profile Picture: 400x400px 
●​ Header Image: 1500x500px 
●​ In-feed Images: 1200x675px 

Creating Template Systems: 

Template Categories Needed: 

1.​ Promotional Posts: Product announcements, sales, new releases 
2.​ Educational Content: Tips, tutorials, behind-the-scenes 
3.​ User-Generated Content: Customer photos, reviews, testimonials 
4.​ Event Posts: Launch parties, collaborations, pop-up shops 
5.​ Quote Posts: Inspirational content, brand values 
6.​ Story Templates: Daily content, polls, questions 

Urban Kicks Social Media System: 
 



●​ Color Overlay: Semi-transparent black or blue overlay on product photos 
●​ Typography: Consistent font pairing across all posts 
●​ Logo Placement: Small logo watermark in corner 
●​ Pattern Usage: Subtle tread pattern as background texture 
●​ Photo Style: High-contrast, urban photography with consistent filter 

Social Media Design Tools: 

Beginner-Friendly: 

●​ Canva: Extensive template library for all platforms 
●​ Adobe Express: Adobe's simplified design tool 
●​ PicMonkey: Easy-to-use templates and editing 
●​ Over: Mobile app for quick social media design 

Professional Tools: 

●​ Adobe Creative Suite: Complete design control 
●​ Figma: Team collaboration and template sharing 
●​ Sketch: Mac-based design tool 
●​ Later: Social media scheduling with basic design tools 

Content Planning Tools: 

●​ Buffer: Social media scheduling and analytics 
●​ Hootsuite: Multi-platform management 
●​ Sprout Social: Professional social media management 
●​ Creator Studio: Facebook and Instagram's native tool 

Packaging and Merchandise Applications 

Physical brand applications create tangible connections between customers and your brand. 

Packaging Design Principles: 

Functional Requirements: 

●​ Protection: Must protect the product during shipping 
●​ Information: Legal requirements, product details, instructions 
●​ User Experience: Easy to open, environmentally responsible 
●​ Brand Recognition: Instant brand identification 

Design Considerations: 

 



●​ Shelf Appeal: Stands out among competitors 
●​ Brand Consistency: Matches all other brand touchpoints 
●​ Target Audience: Appeals to your specific customer base 
●​ Sustainability: Environmentally conscious design choices 

Urban Kicks Packaging System: 

●​ Shoe Boxes: Black boxes with electric blue interior, tread pattern details 
●​ Tissue Paper: Branded tissue with subtle logo repeat pattern 
●​ Stickers: Custom stickers for package sealing 
●​ Thank You Cards: Personal touch with brand personality 
●​ Dust Bags: Premium touch for special editions 

Merchandise Design Strategy: 

Effective Merchandise Types: 

1.​ Everyday Items: T-shirts, tote bags, water bottles, stickers 
2.​ Professional Items: Notebooks, pens, laptop sleeves 
3.​ Seasonal Items: Hoodies, caps, calendars 
4.​ Limited Edition: Special collaborations, anniversary items 

Design Principles for Merchandise: 

●​ Subtle Branding: Logo doesn't need to be huge to be effective 
●​ Quality First: Poor quality reflects badly on your brand 
●​ Useful Items: People keep and use practical merchandise longer 
●​ Brand Appropriate: Items should match your brand personality 

Packaging and Merchandise Tools: 

Design Tools: 

●​ Adobe Illustrator: Vector-based packaging design 
●​ Adobe Dimension: 3D mockups and product visualization 
●​ Figma: Collaborative packaging design 
●​ PackagingPro: Specialized packaging design software 

Mockup and Visualization: 

●​ PlaceIt: Realistic product mockups 
●​ Smartmockups: Professional mockup generator 
●​ Adobe Stock: High-quality mockup templates 

 



●​ Yellow Images: Premium mockup resources 

Manufacturing and Printing: 

●​ Printful: On-demand printing and dropshipping 
●​ Gooten: Print-on-demand merchandise 
●​ 4imprint: Promotional products 
●​ Sticker Mule: Custom stickers and packaging materials 

Digital Brand Asset Creation 

Digital assets are the building blocks of your online brand presence. 

Essential Digital Assets: 

Logo Package: 

●​ Primary logo (full color) 
●​ Secondary logo (simplified version) 
●​ Icon version (app icons, favicons) 
●​ Monochrome versions (black, white) 
●​ Transparent background versions (PNG format) 
●​ Vector versions (SVG, AI, EPS) 

Brand Elements: 

●​ Color palette (HEX codes for web) 
●​ Font files (web fonts and desktop fonts) 
●​ Pattern files (seamless repeating patterns) 
●​ Texture files (background textures) 
●​ Icon set (consistent style icons) 

Template Files: 

●​ Social media templates (all major platforms) 
●​ Email signature templates 
●​ Presentation templates (PowerPoint, Keynote, Google Slides) 
●​ Document templates (Word, Google Docs) 
●​ Website element templates 

File Organization System: 

Folder Structure Example: 

 



Urban_Kicks_Brand_Assets/ 
├── 01_Logos/ 
│   ├── Primary_Logo/ 
│   ├── Secondary_Logo/ 
│   ├── Icon_Versions/ 
│   └── Monochrome_Versions/ 
├── 02_Colors/ 
│   ├── Color_Swatches/ 
│   └── Gradient_Files/ 
├── 03_Typography/ 
│   ├── Font_Files/ 
│   └── Typography_Examples/ 
├── 04_Patterns_Textures/ 
├── 05_Social_Media_Templates/ 
├── 06_Print_Templates/ 
└── 07_Brand_Guidelines/ 
 

File Naming Conventions: 

Logo Files: 

●​ UrbanKicks_Logo_Primary_Color.png 
●​ UrbanKicks_Logo_Icon_Black.svg 
●​ UrbanKicks_Logo_Horizontal_White.eps 

Template Files: 

●​ UrbanKicks_Instagram_Post_Template_01.psd 
●​ UrbanKicks_Business_Card_Template.ai 
●​ UrbanKicks_Email_Signature.html 

Digital Asset Management Tools: 

Free Solutions: 

●​ Google Drive: Basic file organization and sharing 
●​ Dropbox: File synchronization and sharing 
●​ GitHub: Version control for design files 
●​ Figma: Cloud-based design with automatic asset generation 

Professional Solutions: 

 



●​ Brandfolder: Complete digital asset management 
●​ Bynder: Enterprise brand asset management 
●​ Adobe Creative Cloud Libraries: Integrated asset sharing 
●​ Frontify: Brand guidelines with asset management 

Asset Creation Tools: 

●​ Adobe Creative Suite: Complete design toolkit 
●​ Figma: Modern design and prototyping tool 
●​ Sketch: Mac-based design application 
●​ Canva Pro: Advanced template creation 

 

Modern Tools and Resources Summary 

Free Tools Every Beginner Should Know: 

Design Creation: 

●​ Canva: All-in-one design platform 
●​ GIMP: Free alternative to Photoshop 
●​ Figma: Professional design tool with free tier 
●​ Google Fonts: Free typography resource 

Color and Inspiration: 

●​ Coolors.co: Color palette generation 
●​ Adobe Color: Color harmony tools 
●​ Pinterest: Visual inspiration and mood boards 
●​ Dribbble: Design inspiration community 

Asset Management: 

●​ Google Drive: File storage and organization 
●​ Unsplash: Free high-quality photography 
●​ Pixabay: Free images and graphics 
●​ Font Squirrel: Free commercial fonts 

Professional Tools for Advanced Users: 

Adobe Creative Suite: 

 



●​ Illustrator: Vector graphics and logo design 
●​ Photoshop: Image editing and digital art 
●​ InDesign: Print design and layout 
●​ After Effects: Motion graphics and animation 

Specialized Platforms: 

●​ Frontify: Brand management and guidelines 
●​ Brandfolder: Digital asset management 
●​ Notion: Brand documentation and collaboration 
●​ Miro: Brand strategy visualization 

Staying Current with Design Trends: 

Design Communities: 

●​ Behance: Portfolio platform and inspiration 
●​ Dribbble: Design showcases and trends 
●​ Design Milk: Design blog and news 
●​ Brand New: Brand identity case studies 

Learning Resources: 

●​ YouTube: Free tutorials and courses 
●​ Skillshare: Creative skill development 
●​ Coursera: University-level design courses 
●​ LinkedIn Learning: Professional development 

 

Practical Exercises and Projects 

Exercise 1: Brand Personality Development 

Create a brand personality profile for a fictional local business of your choice: 

1.​ Choose a business type (café, gym, bookstore, etc.) 
2.​ Define 5 personality traits 
3.​ Select colors that match the personality 
4.​ Choose fonts that support the brand character 
5.​ Write a one-paragraph brand description 

 



Exercise 2: Logo Design Challenge 

Design three different logo options for "Urban Kicks": 

1.​ Create a wordmark version 
2.​ Design a pictorial mark (using sneaker imagery) 
3.​ Develop a combination mark Test each logo at different sizes and on different backgrounds 

Exercise 3: Social Media Template Creation 

Create a template system for Urban Kicks Instagram: 

1.​ Design a post template for product announcements 
2.​ Create a story template for behind-the-scenes content 
3.​ Design highlight cover icons for different categories 
4.​ Ensure all templates work together as a cohesive system 

Exercise 4: Brand Guidelines Document 

Create a simplified brand guidelines document including: 

1.​ Brand story and personality 
2.​ Logo usage rules with examples 
3.​ Color palette with specific codes 
4.​ Typography hierarchy 
5.​ Do's and don'ts examples 

 

Keywords and Definitions 

Brand Identity: The visual and emotional characteristics that make a brand recognizable and 
unique, including logo, colors, fonts, and overall personality. 

Brand Personality: Human characteristics and traits attributed to a brand to make it more 
relatable and memorable to consumers. 

Logo Scalability: The ability of a logo to maintain its visual impact and legibility at any size, from 
tiny favicons to large billboards. 

Touchpoints: All the places and ways customers interact with a brand, including websites, social 
media, packaging, stores, and customer service. 

 



Color Psychology: The study of how colors affect human emotions, behaviors, and perceptions, 
used in branding to evoke specific feelings. 

Typography Hierarchy: The organization of text elements in order of importance, using different 
font sizes, weights, and styles to guide the reader's eye. 

Brand Consistency: Maintaining the same visual elements, messaging, and personality across all 
brand applications and touchpoints. 

Visual Brand Strategy: The planned approach to creating and implementing visual elements that 
support business goals and connect with target audiences. 

Competitive Analysis: The process of researching and evaluating competitor brands to identify 

 

 



Module 6 

 



Module 6: Introduction to Video Editing 

Complete Study Guide for Beginners 
 

Introduction 

Welcome to the exciting world of video editing! Think of video editing like cooking - you have raw 
ingredients (your video clips), and you're going to mix, season, and present them to create 
something delicious that people want to watch. 

Just like how Urban Kicks started as a simple idea and grew into a popular brand through good 
presentation and storytelling, your videos can tell powerful stories when you learn the right 
techniques. Whether you want to create content for social media, document your life, or even 
start your own brand like Urban Kicks, video editing is your gateway to visual storytelling. 

In this module, we'll start from the very basics - no prior experience needed! By the end, you'll 
understand how to create professional-looking videos using simple tools and techniques. 

 

Learning Objectives 

By the end of this module, you will be able to: 

1.​ Understand the basic building blocks of video (like understanding ingredients before 
cooking) 

2.​ Plan your video content effectively using simple planning tools 
3.​ Navigate CapCut software confidently (it's free and beginner-friendly!) 
4.​ Edit basic videos by cutting, arranging, and enhancing clips 
5.​ Create polished videos ready for sharing on social media platforms 
6.​ Apply color correction and basic enhancements to make your videos look professional 

 

 

 



Unit 6.1: Video Production Fundamentals 

What is Video Really? 

Think of video as a flipbook - it's just many still pictures shown very quickly to create the illusion 
of movement. Understanding this helps us work with video more effectively. 

Video Format Basics 

Aspect Ratios (The Shape of Your Video) 

What it means: Aspect ratio is simply the shape of your video screen - how wide it is compared 
to how tall it is. 

Common Aspect Ratios: 

●​ 16:9 (Widescreen): Like watching Netflix on your TV - wide and cinematic 
○​ Example: Perfect for Urban Kicks product showcase videos on YouTube 

●​ 9:16 (Vertical): Like holding your phone upright - tall and narrow 
○​ Example: Instagram Stories, TikTok videos showing Urban Kicks sneaker unboxing 

●​ 1:1 (Square): Equal width and height 
○​ Example: Instagram feed posts featuring Urban Kicks lifestyle shots 

 

Why it matters: Just like you wouldn't wear winter boots to the beach, you need the right aspect 
ratio for the right platform! 

Resolutions (How Clear Your Video Looks) 

 



What it means: Resolution is like the quality setting on your camera - higher numbers mean 
clearer, sharper videos. 

Common Resolutions: 

●​ 1080p (Full HD): Standard good quality - like having 20/20 vision 
●​ 4K: Super high quality - like having eagle vision 
●​ 720p: Basic quality - still watchable but not as sharp 

Practical tip: For beginners, 1080p is perfect. It's like choosing the right quality photo for 
Instagram - good enough to look professional without using too much storage space. 

Frame Rates (How Smooth Your Video Moves) 

What it means: Frame rate is how many pictures are shown per second. More frames = smoother 
motion. 

Common Frame Rates: 

●​ 24fps: Cinema look - like movies in theaters 
●​ 30fps: Standard smooth video - like regular TV shows 
●​ 60fps: Super smooth - like high-end gaming videos 

Example: Imagine Urban Kicks creating a commercial. 24fps gives that professional movie feel, 
while 60fps would be perfect for showing the detailed craftsmanship of shoe-making in slow 
motion. 

Planning Video Content with Storyboards 

What is a Storyboard? 

A storyboard is like a comic strip of your video - simple drawings showing what happens in each 
scene. 

Think of it like this: Before Urban Kicks designs a shoe, they sketch it out first. Same with videos! 

Simple Storyboard Process: 

1.​ Scene 1: What do you see first? 
2.​ Scene 2: What happens next? 
3.​ Scene 3: How does it end? 

Example - Urban Kicks Product Video Storyboard: 

●​ Scene 1: Close-up of shoe box opening 
 



●​ Scene 2: Shoe being taken out and rotated 
●​ Scene 3: Person wearing the shoes walking 

Tools for Storyboarding: 

●​ Pen and paper: Old school but effective 
●​ Canva: Free online tool with storyboard templates 
●​ Storyboard That: Specialized storyboard software 
●​ Even your phone camera: Take reference photos of what you want to film 

Video File Types and Compression 

Understanding File Types 

What it means: File types are like different languages that computers use to store videos. 

Common Video File Types: 

●​ MP4: The universal language - works everywhere (like English) 
●​ MOV: Apple's favorite format (like speaking French in France) 
●​ AVI: Older format but still used (like Latin - traditional but heavy) 

Why MP4 is Your Best Friend: Just like how Urban Kicks needs to appeal to customers 
worldwide, MP4 works on almost every device and platform. 

What is Compression? 

Simple explanation: Compression is like packing a suitcase. You want to fit everything in without 
losing the important stuff. 

Why compress: 

●​ Smaller file size = faster uploads 
●​ Less storage space needed 
●​ Faster sharing with friends 

Example: Raw video from your phone might be 2GB. After compression, it becomes 200MB but 
still looks great - like packing efficiently for a trip! 

 

 



Equipment Considerations for Beginners 

Smartphone Setup (Most Accessible) 

What you need: 

●​ Any modern smartphone with a camera 
●​ Good lighting (window light works great!) 
●​ Stable surface or tripod 

Urban Kicks Example: Even Urban Kicks started with simple equipment. Their first product 
videos were probably shot on phones with good lighting! 

Essential Accessories 

1.​ Tripod or Phone Stand (₹800-2,500) 
○​ Why: Shaky videos look unprofessional 
○​ Alternative: Stack books to create a stable surface 

2.​ External Microphone (₹1,500-4,000) 
○​ Why: Good audio is MORE important than perfect video 
○​ Alternative: Record in a quiet room 

3.​ Lighting (₹1,200-3,200) 
○​ Why: Good lighting makes everything look professional 
○​ Alternative: Film near a large window during daytime 

Free vs. Paid Equipment Philosophy: 

Start with what you have. Urban Kicks didn't start with a million-dollar factory - they started with 
passion and basic tools, then upgraded as they grew. 

 

Unit 6.2: CapCut Platform Mastery 
 
Why CapCut? 

CapCut is like the friendly neighborhood of video editing software - free, easy to learn, and 
powerful enough for professional results. It's perfect for beginners because it doesn't overwhelm 
you with complex features. 

Note: CapCut is not accessible in India. Use InShot or Filmora as alternatives. 

 



Getting Started with CapCut 

Download and Setup: 

1.​ Mobile: Available free on App Store and Google Play 
2.​ Desktop: Download from CapCut website 
3.​ No subscription needed: Unlike many editing tools, CapCut is completely free 

CapCut Interface Tour 

Main Screen Layout (Think of it like a workspace): 

1. Media Library (Your ingredient storage) 

●​ Where all your video clips, photos, and audio files live 
●​ Like Urban Kicks' warehouse where they store all their shoe materials 

2. Preview Window (Your cooking pot) 

●​ Where you see what your final video will look like 
●​ This is where the magic happens! 

3. Timeline (Your recipe steps) 

●​ Shows your video clips in order, like steps in a recipe 
●​ Each clip is like a paragraph in a story 

4. Tool Panel (Your cooking utensils) 

●​ All the editing tools you need 
●​ Effects, transitions, text, music - everything in one place 

Import and Organization of Media Assets 

Getting Your Videos Into CapCut: 

Method 1: Direct Import 

1.​ Click "Import" button 
2.​ Select videos from your phone/computer 
3.​ Videos appear in your media library 

Method 2: Drag and Drop (Desktop) 

●​ Simply drag video files into CapCut window 
 



●​ Like dragging files into a folder 

Organization Tips: 

Create Folders (like organizing Urban Kicks inventory): 

●​ "Raw Footage" folder 
●​ "Music" folder 
●​ "Graphics" folder 
●​ "Final Exports" folder 

Naming Convention: 

●​ Use clear names: "Urban_Kicks_Unboxing_01" instead of "VID_001" 
●​ Include dates: "UK_Commercial_Dec2024" 

Basic Editing Timeline Concepts 

Understanding the Timeline 

What it is: The timeline is like a train track where each car is a video clip. 

Key Components: 

1. Video Tracks (The main story) 

●​ Primary video content goes here 
●​ Like the main chapters of Urban Kicks' brand story 

2. Audio Tracks (The soundtrack) 

●​ Background music, voice-overs, sound effects 
●​ Like the emotion behind Urban Kicks' marketing 

3. Text/Graphics Tracks (The decorations) 

●​ Titles, captions, logos 
●​ Like Urban Kicks' branding elements 

Timeline Navigation: 

Zoom In/Out: Like using a magnifying glass - zoom in for precise cuts, zoom out to see the big 
picture 

Playhead: The red line showing where you are in the video - like a bookmark in a story 

 



Export Settings for Different Platforms 

Platform-Specific Export Settings: 

For Instagram Posts (1:1 Square): 

●​ Resolution: 1080x1080 
●​ Frame Rate: 30fps 
●​ Quality: High 

For Instagram Stories/TikTok (9:16 Vertical): 

●​ Resolution: 1080x1920 
●​ Frame Rate: 30fps 
●​ Quality: High 

For YouTube (16:9 Widescreen): 

●​ Resolution: 1920x1080 or higher 
●​ Frame Rate: 24fps or 30fps 
●​ Quality: High 

Example: Urban Kicks creates one video, then exports it in different formats for different platforms 
- one size doesn't fit all! 

 

Unit 6.3: Basic Video Editing Techniques 

Cutting, Trimming, and Clip Arrangement 

Basic Cutting (Like Editing a Written Story) 

What is cutting? Removing unwanted parts of your video, like editing out "um" and "uh" from a 
speech. 

How to Cut in CapCut: 

1.​ Position the playhead where you want to cut 
2.​ Click the split tool (scissors icon) 
3.​ Delete unwanted sections 

Urban Kicks Example: You filmed a 5-minute shoe review, but only need the best 30 seconds. 
Cut out the parts where you stumbled over words or where the lighting was bad. 
 



Trimming vs. Cutting: 

Trimming: Adjusting the start and end points (like hemming pants) Cutting: Removing middle 
sections (like cutting out pages from a book) 

Transition Effects and Their Appropriate Use 

What are Transitions? 

Transitions are like the "meanwhile" or "later that day" in movies - they connect different scenes 
smoothly. 

Common Transitions and When to Use Them: 

1. Cut (No Transition) 

●​ When to use: Most of the time! 
●​ Example: Urban Kicks product shots - direct and professional 

2. Fade In/Out 

●​ When to use: Beginning and end of videos 
●​ Example: Urban Kicks commercial fading in from black 

3. Cross Dissolve 

●​ When to use: Showing passage of time or connecting related scenes 
●​ Example: Transitioning from Urban Kicks design sketch to final product 

4. Slide/Push 

●​ When to use: Moving between different locations or topics 
●​ Example: Sliding from Urban Kicks factory to retail store 

Golden Rule: Less is more! Like Urban Kicks' clean design philosophy - don't overdo it. 

Multiple Layer Editing and Compositing 

Understanding Layers (Like Making a Sandwich) 

Layer 1 (Bottom): Main video - the bread Layer 2 (Middle): Background music - the meat Layer 3 
(Top): Text and graphics - the toppings 

 

 



Practical Layering Example - Urban Kicks Product Video: 

1.​ Base Layer: Product footage 
2.​ Audio Layer: Background music 
3.​ Graphics Layer: Urban Kicks logo 
4.​ Text Layer: Product name and price 

Working with Multiple Layers: 

Tips for Success: 

●​ Keep it organized (label your layers) 
●​ Work from bottom to top 
●​ Preview frequently to see how layers interact 

Audio and Video Synchronization 

Why Sync Matters: 

Nothing looks more unprofessional than audio that doesn't match the video - like watching a 
badly dubbed movie! 

Common Sync Issues: 

1.​ Audio delay: Sound comes after the action 
2.​ Audio advance: Sound comes before the action 
3.​ Speed mismatch: Audio is faster or slower than video 

How to Fix Sync Issues in CapCut: 

1.​ Visual Method: Look for visual cues (like clapping hands) 
2.​ Audio Waveform Method: Match audio peaks with visual actions 
3.​ Manual Adjustment: Slide audio track until it matches 

Urban Kicks Example: If you're filming someone talking about Urban Kicks shoes, their mouth 
movements must match their words perfectly. 

 

 

 



Unit 6.4: Video Enhancement Fundamentals 

Color Correction and Basic Color Grading 

Color Correction vs. Color Grading (The Difference) 

Color Correction: Fixing problems (like fixing a broken shoe) 

●​ Making whites actually white 
●​ Fixing colors that look wrong 
●​ Balancing exposure 

Color Grading: Creating a mood (like choosing Urban Kicks' brand colors) 

●​ Making videos warmer or cooler 
●​ Creating a consistent brand look 
●​ Adding artistic flair 

Basic Color Correction in CapCut: 

1. White Balance 

●​ Problem: Video looks too orange or too blue 
●​ Solution: Adjust temperature slider 
●​ Urban Kicks Example: Making sure shoe colors look accurate 

2. Exposure 

●​ Problem: Video too dark or too bright 
●​ Solution: Adjust brightness/exposure 
●​ Rule of thumb: You should see details in both shadows and highlights 

Basic Color Grading Techniques: 

Creating Urban Kicks Brand Look: 

1.​ Slightly warmer temperature (more orange) for friendly, approachable feel 
2.​ Increased contrast for sharp, professional look 
3.​ Slight saturation boost to make colors pop 

Exposure and Contrast Adjustments 

Understanding Exposure (How Bright Your Video Is) 

 



Underexposed: Too dark - like Urban Kicks trying to sell shoes in a dark room Overexposed: Too 
bright - like shining a flashlight directly at the camera Properly Exposed: Just right - you can see 
all the details clearly 

Contrast (The Difference Between Light and Dark) 

Low Contrast: Everything looks gray and flat High Contrast: Strong difference between light and 
dark areas Balanced Contrast: Natural-looking with good detail 

Practical Adjustment Process: 

1.​ Fix exposure first (overall brightness) 
2.​ Adjust contrast second (make it pop) 
3.​ Fine-tune shadows and highlights (recover details) 

Urban Kicks Example: Product videos need perfect exposure to show shoe details and textures 
accurately. 

Stabilization and Basic Video Fixes 

Why Videos Shake: 

●​ Handheld shooting without support 
●​ Walking while filming 
●​ Wind or movement during recording 

Digital Stabilization in CapCut: 

How it works: Software analyzes your shaky video and smooths out the movement Limitation: 
Can't fix extremely shaky footage Best practice: Try to shoot stable footage first, use stabilization 
as backup 

Other Common Video Problems and Fixes: 

1. Noise/Grain (Video looks grainy) 

●​ Cause: Low light or high ISO 
●​ Fix: Noise reduction tools in CapCut 

2. Rolling Shutter (Wobbly vertical lines) 

●​ Cause: Quick camera movements 
●​ Fix: Avoid rapid panning, use stabilization  

 



 

3. Focus Issues 

●​ Prevention is better: Tap to focus on your phone 
●​ Fix: Some enhancement tools can help, but limited 

Creating Consistent Visual Style Across Clips 

Why Consistency Matters: 

Urban Kicks doesn't make one shoe blue and another red randomly - they have a consistent 
brand style. Your videos should too! 

Building Your Visual Style: 

1. Color Palette 

●​ Choose 2-3 main colors 
●​ Use them consistently across all videos 
●​ Example: Urban Kicks might use white, black, and one accent color 

2. Brightness/Contrast Settings 

●​ Save your favorite settings as presets 
●​ Apply same adjustments to similar clips 
●​ Maintain consistent mood 

3. Pacing 

●​ Keep similar rhythm across cuts 
●​ Match energy level to content 
●​ Urban Kicks product videos: steady, professional pace 

Creating and Using Presets: 

1.​ Perfect one clip with ideal color/exposure 
2.​ Copy settings to other similar clips 
3.​ Make small individual adjustments as needed 
4.​ Save as preset for future projects 

 

 
 



Modern Tools and Resources (2024-2025) 

Free Video Editing Software: 

●​ DaVinci Resolve: Professional-grade, free version available 
●​ OpenShot: Open-source alternative 
●​ Canva Video Editor: Browser-based, simple interface 
●​ Filmora: Great alternative to CapCut, beginner friendly 

Mobile Apps: 

●​ CapCut Mobile: Full-featured mobile editing 
●​ InShot: Quick social media edits 
●​ Adobe Premiere Rush: Mobile-friendly version of Premiere 

Stock Resources: 

●​ Unsplash: Free stock photos and videos 
●​ Pexels: High-quality free stock footage 
●​ YouTube Audio Library: Free background music 
●​ Freesound: Free sound effects 

Learning Resources: 

●​ YouTube: Thousands of CapCut tutorials 
●​ CapCut Creator Academy: Official tutorials 
●​ Reddit r/VideoEditing: Community help and tips 

 

Keywords and Explanations 

Aspect Ratio: The shape of your video (width compared to height). Like choosing between a 
rectangular or square picture frame. 

B-Roll: Extra footage used to support your main story. Like photos in a magazine article - they 
support but don't replace the main text. 

Color Grading: Adding artistic color effects to create mood. Like Instagram filters but more 
professional. 

 



Color Correction: Fixing color problems to make videos look natural. Like adjusting your TV 
settings so colors look right. 

Compression: Making video files smaller while keeping good quality. Like vacuum-packing 
clothes for travel. 

Cut: The most basic edit - joining two clips together with no transition. Like turning a page in a 
book. 

Export: Creating the final video file ready for sharing. Like printing a document after writing it. 

Frame Rate: How many pictures per second make up your video. Higher numbers = smoother 
motion. 

Import: Bringing video files into your editing software. Like bringing ingredients into your kitchen 
before cooking. 

Keyframe: A point where you set specific values for effects or animations. Like marking important 
dates on a calendar. 

Layers: Multiple tracks of video, audio, or graphics stacked on top of each other. Like transparent 
sheets with different drawings that combine to make one picture. 

Preset: Saved settings you can apply to multiple clips. Like having favorite recipes you can use 
again and again. 

Resolution: How clear and detailed your video looks. Higher resolution = sharper image, like the 
difference between regular glasses and HD glasses. 

Stabilization: Software that reduces camera shake. Like having steady hands when taking a 
photo. 

Storyboard: A visual plan for your video, like a comic strip showing what happens in each scene. 

Timeline: The workspace where you arrange your video clips in order. Like a calendar showing 
events in sequence. 

Transition: Effects used to move smoothly from one clip to another. Like chapter breaks in a book. 

White Balance: Adjusting colors so white objects actually look white. Like adjusting your eyes 
when going from indoor to outdoor lighting. 
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Module 7: Audio & Motion Graphics 

Complete Study Guide for Video Content Creation 
 

Introduction 

Welcome to the exciting world of audio and motion graphics! Think of this module as learning 
how to make your videos "speak" and "dance" at the same time. Just like how a great song needs 
both good lyrics and catchy music, great videos need both clear audio and eye-catching visual 
effects. 

Audio is like the heartbeat of your video - it sets the mood, delivers your message, and keeps 
viewers engaged. Motion graphics are like the sparkles on a birthday cake - they make everything 
more exciting and help tell your story in a visual way. 

In today's world, where TikTok videos can go viral in hours and YouTube creators become 
millionaires, understanding audio and motion graphics isn't just helpful - it's essential. Whether 
you're creating content for your brand like Urban Kicks (our favorite sneaker company example), 
making educational videos, or just wanting to impress your friends, these skills will make your 
videos stand out. 

 

Learning Objectives 

By the end of this module, you will be able to: 

1.​ Understand why good audio matters - Recognize how audio affects viewer experience 
and engagement 

2.​ Work with different audio formats - Choose the right audio format for your project needs 
3.​ Record and edit clean audio - Create professional-sounding audio content 
4.​ Enhance audio quality - Apply techniques to make your audio sound polished 
5.​ Create engaging motion graphics - Design animated text and visual elements 
6.​ Apply visual effects strategically - Use transitions and effects to maintain viewer interest 
7.​ Build complete audio-visual experiences - Combine audio and motion graphics effectively 

 

 



Unit 7.1: Audio Fundamentals for Video 

Why Audio Matters (More Than You Think!) 

Imagine watching your favorite YouTube video with terrible audio - crackling sounds, music too 
loud, or the creator's voice barely audible. You'd probably click away within seconds, right? That's 
because our brains are wired to notice bad audio immediately. 

The 80/20 Rule of Video: Viewers will forgive mediocre video quality, but they won't tolerate 
bad audio. This means 80% of your video's success depends on having good audio, while only 
20% depends on having perfect visuals. 

Real Example: Urban Kicks creates sneaker review videos. If the reviewer's voice is clear and the 
background music complements their energy, viewers stay engaged even if the lighting isn't 
perfect. But if there's background noise or the audio cuts in and out, viewers leave immediately. 

Audio File Formats Explained Simply 

Think of audio formats like different types of containers for your favorite drink: 

WAV Files (The Glass Bottle) 

●​ Highest quality, no compression 
●​ Large file size 
●​ Best for: Professional recording and editing 
●​ Think: Like drinking from a glass bottle - pure and uncompressed 

MP3 Files (The Plastic Bottle) 

●​ Good quality, compressed to save space 
●​ Smaller file size 
●​ Best for: Final videos, sharing online 
●​ Think: Like a plastic bottle - convenient and portable 

FLAC Files (The Fancy Thermos) 

●​ High quality, some compression but lossless 
●​ Medium file size 
●​ Best for: When you need quality but not huge files 
●​ Think: Like a thermos - maintains quality while being practical  

 



 

Audio Quality Considerations 

Sample Rate (How Often We Listen) 

●​ Measured in Hz (Hertz) 
●​ 44,100 Hz = Standard quality (like FM radio) 
●​ 48,000 Hz = Professional video standard 
●​ Simple Rule: Higher numbers = better quality = bigger files 

Bit Depth (How Much Detail We Capture) 

●​ 16-bit = Good for most projects 
●​ 24-bit = Professional standard 
●​ Think of it like: Taking photos with different camera qualities - more bits capture more 

audio details 

Recording Clean Audio Techniques 

The Golden Rules of Audio Recording: 

1.​ Location Matters​
 

 



○​ Record in quiet spaces (your closet full of clothes works great!) 
○​ Avoid echoy rooms (bathrooms are terrible for recording) 
○​ Urban Kicks Tip: They record product reviews in their office storage room 

surrounded by sneaker boxes - the boxes absorb sound! 
2.​ Microphone Placement​

 
○​ Keep mic 6-8 inches from your mouth 
○​ Use a pop filter (or make one with pantyhose and a coat hanger) 
○​ Visual Guide: Hold your hand flat, fingers extended - that's about the right distance 

3.​ Test Before You Record​
 

○​ Do a 30-second test recording 
○​ Listen back with headphones 
○​ Adjust levels before starting your main recording 

Audio Editing Basics 

Essential Tools You Need: 

●​ Audacity (Free) - Like the Swiss Army knife of audio editing 
●​ GarageBand (Mac, Free) - User-friendly for beginners 
●​ Adobe Audition (Paid) - Professional tool with more features 

Basic Editing Steps: 

1.​ Import your audio file 
2.​ Trim unwanted parts (beginning/end silence) 
3.​ Normalize volume levels (make loud and quiet parts more even) 
4.​ Export in your desired format 

 

Unit 7.2: Audio Enhancement Techniques 

Background Music Selection and Licensing 

Music is Like Seasoning: Too little and your video feels bland, too much and it overwhelms 
everything else. 

Where to Find Music: 

●​ YouTube Audio Library (Free) - Great starting point 
 



●​ Epidemic Sound (Paid) - Professional quality, popular with YouTubers 
●​ Artlist (Paid) - High-quality, trending music 
●​ Freesound (Free) - Sound effects and ambient audio 

Licensing Made Simple: 

●​ Royalty-Free: Pay once, use forever (but read the fine print!) 
●​ Creative Commons: Free to use with proper credit 
●​ Copyrighted: Don't use unless you have permission (your video will get muted!) 

Urban Kicks Example: For their sneaker unboxing videos, they use upbeat electronic music from 
Epidemic Sound. The music starts soft during the intro, builds up during the unboxing, and fades 
out for their final thoughts. 

Audio Level Balancing and Mixing 

Think of Your Audio Like a Recipe: 

●​ Voice = Main ingredient (should be strongest) 
●​ Background music = Seasoning (enhances but doesn't overpower) 
●​ Sound effects = Garnish (adds flavor in small amounts) 

The Magic Numbers: 

●​ Voice/Dialogue: -12 to -6 dB (this is your loudest element) 
●​ Background Music: -18 to -12 dB (quieter than voice) 
●​ Sound Effects: -15 to -9 dB (depends on the effect) 

Easy Mixing Steps: 

1.​ Start with voice at comfortable listening level 
2.​ Add background music at 50% of voice volume 
3.​ Add sound effects that complement, don't compete 
4.​ Listen to the whole mix and adjust 

Noise Reduction and Audio Cleanup 

Common Audio Problems and Solutions: 

Background Hum/Buzz: 

●​ What it sounds like: Constant "hmmmmm" sound 
●​ Fix: Use noise reduction filter in your editing software 
●​ Prevention: Record away from electronics, air conditioners 

 



Mouth Sounds (Clicks and Pops): 

●​ What it sounds like: "Tsk" sounds when speaking 
●​ Fix: Use de-esser tool or manually cut them out 
●​ Prevention: Stay hydrated, use pop filter 

Echo/Reverb: 

●​ What it sounds like: Voice bouncing around the room 
●​ Fix: Use noise gate or record in better location 
●​ Prevention: Record in soft, furnished spaces 

Creating Audio Fade-ins and Fade-outs 

Why Fades Matter: Imagine if your favorite song just suddenly STOPPED or STARTED - jarring, 
right? Fades make transitions smooth and professional. 

Types of Fades: 

●​ Fade In: Audio gradually gets louder (0% to 100%) 
●​ Fade Out: Audio gradually gets quieter (100% to 0%) 
●​ Crossfade: One audio fades out while another fades in 

When to Use Fades: 

●​ Beginning of video: Fade in background music 
●​ End of video: Fade out all audio 
●​ Music changes: Crossfade between different songs 
●​ Scene transitions: Fade out current audio, fade in new audio 

 

Unit 7.3: Text and Motion Graphics 

Animated Text Creation and Timing 

Text Animation is Like Learning to Dance: Start with basic moves, then add flair as you get 
comfortable. 

Basic Text Animations: 

1.​ Fade In/Out​
 

 



○​ Text appears/disappears gradually 
○​ Best for: Simple, professional look 
○​ Timing: 0.5-1 second duration 

2.​ Slide In​
 

○​ Text moves from off-screen to final position 
○​ Best for: Dynamic, energetic content 
○​ Timing: 0.3-0.8 seconds 

      3. Typewriter Effect 

○​ Text appears letter by letter 
○​ Best for: Building suspense, emphasis 
○​ Timing: Adjust speed based on reading pace 

Urban Kicks Example: In their "Top 5 Sneakers" videos, each sneaker name slides in from the left 
with a subtle bounce effect, staying on screen for 3 seconds before the next one appears. 

Lower Thirds and Caption Design 

What are Lower Thirds?: Those text boxes that appear in the lower third of your screen showing 
names, titles, or information. 

Design Principles: 

●​ Keep it simple: Maximum 2 lines of text 
●​ Contrast is key: Dark text on light background (or vice versa) 
●​ Consistent style: Use same fonts and colors throughout video 

Modern Tools for Lower Thirds: 

●​ Canva (Free/Paid) - Templates make it super easy 
●​ Adobe After Effects (Paid) - Professional but complex 
●​ DaVinci Resolve (Free) - Professional features, steep learning curve 
●​ CapCut (Free) - Mobile-friendly, great for beginners 

Caption Best Practices: 

●​ Font Size: Large enough to read on mobile phones 
●​ Duration: On screen long enough to read twice 
●​ Positioning: Usually bottom center, but can be creative 

Simple Motion Graphics Principles 
 



Motion Graphics Are Like Visual Punctuation: They add emphasis, separate ideas, and guide 
viewer attention. 

The 12 Principles of Animation (Simplified for Beginners): 

1.​ Timing: How fast or slow things move 
2.​ Easing: Starting slow, speeding up, then slowing down (like a car stopping) 
3.​ Anticipation: Small movement before big movement (like bending knees before jumping) 

Easy Motion Graphics You Can Create: 

●​ Progress Bars: Show how far through the video viewers are 
●​ Call-to-Action Buttons: Animated "Subscribe" or "Like" reminders 
●​ Social Media Icons: Bouncing Instagram/TikTok logos 
●​ Product Highlights: Circles or arrows pointing to features 

Text Animation Best Practices 

The KISS Principle: Keep It Simple, Stupid! 

 

Do's: 

●​ Use consistent timing (all text animations same speed) 
●​ Match animation style to video mood 
●​ Test readability on mobile devices 

 



●​ Use animations to guide attention 

Don'ts: 

●​ Over-animate (too many moving parts) 
●​ Use distracting fonts (Comic Sans for business videos) 
●​ Animate too fast (viewers can't read it) 
●​ Use conflicting animation styles in same video 

 

Unit 7.4: Visual Effects and Transitions 

Transition Selection and Timing 

Transitions are Like Bridges: They connect one scene to another smoothly. 

Common Transition Types: 

Cut (No Transition) 

●​ When to use: Most of the time! Simple and invisible 
●​ Urban Kicks Example: Cutting between different angles of the same sneaker 

Fade 

●​ When to use: Time passage, mood changes 
●​ Duration: 0.5-1 second typically 

Dissolve 

●​ When to use: Showing transformation or comparison 
●​ Example: Dissolving from dirty sneaker to clean sneaker 

Slide/Push 

●​ When to use: Moving between different topics 
●​ Example: Sliding from one product to another 

Basic Visual Effects Application 

Popular Video Effects for Beginners: 

Color Correction 

 



●​ What it does: Makes colors look natural and consistent 
●​ When to use: Every video needs some color correction 
●​ Tools: Most video editing software has auto-correct features 

Zoom/Pan (Ken Burns Effect) 

●​ What it does: Adds movement to still images 
●​ When to use: Product photos, before/after comparisons 
●​ Tip: Subtle movement is better than dramatic zooms 

Blur Effects 

●​ Background Blur: Makes subject stand out 
●​ Motion Blur: Shows speed and movement 
●​ Gaussian Blur: Softens harsh edges 

Modern Tools for Effects: 

●​ CapCut (Free, Mobile) - AI-powered effects, super user-friendly 
●​ DaVinci Resolve (Free, Desktop) - Professional-grade color correction 
●​ Adobe Premiere Pro (Paid) - Industry standard with tons of effects 
●​ Final Cut Pro (Mac, Paid) - User-friendly professional tool 

Creating Engaging Intro and Outro Sequences 

Your Intro is Like a Movie Trailer: It should excite viewers about what's coming without giving 
everything away. 

Intro Elements (Pick 2-3): 

1.​ Logo Animation (2-3 seconds) 
2.​ Channel Name/Tagline (1-2 seconds) 
3.​ Preview of Content (3-5 seconds) 
4.​ Background Music (throughout) 

Urban Kicks Intro Example: 

●​ 0-1 second: Logo bounces in with sneaker sound effect 
●​ 1-3 seconds: "Urban Kicks - Step Up Your Game" text slides in 
●​ 3-6 seconds: Quick montage of sneakers they'll review 
●​ Background: Upbeat hip-hop instrumental 

Outro Elements: 

 



1.​ Call to Action ("Like and Subscribe") 
2.​ Related Video Thumbnails 
3.​ Social Media Links 
4.​ End Screen Music (faded version of intro music) 

Maintaining Viewer Attention Through Visual Variety 

The Netflix Rule: Change something visual every 3-7 seconds to maintain attention. 

Visual Variety Techniques: 

1.​ Camera Angles: Switch between wide shots and close-ups 
2.​ Graphics: Add text, arrows, or highlights 
3.​ Zoom: Subtle zoom in/out on important points 
4.​ Split Screen: Show comparisons side-by-side 
5.​ B-Roll: Show related footage while talking 

Attention-Grabbing Moments: 

●​ 0-3 seconds: Hook with preview or bold statement 
●​ Every 30 seconds: Add visual element (text, graphic, transition) 
●​ Every 2 minutes: Major visual change (new location, topic, etc.) 

Modern Attention Techniques: 

●​ Jump Cuts: Quick cuts that remove pauses (popular on YouTube) 
●​ Speed Ramping: Speeding up or slowing down footage 
●​ Picture-in-Picture: Multiple videos playing simultaneously 
●​ Interactive Elements: Polls, questions, clickable elements 

 

Professional Tips for Modern Content Creation 

AI-Powered Tools (2024-2025) 

Audio Enhancement: 

●​ Adobe Podcast (Free) - AI removes background noise automatically 
●​ Krisp (Paid) - Real-time noise cancellation for recording 
●​ Descript (Paid) - Edit audio by editing text transcripts 

Motion Graphics: 
 



●​ Runway ML (Paid) - AI-generated video effects and animations 
●​ Luma Labs (Free/Paid) - AI video generation and enhancement 
●​ Canva Magic Studio (Paid) - AI-powered design and animation 

Mobile-First Creation 

Why Mobile Matters: 70% of video content is watched on mobile devices. 

Mobile-Optimized Design: 

●​ Vertical Aspect Ratios: 9:16 for TikTok, Instagram Stories 
●​ Large Text: Readable without zooming 
●​ High Contrast: Visible in bright sunlight 
●​ Simple Graphics: Not cluttered on small screens 

Platform-Specific Considerations 

YouTube: 

●​ Longer intros acceptable (5-10 seconds) 
●​ Strong call-to-actions for engagement 
●​ Detailed end screens with related content 

TikTok/Instagram Reels: 

●​ Hook within first 2 seconds 
●​ Vertical format essential 
●​ Trending audio important for discovery 

LinkedIn: 

●​ Professional tone and graphics 
●​ Captions/subtitles essential (many watch muted) 
●​ Square format often works best 

 

Keywords and Definitions 

Audio Terms: 

Sample Rate: How many times per second audio is measured, usually 44.1kHz or 48kHz for 
video 

 



Bit Depth: The amount of detail captured in each audio sample, typically 16-bit or 24-bit 

Compression: Reducing file size by removing some audio data (MP3) or organizing it better 
(FLAC) 

Decibel (dB): Unit measuring audio volume; 0 dB is the loudest without distortion 

Noise Floor: The level of background noise in a recording 

Dynamic Range: The difference between the loudest and quietest parts of audio 

Crossfade: Gradually transitioning from one audio track to another 

Motion Graphics Terms: 

Keyframe: A point in time where you set specific properties (position, scale, opacity) 

Easing: The acceleration and deceleration of animations (makes movement feel natural) 

Lower Third: Text graphics in the bottom third of the screen showing names or information 

Bezier Curve: Mathematical curve used to create smooth animation paths 

Frame Rate: How many images per second create motion (24fps for film, 30/60fps for online 
video) 

Aspect Ratio: Width-to-height ratio of video (16:9 for YouTube, 9:16 for TikTok) 

Visual Effects Terms: 

Chroma Key: Removing a colored background (usually green) to composite different images 

Color Grading: Adjusting colors for artistic effect and mood 

Color Correction: Fixing colors to look natural and consistent 

LUT (Look-Up Table): Preset color adjustments that create specific visual styles 

Rendering: The process of creating the final video file from your project 

Codec: The method used to compress and store video files (H.264, H.265, etc.) 

B-Roll: Additional footage used to support the main content 

Technical Terms: 

Bitrate: How much data is used per second of video/audio (higher = better quality) 

 



Export Settings: The specifications used when creating your final video file 

Timeline: The workspace where you arrange video and audio clips in sequence 

Proxy Files: Lower quality versions of your footage used for smoother editing 

Alpha Channel: Transparency information in graphics and video files 

Workflow: The step-by-step process from recording to final published video 
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Module 8: Social Media Content Creation 

Complete Study Guide for Beginners 

 

Introduction 

Welcome to your journey into social media content creation! Think of social media as a giant 
digital playground where brands and people share stories through pictures, videos, and text. Just 
like how you wouldn't wear a formal suit to a beach party, each social media platform has its own 
"dress code" - specific rules about what looks good and works best. 

In this module, we'll learn how to create content that not only looks amazing but also gets people 
to stop scrolling and pay attention. We'll use Urban Kicks (our fictional trendy shoe brand) as our 
main example throughout this guide to show you exactly how theory works in practice. 

By the end of this module, you'll understand how to create content that makes people say "Wow, 
I need to follow this brand!" instead of just scrolling past. 

 

Learning Objectives 

By completing this module, you will be able to: 

1.​ Create platform-specific content - Design posts that look perfect on Instagram, Facebook, 
TikTok, YouTube, and LinkedIn 

2.​ Plan your content strategically - Build a content calendar that keeps your audience 
engaged week after week 

3.​ Make engaging videos - Create short videos that grab attention in the first 3 seconds 
4.​ Design advanced content - Use animations and interactive elements to stand out from 

competitors 
5.​ Apply real-world skills - Take any brand and create a complete social media content 

strategy 

 

 
 



Unit 8.1: Platform-Specific Design Requirements 

What This Means 

Every social media platform is like a different room in a house. You act differently in a kitchen than 
in a bedroom, right? Similarly, what works on Instagram might look terrible on LinkedIn. Each 
platform has specific sizes, styles, and audience expectations. 

Instagram: The Visual Storyteller 

Instagram Stories (1080 x 1920 pixels) 

●​ Think of Stories as quick snapshots of your day 
●​ They disappear after 24 hours, so they're perfect for behind-the-scenes content 
●​ Urban Kicks Example: Show a quick video of new shoes being unboxed with text overlay 

saying "Just arrived!" 

Instagram Posts (1080 x 1080 pixels) 

●​ These are your main content pieces that stay on your profile forever 
●​ Square format works best 
●​ Urban Kicks Example: A clean product shot of their new "City Runner" sneakers on a 

marble background with the caption "Step into comfort. Step into style. #UrbanKicks 
#CityRunner" 

Instagram Reels (1080 x 1920 pixels) 

●​ Short videos (15-90 seconds) that can go viral 
●​ Vertical format only 
●​ Urban Kicks Example: A 30-second video showing someone putting on Urban Kicks shoes 

with quick cuts and trending music 

Facebook: The Community Builder 

Cover Photos (1200 x 628 pixels) 

●​ This is like the billboard for your brand 
●​ Should represent your brand's personality 
●​ Urban Kicks Example: A collage of different shoe styles with their logo and tagline "Walk 

Your Way" 

 

 



Posts (1200 x 630 pixels for images) 

●​ Can be longer text content with images 
●​ People expect more detailed information here 
●​ Urban Kicks Example: A post about their sustainability efforts with multiple images 

showing eco-friendly packaging 

TikTok: The Entertainment Hub 

Video Format (1080 x 1920 pixels) 

●​ Always vertical (tall, not wide) 
●​ 15 seconds to 10 minutes, but shorter is usually better 
●​ Fun, authentic content performs best 
●​ Urban Kicks Example: A funny video titled "POV: You're trying to choose between 5 pairs 

of Urban Kicks" showing someone dramatically contemplating different shoes 

YouTube: The Education and Entertainment Center 

Thumbnails (1280 x 720 pixels) 

●​ This is what people see before clicking your video 
●​ Should be bright, clear, and make people curious 
●​ Urban Kicks Example: A thumbnail showing a before/after of dirty shoes becoming clean 

with big text saying "AMAZING SHOE HACK!" 

Channel Art (2560 x 1440 pixels) 

●​ This is your YouTube homepage banner 
●​ Should include your brand name and what you do 
●​ Urban Kicks Example: Their logo with text "Premium Sneakers for Every Adventure" 

LinkedIn: The Professional Network 

Posts (1200 x 627 pixels) 

●​ More professional tone 
●​ Focus on business insights, not just products 
●​ Urban Kicks Example: A post about "5 Things We Learned Building a Sustainable Shoe 

Brand" with a professional photo of their team 

 

 



Unit 8.2: Content Strategy and Planning 

What Is Content Strategy? 

Content strategy is like meal planning for the week. Instead of deciding what to cook every single 
day, you plan ahead so you have variety, nutrition, and everything you need. For social media, you 
plan what to post, when to post it, and why you're posting it. 

Content Calendar Development 

What Is a Content Calendar? A content calendar is simply a schedule that shows what you'll 
post on each day. Think of it as your social media homework planner. 

 

How to Create One: 

1.​ Choose Your Tools​
 

○​ Google Sheets (free and simple) 
○​ Trello (visual and organized) 
○​ Later or Hootsuite (professional tools) 

2.​ Plan Your Content Mix​
 

○​ Monday: Motivation Monday (inspirational quotes) 

 



○​ Wednesday: Product Spotlight 
○​ Friday: Fun Friday (behind-the-scenes content) 

Urban Kicks Content Calendar Example: 

●​ Monday: "Monday Motivation" - Photo of someone running in Urban Kicks with 
motivational quote 

●​ Wednesday: "Shoe Spotlight" - Detailed photos and features of one specific shoe 
●​ Friday: "Factory Friday" - Behind-the-scenes video of shoes being made 

Series Creation and Visual Consistency 

What Is a Content Series? A series is when you create similar posts regularly. Think of it like a 
TV show - people know what to expect and look forward to new episodes. 

Urban Kicks Series Examples: 

●​ "Style Sunday": Every Sunday, show different ways to style the same shoe 
●​ "Customer Spotlight": Every other Tuesday, feature real customers wearing Urban Kicks 
●​ "Shoe Care Tips": Monthly posts teaching how to clean and maintain shoes 

Visual Consistency Means: 

●​ Using the same colors in your posts (Urban Kicks might always use black, white, and one 
accent color) 

●​ Similar photo styles (same lighting, same backgrounds) 
●​ Consistent fonts and logo placement 

Engagement-Focused Design Principles 

What Is Engagement? Engagement means people interacting with your content - likes, 
comments, shares, and saves. High engagement means people care about what you're posting. 

How to Design for Engagement: 

1.​ Use the "Scroll-Stop" Test​
 

○​ Would this post make someone stop scrolling? 
○​ Is there something interesting, surprising, or beautiful? 

2.​ Include Clear Calls-to-Action (CTAs)​
 

○​ "Double-tap if you agree!" 
○​ "Comment your favorite color below!" 

 



○​ "Save this for later!" 
3.​ Ask Questions​

 
○​ Urban Kicks Example: "Black or white sneakers for your first date? Tell us below! 
👇" 

Seasonal and Trending Content Adaptation 

Following Trends Without Losing Your Brand: 

●​ Jump on trending hashtags that make sense for your brand 
●​ Use trending audio in videos but keep your brand message 
●​ Urban Kicks Example: During back-to-school season, create content about "Best Shoes for 

Campus Life" 

 

Unit 8.3: Social Media Video Content 

Why Video Content Matters 

Video content gets 1200% more shares than text and image content combined. People's brains 
process video 60,000 times faster than text. In simple terms: videos grab attention better than 
anything else. 

Short-Form Video Creation Techniques 

The 3-Second Rule: You have 3 seconds to grab someone's attention before they scroll away. 
Your video needs to be interesting from the very first frame. 

Hook Examples for Urban Kicks: 

●​ "I wore these shoes for 30 days straight, and here's what happened..." 
●​ "This $50 shoe hack will change your life..." 
●​ "POV: You're looking for the perfect sneaker..." 

Basic Video Structure: 

1.​ Hook (0-3 seconds): Grab attention 
2.​ Content (3-20 seconds): Deliver value or entertainment 
3.​ Call-to-Action (Last 2-3 seconds): Tell them what to do next 

 



Vertical Video Optimization Strategies 

Why Vertical? Most people hold their phones vertically (upright), so vertical videos take up the 
full screen and look more natural. 

Vertical Video Best Practices: 

●​ Film everything in vertical mode (turn your phone sideways? No!) 
●​ Keep important information in the center of the screen 
●​ Use large, readable text 
●​ Urban Kicks Example: Film someone walking down stairs in their shoes, showing the 

full-body movement 

Adding Captions and Subtitles 

Why Captions Matter: 

●​ 85% of videos on social media are watched without sound 
●​ Captions make your content accessible to deaf and hard-of-hearing users 
●​ They help people understand your content in noisy environments 

How to Add Captions: 

●​ Use built-in caption tools on Instagram, TikTok, or YouTube 
●​ Use apps like InShot or Filmora 
●​ Keep captions short and easy to read 
●​ Urban Kicks Example: "These shoes are waterproof!" with a caption showing someone 

stepping in a puddle 

Creating Thumb-Stopping Content 

What Is Thumb-Stopping Content? Content so interesting or eye-catching that people stop 
scrolling and watch your video. 

Techniques: 

1.​ Bright Colors: Use colors that stand out against the platform's background 
2.​ Movement: Something moving in the first frame catches the eye 
3.​ Text Overlays: Big, bold text that creates curiosity 
4.​ Faces: People naturally look at faces, especially eyes 

Urban Kicks Thumb-Stopping Examples: 

 



●​ A shoe being thrown in slow motion and landing perfectly 
●​ Someone's surprised facial expression when trying on the shoes 
●​ Bright neon text saying "These shoes cost HOW much?!" 

 

Unit 8.4: Advanced Social Media Design 

Animated Social Media Content 

What Is Animation in Social Media? Animation means making still images move. This could be 
as simple as text sliding in from the side or as complex as a cartoon character walking. 

Simple Animation Types: 

1.​ Text Animations: Words appearing one by one 
2.​ Logo Animations: Your logo spinning or bouncing 
3.​ Product Animations: Shoes rotating to show all angles 
4.​ Transitions: Smooth changes between different scenes 

Tools for Beginners: 

●​ Canva: Has simple animation templates 
●​ After Effects: More advanced but powerful 
●​ Lottie: For web animations 

Urban Kicks Animation Example: A simple animation showing their logo appearing with a 
"swoosh" sound effect, followed by text saying "New Drop This Friday!" 

Interactive Story Design Elements 

What Are Interactive Elements? Features that let your audience participate in your content 
instead of just watching. 

Types of Interactive Elements: 

1.​ Polls: "Which color do you prefer?" 
2.​ Questions: "Ask me anything about shoe care!" 
3.​ Quizzes: "What shoe style matches your personality?" 
4.​ Sliders: "Rate this outfit 1-10" 

Urban Kicks Interactive Examples: 

 



●​ Instagram Story Poll: "Gym shoes or casual shoes?" with images of both 
●​ Instagram Story Quiz: "Guess the price of these limited edition shoes!" 
●​ Instagram Story Question: "What's your biggest shoe problem?" (to gather customer 

insights) 

User-Generated Content Integration 

What Is User-Generated Content (UGC)? Content created by your customers or fans featuring 
your brand. It's like getting free advertising from happy customers. 

Types of UGC: 

●​ Photos: Customers wearing your products 
●​ Videos: Customers using your products 
●​ Reviews: Written or video testimonials 
●​ Unboxing: Customers opening their purchases 

How to Encourage UGC for Urban Kicks: 

●​ Create a branded hashtag: #MyUrbanKicks 
●​ Run contests: "Show us your Urban Kicks style for a chance to win!" 
●​ Repost customer content (with permission) 
●​ Send special products to influencers and ask them to share 

UGC Integration Strategy: 

1.​ Find great UGC using your hashtag 
2.​ Ask permission to repost 
3.​ Give credit to the original creator 
4.​ Add your own caption explaining why you love the post 

Campaign Visual Identity Development 

What Is a Campaign Visual Identity? When you launch a special promotion or new product, you 
create a specific look and feel that's used across all platforms. It's like creating a costume for your 
brand. 

Elements of Campaign Visual Identity: 

1.​ Color Scheme: Choose 2-3 colors that represent the campaign 
2.​ Typography: Pick fonts that match the campaign mood 
3.​ Graphics: Create consistent shapes, patterns, or illustrations 
4.​ Photography Style: Decide on lighting, backgrounds, and poses 

 



Urban Kicks Campaign Example: "Summer Street Style" 

●​ Colors: Bright yellow and navy blue 
●​ Fonts: Bold, modern sans-serif fonts 
●​ Graphics: Geometric shapes and street art-inspired elements 
●​ Photography: Outdoor street photography with natural lighting 
●​ Hashtag: #UrbanSummerStyle 

Campaign Rollout Strategy: 

1.​ Teaser Posts: Build excitement before the launch 
2.​ Launch Post: Big announcement with all campaign visuals 
3.​ Series Posts: Multiple posts featuring different products 
4.​ User Participation: Encourage customers to use campaign hashtag 
5.​ Wrap-up: Thank customers and showcase best UGC 

 

Modern Tools for Social Media Content Creation 

Design Tools 

1.​ Canva (Beginner-friendly)​
 

○​ Pre-made templates for all platforms 
○​ Easy drag-and-drop interface 
○​ Free version available 

2.​ Adobe Creative Suite (Advanced)​
 

○​ Photoshop for photo editing 
○​ Illustrator for graphics 
○​ After Effects for animations 

3.​ Figma (Web-based design)​
 

○​ Great for collaboration 
○​ Free for personal use 
○​ Excellent for creating design systems 

Video Editing Tools 

 



1.​ InShot (Mobile, Free)​
 

○​ Perfect for TikTok and Instagram Reels 
○​ Easy to use on your phone 
○​ Lots of effects and transitions 

2.​ DaVinci Resolve (Desktop, Free)​
 

○​ Professional-grade video editing 
○​ Excellent color correction 
○​ Free version is very powerful 

3.​ Adobe Premiere Pro (Desktop, Paid)​
 

○​ Industry standard 
○​ Advanced features 
○​ Great integration with other Adobe tools 

Scheduling and Management Tools 

1.​ Later​
 

○​ Visual content calendar 
○​ Auto-posting feature 
○​ Analytics and insights 

2.​ Hootsuite​
 

○​ Manage multiple platforms 
○​ Team collaboration features 
○​ Comprehensive analytics 

3.​ Buffer​
 

○​ Simple and clean interface 
○​ Great for beginners 
○​ Affordable pricing 

Analytics Tools 

1.​ Native Platform Analytics​
 

○​ Instagram Insights 
○​ Facebook Analytics 

 



○​ TikTok Analytics 
○​ YouTube Analytics 

2.​ Google Analytics (For website traffic from social media)​
 

3.​ Sprout Social (Advanced analytics across platforms)​
 

 

 

 



Practical Exercise: Creating Your First Campaign 

Let's create a complete social media campaign for Urban Kicks' new "Night Runner" shoe 
collection. 

Step 1: Define Your Campaign 

●​ Product: Night Runner shoes with reflective elements 
●​ Target Audience: Evening runners and fitness enthusiasts 
●​ Key Message: "Light up the night with style and safety" 
●​ Duration: 2 weeks 

Step 2: Develop Visual Identity 

●​ Colors: Black, electric blue, and silver 
●​ Fonts: Bold, futuristic sans-serif 
●​ Photography Style: Low-light photography showing reflective elements 
●​ Hashtag: #NightRunnerStyle 

Step 3: Create Platform-Specific Content 

Instagram: 

●​ Feed Post: High-quality photo of shoes glowing in darkness 
●​ Story: Behind-the-scenes video of photoshoot 
●​ Reel: Quick video showing reflective elements in action 

TikTok: 

●​ Video: "POV: You're the coolest runner in the park at night" 

Facebook: 

●​ Post: Longer caption explaining safety benefits with multiple images 

LinkedIn: 

●​ Post: Professional angle about workplace wellness and evening fitness 

Step 4: Create Content Calendar 

Plan out specific posts for each day, including captions, hashtags, and posting times. 

 



Step 5: Measure Success 

Track engagement rates, reach, and conversions to see what worked best. 

 

Key Takeaways 

1.​ Each platform is different - What works on TikTok won't work on LinkedIn 
2.​ Planning is everything - A good content calendar saves time and ensures consistency 
3.​ Video is king - Invest time in learning video creation and editing 
4.​ Engagement beats perfection - People connect with authentic, relatable content 
5.​ Consistency builds trust - Regular posting with consistent visuals creates brand 

recognition 

Remember: Social media content creation is part art, part science, and part psychology. The more 
you practice and experiment, the better you'll become at understanding what resonates with your 
audience. 

 

Keywords and Definitions 

Algorithm: The computer program that decides which posts people see on their social media 
feeds. Think of it as a digital librarian that chooses which books to show you. 

Call-to-Action (CTA): A phrase that tells your audience what to do next, like "Click the link in 
bio" or "Comment below with your thoughts." 

Content Calendar: A schedule that shows what content you'll post and when, like a planner for 
your social media posts. 

Engagement: When people interact with your content through likes, comments, shares, saves, or 
clicks. Higher engagement usually means your content is resonating with your audience. 

Hashtag: Words or phrases preceded by the # symbol that help categorize content and make it 
discoverable. Example: #UrbanKicks #SneakerHead 

Hook: The opening of your content designed to grab attention immediately, usually in the first 3 
seconds of a video or the first line of a caption. 

 



Organic Reach: The number of people who see your content without you paying for advertising. 
This is "free" visibility. 

Platform-Specific: Content designed specifically for one social media platform, taking into 
account its unique features, audience, and best practices. 

User-Generated Content (UGC): Content created by your customers or fans featuring your brand, 
products, or services. It's like free advertising from happy customers. 

Vertical Video: Video content that's taller than it is wide, designed for mobile viewing. Think of 
how you normally hold your phone. 

Visual Consistency: Using the same colors, fonts, styles, and overall look across all your content 
to create a recognizable brand identity. 

Viral Content: Content that spreads rapidly across social media, being shared by many users and 
reaching a much larger audience than typical posts. 

 

 



Module 9 

 



Module 9: Professional Portfolio 
Development 

Complete Study Guide for Beginners 
 

Introduction 

Welcome to Module 9! Think of your portfolio as your design superhero cape - it's what shows 
the world your amazing powers as a designer. Just like how Urban Kicks showcases their coolest 
sneakers in their store window to attract customers, your portfolio is your window display of your 
best design work. 

In this module, you'll learn how to create a portfolio that doesn't just show your work, but tells 
your story as a designer. We'll cover everything from picking your best pieces to building an 
online presence that gets you noticed. By the end of this module, you'll have all the tools to 
create a portfolio that opens doors to your dream design career. 

Think of me as your design coach - I'm here to guide you through each step, explain everything 
clearly, and help you avoid common mistakes that even experienced designers make. 

 

Learning Objectives 

By the end of this module, you will be able to: 

1.​ Identify and organize your design strengths into a focused portfolio strategy 
2.​ Create a professional digital portfolio using modern tools and platforms 
3.​ Present your projects with clear documentation and compelling case studies 
4.​ Develop your personal brand as a designer across different platforms 
5.​ Apply SEO basics to make your portfolio discoverable online 
6.​ Write professional project descriptions that showcase your design thinking 
7.​ Build a networking strategy to grow your design career 

 

 



Unit 9.1: Portfolio Strategy and Planning 

What is Portfolio Strategy? 

Portfolio strategy is like planning your outfit for a job interview - you want to pick pieces that 
work well together and show your best side. It's about being smart with what you include and 
what you leave out. 

9.1.1 Identifying Your Design Niche and Strengths 

What is a Design Niche? A niche is your special area of expertise. Think of it like this: Urban 
Kicks could sell all kinds of shoes, but they focus on trendy sneakers - that's their niche. 

Common Design Niches: 

●​ Web Design - Creating websites and apps 
●​ Brand Identity - Logos, business cards, company colors 
●​ Print Design - Posters, brochures, magazines 
●​ UI/UX Design - Making apps and websites easy to use 
●​ Packaging Design - How products look on shelves 
●​ Social Media Design - Graphics for Instagram, Facebook, etc. 

How to Find Your Niche: 

1.​ Look at your existing work - What type of projects do you enjoy most? 
2.​ Consider your skills - What are you naturally good at? 
3.​ Think about your interests - Do you love fashion? Technology? Food? 
4.​ Check market demand - What are companies looking for? 

Example: Sarah loves sneakers and social media. She notices Urban Kicks needs better Instagram 
graphics. Her niche could be "Social Media Design for Fashion Brands." 

Identifying Your Strengths Exercise: 

●​ List 5 projects you're proud of 
●​ Write down what skills each project shows 
●​ Look for patterns - these are your strengths 

9.1.2 Curating Work for Maximum Impact 

What is Curation? Curation means carefully choosing and organizing your best work. It's like a 
museum curator who picks the most interesting pieces for an exhibition. 

 



The 10-15 Rule: Show 10-15 of your absolute best pieces. Quality beats quantity every time. 
Think of it like Urban Kicks' featured collection - they don't show every shoe they sell, just the 
hottest ones. 

What to Include: 

●​ Your best work (even if it's personal projects) 
●​ Variety within your niche (different types of projects) 
●​ Recent work (shows you're current) 
●​ Complete projects (not just pretty pictures) 

What to Leave Out: 

●​ Old work that doesn't represent your current skills 
●​ Incomplete projects 
●​ Work that's too similar (one logo design is enough unless you're a logo specialist) 
●​ Client work you can't legally show 

The Before-and-After Strategy: Show problems you solved. Example: "Urban Kicks' old website 
was confusing. Here's how I made it easier to shop." 

9.1.3 Understanding Different Portfolio Formats 

Physical Portfolios: 

●​ Pros: Impressive in person, tangible feel 
●​ Cons: Expensive to print, hard to update 
●​ Best for: Print designers, interviews 

Digital Portfolios: 

●​ Pros: Easy to share, always up-to-date, interactive 
●​ Cons: Requires tech skills, needs good internet 
●​ Best for: Web designers, remote applications 

PDF Portfolios: 

●​ Pros: Works anywhere, maintains formatting 
●​ Cons: Large file sizes, not interactive 
●​ Best for: Email applications, quick sharing 

Hybrid Approach: Most successful designers use all three formats for different situations. 

 



9.1.4 Target Audience Consideration 

Who Will See Your Portfolio? 

1.​ Potential Employers - HR people, creative directors 
2.​ Clients - Business owners, marketing managers 
3.​ Fellow Designers - For networking and feedback 
4.​ General Public - Through social media and search 

Tailoring Your Portfolio: 

For Corporate Jobs: 

●​ Show process and thinking 
●​ Include metrics (increased sales by 20%) 
●​ Professional, clean presentation 

For Creative Agencies: 

●​ Bold, innovative work 
●​ Show personality and style 
●​ Demonstrate creativity and risk-taking 

For Freelance Clients: 

●​ Focus on business results 
●​ Show reliability and professionalism 
●​ Include client testimonials 

Example: If applying to Urban Kicks, show work for fashion/lifestyle brands, understand their 
young, trendy audience. 

 

Unit 9.2: Digital Portfolio Creation 

9.2.1 Online Portfolio Platform Options 

Website Builders (Beginner-Friendly): 

Squarespace: 

●​ Best for: Beautiful, professional designs 

 



●​ Pros: Great templates, easy to use 
●​ Cons: Monthly cost, limited customization 
●​ Perfect for: Designers who want something quick and pretty 

Wix: 

●​ Best for: Complete beginners 
●​ Pros: Drag-and-drop, lots of templates 
●​ Cons: Can look generic, ads on free version 
●​ Perfect for: First-time portfolio builders 

Adobe Portfolio: 

●​ Best for: Adobe Creative Suite users 
●​ Pros: Integrates with Behance, free with CC 
●​ Cons: Limited features, requires Adobe subscription 
●​ Perfect for: Students with Adobe access 

Advanced Options: 

WordPress: 

●​ Best for: Customization and blogging 
●​ Pros: Flexible, lots of plugins, great for SEO 
●​ Cons: Steeper learning curve 
●​ Perfect for: Designers who want to blog and customize 

Webflow: 

●​ Best for: Designers who want coding power without coding 
●​ Pros: Professional results, responsive design 
●​ Cons: More complex, learning curve 
●​ Perfect for: Web designers 

Platform Recommendation Process: 

1.​ Budget: Free or paid? 
2.​ Technical Skills: Beginner or advanced? 
3.​ Customization Needs: Template or custom? 
4.​ Future Plans: Simple portfolio or business website? 

9.2.2 Portfolio Website Design Principles 

 



Keep It Simple: Your work should be the star, not your website design. Think of your portfolio site 
like a gallery wall - clean and white so the art stands out. 

Essential Pages: 

Homepage: 

●​ Your name and what you do 
●​ Best work preview 
●​ Clear navigation 
●​ Professional photo of yourself 

Work/Portfolio Page: 

●​ Grid of project thumbnails 
●​ Easy filtering by category 
●​ Consistent thumbnail sizes 

About Page: 

●​ Your story as a designer 
●​ Photo of you working or smiling 
●​ Your design philosophy 
●​ Fun personal details (you love sneakers, coffee, etc.) 

Contact Page: 

●​ Email address 
●​ Social media links 
●​ Contact form 
●​ Location (city/state) 

Navigation Best Practices: 

●​ Keep it simple: Home, Work, About, Contact 
●​ Make it obvious - no creative names like "My Journey" instead of "About" 
●​ Mobile-friendly menu 
●​ Always visible 

Visual Hierarchy: Just like designing a poster, your website needs clear hierarchy: 

1.​ Your name (most important) 
2.​ What you do (second most important) 
3.​ Your work (third most important) 

 



4.​ Everything else 

Color and Typography: 

●​ Use 2-3 colors maximum 
●​ Choose readable fonts (save the fancy fonts for your design work) 
●​ Ensure good contrast (dark text on light backgrounds) 

9.2.3 Case Study Presentation Techniques 

What is a Case Study? A case study tells the complete story of a design project - from problem 
to solution. It's like showing your work in math class, but for design. 

Case Study Structure: 

1. Project Overview (The Hook): 

●​ Project name and client 
●​ Your role 
●​ Timeline 
●​ One sentence summary 

Example: "Urban Kicks Website Redesign - I redesigned Urban Kicks' e-commerce site to increase 
sales by making the shopping experience smoother and more engaging." 

2. The Challenge (The Problem): 

●​ What was wrong? 
●​ Why did it need fixing? 
●​ What were the goals? 

Example: "Urban Kicks' website was confusing to navigate, had a 70% cart abandonment rate, 
and didn't reflect their trendy brand personality." 

3. Research and Discovery (The Detective Work): 

●​ User research 
●​ Competitor analysis 
●​ Stakeholder interviews 

Example: "I surveyed 50 sneakerheads and found that 80% left websites that took too long to 
load or were hard to navigate on mobile." 

4. Design Process (The Journey): 

 



●​ Sketches and wireframes 
●​ Design iterations 
●​ Testing and feedback 

Example: Show sketches, wireframes, and different color/layout options you tried. 

5. Final Solution (The Hero Shot): 

●​ Final designs 
●​ Key features highlighted 
●​ Multiple device views 

6. Results and Impact (The Victory): 

●​ Metrics and outcomes 
●​ Client feedback 
●​ Lessons learned 

Example: "The redesign increased online sales by 35% and reduced cart abandonment by 40%." 

Visual Presentation Tips: 

●​ Use large, clear images 
●​ Show before and after comparisons 
●​ Include process shots (sketches, wireframes) 
●​ Keep text readable (not too small) 
●​ Tell a story with your layout 

9.2.4 SEO Basics for Portfolio Visibility 

What is SEO? SEO (Search Engine Optimization) is like putting up street signs that help Google 
find your portfolio. When someone searches "graphic designer in [your city]," you want to show 
up. 

Basic SEO for Portfolios: 

1. Page Titles: Instead of: "Home - My Portfolio" Use: "Sarah Johnson - Graphic Designer in 
Austin, Texas" 

2. Page Descriptions: Write 1-2 sentences describing each page that include keywords people 
might search for. 

3. Image Alt Text: Describe your images for screen readers and search engines. Example: "Urban 
Kicks logo redesign - modern sneaker brand identity" 

 



4. URL Structure: Instead of: yoursite.com/page1 Use: yoursite.com/urban-kicks-logo-design 

5. Content Writing: Include keywords naturally in your project descriptions: 

●​ Your location (Austin graphic designer) 
●​ Your services (logo design, web design) 
●​ Your industry focus (fashion brands, startups) 

Local SEO Tips: 

●​ Include your city/region in your bio 
●​ Join local design groups 
●​ Get listed in local business directories 

Simple SEO Checklist: 

●​ [ ] Page titles include your name and profession 
●​ [ ] All images have descriptive alt text 
●​ [ ] URLs are descriptive, not random numbers 
●​ [ ] Contact page includes your location 
●​ [ ] About page mentions your services and location 

 

Unit 9.3: Project Documentation and Presentation 

9.3.1 Before-and-After Project Showcases 

Why Before-and-After Works: People love transformation stories. It's like those home makeover 
shows - the drama of seeing improvement is compelling and shows your impact. 

How to Present Before-and-After: 

Side-by-Side Comparison: 

●​ Old version on left, new version on right 
●​ Same size and scale 
●​ Clear labels ("Before" and "After") 

Slider Comparison: 

●​ Interactive element where viewers can drag to see change 
●​ Great for website redesigns 

 



●​ Engaging and fun to use 

Overlay Method: 

●​ New design overlays old one 
●​ Shows dramatic improvement 
●​ Good for mobile mockups 

What to Highlight: 

●​ Visual improvements (cleaner, more modern) 
●​ Usability improvements (easier to navigate) 
●​ Brand alignment (better represents the client) 
●​ Technical improvements (faster loading, mobile-friendly) 

Example: Urban Kicks Instagram Redesign 

●​ Before: Inconsistent posting, low-quality photos, no brand voice 
●​ After: Cohesive visual grid, high-quality lifestyle shots, consistent brand colors 
●​ Results: 150% increase in engagement, 50 new followers per week 

9.3.2 Design Process Documentation 

Why Show Your Process: Clients and employers want to see how you think, not just what you 
create. It's like showing your work in math class - it proves you understand the problem. 

What to Document: 

1. Initial Sketches: 

●​ Hand-drawn concept ideas 
●​ Shows you think before jumping to computer 
●​ Proves you explore multiple options 

2. Wireframes and Layouts: 

●​ Basic structure without colors/images 
●​ Shows you plan the user experience 
●​ Demonstrates logical thinking 

3. Style Explorations: 

●​ Different color schemes tried 
●​ Various typography options 

 



●​ Multiple logo concepts 

4. Iteration and Refinement: 

●​ How designs evolved 
●​ Feedback incorporated 
●​ Problems solved along the way 

5. User Testing Results: 

●​ How people interacted with your design 
●​ Problems discovered 
●​ Solutions implemented 

Documentation Tools: 

Free Options: 

●​ Phone camera for sketch photos 
●​ Screenshots for digital iterations 
●​ Screen recording for user testing 

Professional Options: 

●​ Figma for design versioning 
●​ InVision for prototyping 
●​ Loom for screen recordings 

Presentation Tips: 

●​ Tell a story with your process 
●​ Show evolution clearly 
●​ Explain your decisions ("I chose blue because...") 
●​ Keep it concise (don't show every tiny change) 

9.3.3 Client Testimonial Integration 

Why Testimonials Matter: Testimonials are like reviews on Amazon - they give social proof that 
you're good at what you do and easy to work with. 

Types of Testimonials: 

 



1. Project-Specific: "Sarah's redesign of our website increased our online sales by 40%. She 
understood our brand perfectly and delivered exactly what we needed." - Mike, Urban Kicks 
Owner 

2. Process-Focused: "Working with Sarah was a dream. She communicated clearly, met all 
deadlines, and incorporated our feedback beautifully." - Lisa, Marketing Director 

3. Results-Oriented: "The logo Sarah designed helped us stand out from competitors and attract 
our target customers. We've gotten so many compliments!" - Tom, Startup Founder 

How to Get Testimonials: 

During the Project: 

●​ Do great work (obviously!) 
●​ Communicate clearly and professionally 
●​ Meet deadlines 
●​ Be responsive to feedback 

After Project Completion: 

●​ Send a follow-up email 2-4 weeks later 
●​ Ask about results and impact 
●​ Request a brief testimonial 
●​ Make it easy with specific questions 

Sample Request Email: "Hi [Client Name], I hope the new website is working well for you! I'd 
love to hear how it's been received. If you're happy with the work, would you mind writing a brief 
testimonial I could use on my portfolio? Even just 2-3 sentences about your experience would be 
incredibly helpful. Thanks so much!" 

Where to Display Testimonials: 

●​ Homepage (builds immediate trust) 
●​ Case study pages (provides project context) 
●​ About page (supports your story) 
●​ Contact page (encourages inquiries) 

Testimonial Best Practices: 

●​ Include full names and titles (builds credibility) 
●​ Add company names when possible 
●​ Use client photos if available 

 



●​ Keep them concise (2-4 sentences) 
●​ Highlight specific benefits (increased sales, time saved) 

9.3.4 Professional Project Descriptions 

What Makes a Good Project Description: A good project description is like a movie trailer - it 
gives you the essential story without spoiling everything, and makes you want to see more. 

Project Description Formula: 

Opening Hook (1 sentence): What you did and why it matters. "I redesigned Urban Kicks' mobile 
app to reduce cart abandonment and increase sales for their growing sneaker business." 

The Challenge (1-2 sentences): What problem you solved. "Their existing app was slow, 
confusing to navigate, and didn't showcase their products effectively. Customers were leaving 
without making purchases." 

Your Approach (2-3 sentences): How you solved it. "I conducted user research to understand 
shopping behaviors, simplified the navigation structure, and created a visual design that 
highlighted product photography. The new design prioritized speed and ease of use while 
maintaining Urban Kicks' edgy brand personality." 

The Results (1-2 sentences): What happened after. "The redesigned app increased conversion 
rates by 45% and received a 4.8-star rating in the app store. Users specifically praised the 
improved search function and streamlined checkout process." 

Writing Tips: 

Use Active Voice: 

●​ Instead of: "A logo was created for Urban Kicks" 
●​ Use: "I created a logo for Urban Kicks" 

Include Specific Details: 

●​ Instead of: "Improved the design" 
●​ Use: "Increased readability by 30% through better typography" 

Show Business Impact: 

●​ Instead of: "Made it look better" 
●​ Use: "Increased brand recognition and customer engagement" 

Avoid Design Jargon: 

 



●​ Instead of: "Optimized the UI/UX paradigm" 
●​ Use: "Made the website easier to use" 

Common Mistakes to Avoid: 

●​ Too technical (save detailed specs for case studies) 
●​ Too generic ("Created a beautiful design") 
●​ All about you (focus on client benefits) 
●​ No results (always include outcomes when possible) 

 

Unit 9.4: Personal Branding for Designers 

9.4.1 Developing Your Designer Identity 

What is Personal Branding? Personal branding is how you present yourself professionally. Think 
of it like Urban Kicks' brand - they're not just selling shoes, they're selling a lifestyle and attitude. 
Your personal brand shows what makes you unique as a designer. 

Elements of Your Designer Identity: 

1. Your Design Philosophy: What do you believe good design should do? 

Examples: 

●​ "I believe design should make people's lives easier and more beautiful" 
●​ "Good design tells stories that connect brands with their customers" 
●​ "I create designs that help small businesses compete with big companies" 

2. Your Personality: What makes you uniquely you? 

Examples: 

●​ The detail-obsessed perfectionist 
●​ The collaborative problem-solver 
●​ The bold risk-taker 
●​ The empathetic user advocate 

3. Your Visual Style: How do your designs typically look? 

Examples: 

●​ Clean and minimalist 
 



●​ Bold and colorful 
●​ Hand-crafted and organic 
●​ Tech-forward and innovative 

4. Your Professional Values: What's important to you in work? 

Examples: 

●​ Sustainability and social responsibility 
●​ Accessibility and inclusion 
●​ Innovation and pushing boundaries 
●​ Collaboration and teamwork 

Creating Your Brand Statement: Fill in this template: "I'm [your name], a [your specialty] 
designer who helps [your ideal clients] [achieve what goal] through [your approach/style]. I 
believe [your design philosophy]." 

Example: "I'm Sarah Johnson, a brand identity designer who helps small fashion businesses stand 
out from competitors through bold, memorable visual identities. I believe great design should 
make customers stop scrolling and start shopping." 

9.4.2 Social Media Presence for Creatives 

Why Social Media Matters: Social media is like having a gallery that's open 24/7. It helps you 
connect with potential clients, other designers, and stay visible in the design community. 

Platform-Specific Strategies: 

Instagram (Most Important for Designers): 

What to Post: 

●​ Work-in-progress shots (sketches, process photos) 
●​ Final project reveals (before-and-after style) 
●​ Behind-the-scenes content (your workspace, coffee, inspiration) 
●​ Design tips and tutorials 
●​ Personal moments (builds connection) 

Instagram Best Practices: 

●​ Post consistently (3-5 times per week) 
●​ Use relevant hashtags (#graphicdesign #logodesign #[yourcity]design) 
●​ Write engaging captions (tell the story behind the work) 

 



●​ Engage with others (comment on posts, share others' work) 
●​ Use Stories (more casual, behind-the-scenes content) 

LinkedIn (For Professional Networking): 

What to Share: 

●​ Industry insights and trends 
●​ Case studies and project results 
●​ Professional achievements 
●​ Thoughtful commentary on design 

LinkedIn Tips: 

●​ Optimize your headline ("Graphic Designer Helping Fashion Brands Stand Out") 
●​ Write a compelling summary (your brand statement expanded) 
●​ Share others' content with your thoughts added 
●​ Connect with industry professionals 

Behance/Dribbble (Designer Communities): 

What to Upload: 

●​ Polished final work 
●​ Case studies 
●​ Concept explorations 
●​ Personal projects 

Community Engagement: 

●​ Comment thoughtfully on others' work 
●​ Follow designers you admire 
●​ Participate in challenges 
●​ Share feedback when requested 

Content Planning: 

Weekly Schedule Example: 

●​ Monday: Motivation Monday (inspirational quote + your work) 
●​ Wednesday: Work-in-progress Wednesday (process shots) 
●​ Friday: Feature Friday (finished project reveal) 
●​ Random: Behind-the-scenes stories and personal moments 

 



Content Creation Tips: 

●​ Batch create content (spend one day creating a week's worth) 
●​ Take photos of everything (you never know what might be useful) 
●​ Keep a list of content ideas (for when you're stuck) 
●​ Repurpose content (one project can become multiple posts) 

9.4.3 Networking and Community Engagement 

Why Networking Matters: Networking isn't about collecting business cards - it's about building 
genuine relationships. Most design jobs come through connections, not job boards. 

Online Networking: 

Join Design Communities: 

●​ Designer Hangout (Slack community) 
●​ Reddit design communities (r/graphic_design, r/web_design) 
●​ Facebook groups for local designers 
●​ Discord servers for specific design tools 

Engage Authentically: 

●​ Ask thoughtful questions 
●​ Share helpful resources 
●​ Offer feedback when requested 
●​ Celebrate others' successes 
●​ Don't just promote yourself 

Offline Networking: 

Attend Local Events: 

●​ Design meetups (search Meetup.com) 
●​ Creative conferences (99U, Adobe MAX) 
●​ Industry workshops 
●​ Gallery openings and art events 

Join Professional Organizations: 

●​ AIGA (American Institute of Graphic Arts) 
●​ Local advertising clubs 
●​ Chamber of Commerce (for business networking) 

 



●​ Coworking spaces with creative communities 

Networking Best Practices: 

Be Genuinely Interested: 

●​ Ask about their work (not just talk about yours) 
●​ Listen more than you speak 
●​ Remember personal details for follow-up conversations 
●​ Offer help before asking for it 

Follow Up Meaningfully: 

●​ Send connection requests within 24 hours 
●​ Reference specific conversation topics 
●​ Share relevant resources or opportunities 
●​ Suggest coffee meetings or collaboration 

Example Follow-up Message: "Hi [Name], it was great meeting you at the AIGA event last night! 
I loved hearing about your packaging design work for local breweries. I came across this article 
about sustainable packaging trends and thought you might find it interesting [link]. Would you 
like to grab coffee sometime and chat more about design?" 

9.4.4 Professional Development Planning 

Why Continuous Learning Matters: Design trends, tools, and technologies change rapidly. Think 
of it like smartphones - what was cutting-edge two years ago is now outdated. Staying current 
keeps you competitive. 

Skill Development Areas: 

Technical Skills: 

●​ New software and tools (Figma updates, new plugins) 
●​ Coding basics (HTML/CSS for web designers) 
●​ Emerging technologies (AR/VR, AI design tools) 
●​ Industry-specific knowledge (e-commerce, mobile apps) 

Soft Skills: 

●​ Client communication 
●​ Project management 
●​ Presentation skills 

 



●​ Business understanding 

Learning Resources: 

Free Resources: 

●​ YouTube tutorials (specific to your needs) 
●​ Design blogs (Smashing Magazine, A List Apart) 
●​ Podcasts (Design Better, What is Wrong with UX) 
●​ Free courses (Coursera, Khan Academy) 

Paid Resources: 

●​ Online courses (Skillshare, LinkedIn Learning) 
●​ Design conferences (local and virtual) 
●​ Professional certifications (Google UX, Adobe Certified) 
●​ Workshops and bootcamps 

Creating Your Development Plan: 

Annual Goals: Set 2-3 major learning goals each year. Example: "This year I want to learn motion 
graphics, improve my presentation skills, and understand conversion rate optimization." 

Quarterly Reviews: Every 3 months, assess your progress and adjust. 

Monthly Actions: Break big goals into monthly actions. Example: "This month I'll complete 4 
After Effects tutorials and create one animated logo." 

Weekly Learning Time: Block out time each week for learning. Example: "Every Friday afternoon, 
I spend 2 hours learning new skills." 

Portfolio Updates: Update your portfolio quarterly with new work and skills. 

Goal-Setting Framework: 

SMART Goals for Designers: 

●​ Specific: "Learn Figma's new prototyping features" 
●​ Measurable: "Complete 10 motion graphics projects" 
●​ Achievable: "Attend 2 design conferences this year" 
●​ Relevant: "Learn e-commerce design to serve retail clients" 
●​ Time-bound: "Master advanced Photoshop techniques by December" 

Tracking Your Progress: 

 



●​ Keep a learning journal 
●​ Document new projects using new skills 
●​ Ask for feedback from mentors or peers 
●​ Update your portfolio regularly 
●​ Share your learning journey on social media 

 

Modern Tools and Resources for 2025 

Essential Design Tools 

Design Software: 

●​ Figma (collaborative design, free for personal use) 
●​ Adobe Creative Cloud (industry standard, subscription-based) 
●​ Canva Pro (templates and quick designs, beginner-friendly) 
●​ Sketch (Mac-only, great for UI design) 

Portfolio Platforms: 

●​ Behance (integrated with Adobe, great for discovery) 
●​ Dribbble (designer community, inspiration) 
●​ Semplice (WordPress-based, designer-focused) 
●​ Format (photographer and designer portfolios) 

Productivity Tools: 

●​ Notion (project management and note-taking) 
●​ Trello (simple project tracking) 
●​ Slack (team communication) 
●​ Zoom (client meetings and screen sharing) 

Learning Platforms: 

●​ Skillshare (creative skills, project-based) 
●​ YouTube (free tutorials for everything) 
●​ LinkedIn Learning (professional development) 
●​ Domestika (creative courses from experts) 

Current Design Trends to Know 

 



Visual Trends: 

●​ Bold typography (large, impactful fonts) 
●​ Minimalist layouts (lots of white space) 
●​ Custom illustrations (unique, hand-drawn feel) 
●​ Gradients and vibrant colors (eye-catching backgrounds) 

Web Design Trends: 

●​ Dark mode (easier on eyes, modern feel) 
●​ Micro-animations (subtle movement and feedback) 
●​ Mobile-first design (designed for phones first) 
●​ Voice user interfaces (design for Alexa, Siri) 

Branding Trends: 

●​ Authentic storytelling (real, human brands) 
●​ Sustainable design (eco-friendly messaging) 
●​ Inclusive design (accessible to everyone) 
●​ Personal brands (individual designers as brands) 

 

Keywords and Definitions 

Case Study: A detailed presentation showing how you solved a design problem from start to 
finish, including process and results. 

Curation: The process of carefully selecting and organizing your best work for maximum impact, 
like a museum curator choosing art for an exhibition. 

Design Niche: Your specialized area of design expertise, such as logo design, web design, or 
packaging design. 

Digital Portfolio: An online collection of your design work, typically presented as a website or 
PDF. 

Personal Branding: How you present yourself professionally, including your personality, values, 
and unique strengths as a designer. 

Portfolio Strategy: A planned approach to selecting, organizing, and presenting your design 
work to achieve specific career goals. 

 



SEO (Search Engine Optimization): Techniques to help your portfolio website appear higher in 
Google search results when people look for designers. 

Target Audience: The specific group of people you want to see your portfolio, such as potential 
employers, clients, or fellow designers. 

User Experience (UX): How easy and enjoyable it is for people to use a website, app, or other 
design. 

Visual Hierarchy: The arrangement of design elements to guide the viewer's eye to the most 
important information first. 

Wireframe: A basic outline or blueprint of a design that shows structure and layout without 
colors, images, or final styling. 

Before-and-After: A presentation method that shows the original design problem alongside your 
improved solution to demonstrate impact. 

Client Testimonial: A positive review or recommendation from someone you've worked with, 
used to build credibility and trust. 

Design Process: The step-by-step approach you take to solve design problems, from initial 
research to final solution. 

Social Proof: Evidence that other people value your work, such as testimonials, awards, or social 
media engagement. 

 

Final Thoughts 

Remember, building a strong portfolio is like training for a marathon - it takes time, consistency, 
and patience. Don't expect perfection right away. Even the most successful designers started with 
simple portfolios and improved over time. 

Your portfolio is never truly "finished" - it should evolve as you grow as a designer. Keep updating 
it, keep learning, and keep connecting with other designers. The design community is generally 
supportive and welcoming to newcomers who show genuine enthusiasm and willingness to 
learn. 

Most importantly, let your personality shine through your portfolio. Clients and employers don't 
just hire portfolios - they hire people. Show them not just what you can design, but who you are 
as a person and why you love design. 

 



Good luck with your portfolio journey! Remember, every expert was once a beginner, and every 
professional portfolio started with that first project. You've got this! 

 

 



Module 10 

 



Module 10: Industry Skills & Career 
Development 

A Complete Study Guide for Aspiring Designers 
 

Introduction 

Welcome to the final and perhaps most crucial module of your design journey! Think of this 
module as your bridge between being a student and becoming a professional designer. Just like 
how Urban Kicks transformed from a small sneaker startup to a global brand, you too will learn 
how to navigate the professional design world. 

This module isn't just about making pretty designs anymore – it's about understanding the 
business side of design, communicating with real clients, managing projects, and building a 
sustainable career. We'll cover everything from talking to clients (without getting nervous!) to 
understanding legal stuff (don't worry, we'll make it simple), and from pricing your work fairly to 
growing as a professional. 

Think of me as your guide who's been in the industry for years and wants to share all the "insider 
secrets" that textbooks don't teach you. 

 

Learning Objectives 

By the end of this module, you will be able to: 

1.​ Communicate professionally with clients and understand their needs clearly 
2.​ Manage design projects from start to finish without missing deadlines 
3.​ Understand basic legal concepts that protect both you and your clients 
4.​ Price your design work confidently and fairly 
5.​ Handle business aspects of freelancing or working in a design agency 
6.​ Plan your career growth and stay updated with industry trends 
7.​ Build lasting professional relationships that help your career flourish 

 

 



Unit 10.1: Client Communication and Project Management 

What is Client Communication? 

Client communication is simply talking to the people who hire you for design work. Think of it like 
being a translator – you take their business ideas and translate them into visual designs, and you 
take your design concepts and translate them into language they understand. 

Real-world example: When Urban Kicks first approached a designer for their logo, they said "We 
want something cool and sporty." The designer had to ask the right questions to understand 
what "cool and sporty" meant to them specifically. 

Understanding Client Briefs and Requirements 

A client brief is like a recipe for your design project. It tells you what ingredients (elements) to 
use and what the final dish (design) should look like. 

Components of a Good Client Brief: 

1.​ Project Goal: What does the client want to achieve? 
2.​ Target Audience: Who will see this design? 
3.​ Style Preferences: Do they like modern, vintage, colorful, minimal? 
4.​ Technical Requirements: Size, format, where it will be used 
5.​ Timeline: When do they need it? 
6.​ Budget: How much are they willing to spend? 

Example: Urban Kicks Brief 

●​ Goal: Create a logo for a sneaker brand 
●​ Audience: Young adults aged 18-30 who love streetwear 
●​ Style: Modern, bold, energetic 
●​ Usage: Website, shoe boxes, store signs 
●​ Timeline: 2 weeks 
●​ Budget: $2,000 

How to Extract Information from Clients: 

Good Questions to Ask: 

●​ "Can you show me 3 designs you love and 3 you hate? Tell me why." 
●​ "If your brand was a person, how would they dress and talk?" 
●​ "What feeling should people get when they see this design?" 

 



●​ "Where will this design be used? (Print, web, merchandise?)" 

Pro Tip: Always repeat back what you understood. Say something like: "So you want a logo that 
feels energetic and modern, primarily for online use, targeting young sneaker enthusiasts. Is that 
correct?" 

Design Revision Process and Feedback Handling 

Revisions are changes clients request after seeing your initial design. They're completely normal 
– even the best designers rarely get it perfect on the first try. 

The Revision Process: 

1.​ Present Initial Concepts: Show 2-3 different design directions 
2.​ Gather Feedback: Listen without defending your choices 
3.​ Clarify Requests: Make sure you understand what changes they want 
4.​ Implement Changes: Make revisions based on feedback 
5.​ Present Revised Version: Show the updated design 
6.​ Repeat if Necessary: Usually 2-3 rounds of revisions are normal 

Urban Kicks Example: 

●​ First design: Logo with just text 
●​ Client feedback: "Needs more energy, add a symbol" 
●​ Revision: Added a dynamic arrow/swoosh 
●​ Client feedback: "Love the symbol, but make the text bolder" 
●​ Final revision: Bold text with the arrow symbol 

Handling Difficult Feedback: 

When clients say: "I don't like it, but I can't explain why" You respond: "That's okay! Can you 
show me something you do like? Or tell me what feeling this gives you versus what feeling you 
want?" 

When clients ask for major changes: "I understand you'd like significant changes. This would be 
moving into a new design direction, which I can absolutely do. This would count as additional 
revision rounds – shall we proceed?" 

Timeline Management and Deadline Adherence 

Timeline management means planning your work so everything gets done on time. It's like 
planning a party – you need to shop, cook, and decorate in the right order to be ready when 
guests arrive. 

 



Creating Realistic Timelines: 

For a Logo Project: 

●​ Day 1-2: Research and concept development 
●​ Day 3-5: Create initial designs 
●​ Day 6: Present to client 
●​ Day 7-8: Wait for feedback 
●​ Day 9-11: Make revisions 
●​ Day 12: Final presentation 
●​ Day 13-14: Final files and delivery 

Buffer Time: Always add 20% extra time for unexpected delays. If you think something takes 10 
days, tell the client 12 days. 

Tools for Project Management: 

Modern Tools (Free/Cheap): 

1.​ Trello: Visual boards to track project progress 
2.​ Asana: Task management with deadlines 
3.​ Monday.com: Project timelines and team collaboration 
4.​ Google Calendar: Simple deadline tracking 
5.​ Notion: All-in-one workspace for notes, tasks, and timelines 

How Urban Kicks Designer Might Use Trello: 

●​ Column 1: "To Do" (Research competitors, sketch concepts) 
●​ Column 2: "In Progress" (Creating logo variations) 
●​ Column 3: "Client Review" (Waiting for feedback) 
●​ Column 4: "Revisions Needed" (Changes to make) 
●​ Column 5: "Completed" (Final files delivered) 

Professional Communication Best Practices 

Email Communication: 

Professional Email Structure: 

1.​ Clear subject line: "Urban Kicks Logo - First Concepts Ready for Review" 
2.​ Friendly greeting: "Hi Sarah," 
3.​ Brief context: "As discussed, I've completed the initial logo concepts for Urban Kicks." 
4.​ Main message: Clear and concise 

 



5.​ Next steps: "Please review and let me know your thoughts by Friday." 
6.​ Professional closing: "Best regards, [Your name]" 

Video Calls and Meetings: 

Before the Meeting: 

●​ Test your camera and microphone 
●​ Prepare an agenda 
●​ Have examples ready to share screen 

During the Meeting: 

●​ Start with small talk (but keep it brief) 
●​ Take notes 
●​ Repeat important points back to them 
●​ End with clear next steps 

After the Meeting: 

●​ Send a summary email within 24 hours 
●​ Include action items and deadlines 

 

Unit 10.2: Legal and Ethical Considerations 

Why Legal Stuff Matters 

Legal considerations protect both you and your clients. Think of them as safety rules – they 
prevent problems before they happen. Just like Urban Kicks needs to make sure they don't copy 
other sneaker designs, you need to make sure your design work follows legal guidelines. 

Copyright and Intellectual Property Basics 

Copyright is like a invisible stamp that says "This belongs to me" on creative work. The moment 
you create a design, you automatically own the copyright to it. 

 

 



Key Copyright Concepts: 

What Copyright Covers: 

●​ Your original designs 
●​ Logos you create 
●​ Illustrations and graphics 
●​ Typography arrangements 
●​ Photo compositions 

What Copyright Doesn't Cover: 

●​ Ideas (only the expression of ideas) 
●​ Basic shapes and common symbols 
●​ Facts and information 
●​ Styles and techniques 

Example: Urban Kicks can't copyright the idea of "sneaker logos" but they CAN copyright their 
specific logo design. 

Work for Hire vs. Licensing: 

Work for Hire: Client owns the copyright from the moment you create it 

●​ Usually applies to full-time employees 
●​ Sometimes applies to freelancers with specific contracts 

Licensing: You own the copyright but give client permission to use it 

●​ You can specify how they can use it 
●​ You might retain some rights 
●​ More common for freelance work 

Stock Image Licensing and Usage Rights 

Stock images are pre-made photos, illustrations, or graphics that you can buy or download to use 
in your designs. 

Types of Stock Image Licenses: 

1. Royalty-Free: 

●​ Pay once, use many times 
●​ Can't resell the image itself 

 



●​ Usually can modify the image 
●​ Popular sites: Unsplash, Pexels, Shutterstock 

2. Rights-Managed: 

●​ Pay based on specific usage 
●​ More expensive but more exclusive 
●​ Usage restrictions (time, geography, purpose) 

3. Creative Commons: 

●​ Free to use with conditions 
●​ Must give credit to creator 
●​ Some allow modifications, some don't 

Urban Kicks Example: If Urban Kicks wants to use a stock photo of people wearing sneakers in 
their website banner: 

●​ ✅ Use royalty-free image from Shutterstock 
●​ ✅ Modify colors to match brand 
●​ ❌ Can't use the image to create new stock photos 
●​ ❌ Can't use photographer's watermarked image without paying 

How to Properly Use Stock Images: 

1.​ Read the license before downloading 
2.​ Keep receipts and license documents 
3.​ Give credit when required 
4.​ Don't exceed usage limits 
5.​ Don't use images of people for sensitive topics without model releases 

Client Contract Fundamentals 

A contract is a written agreement that protects both you and your client. Think of it as rules for a 
game that both players agree to follow. 

Essential Contract Elements: 

1. Project Scope: 

●​ What exactly you'll design 
●​ How many concepts you'll provide 
●​ Number of revision rounds included 

 



2. Timeline: 

●​ When you'll deliver concepts 
●​ When client will provide feedback 
●​ Final delivery date 

3. Payment Terms: 

●​ Total project cost 
●​ Payment schedule (50% upfront, 50% on completion) 
●​ Late payment fees 

4. Rights and Ownership: 

●​ Who owns the final design 
●​ What happens to unused concepts 
●​ Your right to show work in portfolio 

5. Revision Policy: 

●​ How many revisions are included 
●​ Cost for additional revisions 
●​ What counts as a "revision" vs. "new project" 

Simple Contract Template Example: 

PROJECT: Urban Kicks Logo Design 
DESIGNER: [Your Name] 
CLIENT: Urban Kicks Inc. 
 
SCOPE: Design of primary logo including: 
- 3 initial concepts 
- 2 rounds of revisions 
- Final files in AI, PNG, and JPG formats 
 
TIMELINE: 
- Initial concepts: March 15 
- Client feedback: March 18 
- Revisions: March 22 
- Final delivery: March 25 
 

 

 



PAYMENT: $2,000 total 
- $1,000 due upon contract signing 
- $1,000 due upon final approval 
 
USAGE RIGHTS: Client receives unlimited usage rights for business purposes. Designer retains 
right to display work in portfolio. 

Attribution and Credit Requirements 

Attribution means giving credit to creators whose work you use or reference. 

When Attribution is Required: 

●​ Using Creative Commons images 
●​ Using free fonts with attribution requirements 
●​ Referencing other designers' techniques 
●​ Using code snippets or templates 

How to Give Proper Credit: 

●​ For images: "Photo by John Smith on Unsplash" 
●​ For fonts: "Typography: Roboto by Google Fonts" 
●​ For inspiration: "Layout inspired by Jane Doe's portfolio" 

Urban Kicks Example: If they use a Creative Commons photo in their social media, they might 
write: "Sneaker photo by Mike Johnson (CC BY 2.0) - modified colors to match our brand" 

 

Unit 10.3: Pricing and Business Skills 

Understanding Design Pricing 

Pricing design work is like pricing any skilled service – you're not just charging for the time it takes 
to make something, you're charging for years of learning, your creative problem-solving, and the 
value you bring to the client's business. 

 

 



Freelance Pricing Strategies 

1. Hourly Pricing 

How it works: Charge for each hour you work Good for: Small projects, clients you trust, ongoing 
work 

Calculating your hourly rate: 

●​ Calculate your desired annual income: $50,000 
●​ Divide by billable hours per year: 1,500 hours (about 30 hours/week) 
●​ Base rate: $33/hour 
●​ Add business expenses and profit margin: $50-65/hour 

Urban Kicks Example: Logo research: 4 hours × $60 = $240 Concept creation: 8 hours × $60 = 
$480 Revisions: 3 hours × $60 = $180 Total: $900 

2. Project-Based Pricing 

How it works: Set one price for the entire project Good for: Defined scope, experienced 
designers, valuable outcomes 

Benefits: 

●​ Client knows exact cost upfront 
●​ You're rewarded for efficiency 
●​ Easier to budget and plan 

Project Pricing Formula: 

●​ Estimate hours needed 
●​ Multiply by hourly rate 
●​ Add 20% buffer for unexpected work 
●​ Consider value to client's business 

Value-Based vs. Hourly Pricing Models 

Hourly Pricing: 

Pros: 

●​ Simple to calculate 
●​ Fair for undefined scope 
●​ Easy to adjust for changes 

 



Cons: 

●​ Penalizes efficiency 
●​ Clients watch the clock 
●​ Income limited by available hours 

Value-Based Pricing: 

How it works: Price based on the value your design brings to client's business Good for: 
Experienced designers, high-impact projects 

Value-Based Questions: 

●​ How much revenue will this design generate? 
●​ What problem does it solve? 
●​ How much would fixing this problem be worth? 

Urban Kicks Value-Based Example: 

●​ A logo that helps them look professional enough to get into major retail stores 
●​ Getting into one store chain could mean $100,000+ in sales 
●​ Your logo fee: $5,000 (5% of potential first-year value) 

Project Pricing Examples: 

Logo Design: 

●​ Small local business: $500-1,500 
●​ Growing company: $1,500-5,000 
●​ Large corporation: $5,000-25,000+ 

Website Design: 

●​ Small business site: $2,000-8,000 
●​ E-commerce site: $5,000-15,000 
●​ Complex web application: $15,000-50,000+ 

Brand Identity Package: 

●​ Startup: $3,000-10,000 
●​ Established business: $10,000-25,000 
●​ Enterprise rebrand: $25,000-100,000+ 

 

 



Basic Invoicing and Payment Terms 

Creating Professional Invoices: 

Invoice Must Include: 

1.​ Your business name and contact info 
2.​ Client name and address 
3.​ Invoice number and date 
4.​ Project description 
5.​ Amount due 
6.​ Payment terms 
7.​ Payment methods accepted 

Sample Invoice: 

INVOICE #2024-001 
Date: March 25, 2024 
 
FROM: [Your Name/Business] 
      [Your Address] 
      [Email, Phone] 
 
TO: Urban Kicks Inc. 
    [Client Address] 
 
PROJECT: Logo Design Package 
- Logo concepts and revisions 
- Final file package 
- Brand guidelines document 
 
AMOUNT DUE: $2,000.00 
PAYMENT TERMS: Net 15 days 
DUE DATE: April 9, 2024 
 
PAYMENT METHODS: 
- Bank transfer 
- PayPal: yourname@email.com 
- Check payable to: [Your Name] 
 

 



Modern Invoicing Tools: 

1.​ FreshBooks: Professional invoicing with time tracking 
2.​ QuickBooks: Full accounting with invoicing 
3.​ Wave: Free invoicing for small businesses 
4.​ PayPal Invoicing: Simple online invoicing 
5.​ Stripe Invoicing: Professional invoices with online payment 

Payment Terms Best Practices: 

Payment Schedules: 

●​ Small projects ($500-2,000): 50% upfront, 50% on completion 
●​ Medium projects ($2,000-10,000): 50% upfront, 50% on completion OR 33% upfront, 

33% at milestone, 34% on completion 
●​ Large projects ($10,000+): Multiple milestones with payments 

Payment Terms: 

●​ Net 15: Payment due within 15 days 
●​ Net 30: Payment due within 30 days 
●​ Due on receipt: Payment due immediately 

Late Payment Handling: 

●​ Send friendly reminder at 7 days past due 
●​ Send formal notice at 15 days past due 
●​ Charge late fees (1.5% per month is common) 
●​ Stop work on future projects until payment received 

Building Repeat Client Relationships 

Why Repeat Clients Matter: 

●​ No time spent finding new clients 
●​ They already trust your work 
●​ Projects start faster (less explanation needed) 
●​ Often willing to pay higher rates 
●​ Provide referrals to other clients 

 

 



Strategies for Client Retention: 

1. Exceed Expectations: 

●​ Deliver slightly early when possible 
●​ Include small bonus items (extra file formats, simple animation) 
●​ Provide helpful suggestions beyond the project scope 

2. Stay in Touch: 

●​ Send holiday greetings 
●​ Share relevant industry articles 
●​ Offer maintenance services 
●​ Check in every 3-6 months 

3. Make It Easy to Work with You: 

●​ Respond to emails quickly 
●​ Have clear processes 
●​ Maintain organized file systems 
●​ Remember their preferences and history 

Urban Kicks Relationship Building Example: After completing their logo, you might: 

●​ Month 1: Send final files with organized folder structure 
●​ Month 3: Email asking how the launch went 
●​ Month 6: Send article about sneaker industry trends 
●​ Month 9: Suggest updating their website to match new logo 
●​ Month 12: Propose creating seasonal marketing materials 

 

Unit 10.4: Continuous Learning and Growth 

Industry Trend Awareness and Adaptation 

The design industry changes constantly – new tools, new styles, new platforms. Staying current 
isn't just helpful; it's essential for career survival. Think of it like fashion: what looked great five 
years ago might look dated today. 

 

 



Current Design Trends (2024-2025): 

Visual Trends: 

●​ Minimalism with personality: Clean designs with unique touches 
●​ Bold typography: Large, custom fonts as design elements 
●​ Sustainable design: Eco-friendly messaging and earth tones 
●​ Inclusive design: Accessible colors, diverse imagery 
●​ 3D elements: Subtle depth and dimension 

Technology Trends: 

●​ AI-assisted design: Tools like Midjourney and DALL-E for inspiration 
●​ No-code websites: Webflow, Framer for designer-friendly development 
●​ Motion graphics: Animated logos and micro-interactions 
●​ AR/VR interfaces: Designing for immersive experiences 
●​ Voice interfaces: Designing for Alexa, Siri, etc. 

Urban Kicks Trend Application: 

●​ Uses bold, custom typography for brand personality 
●​ Incorporates subtle 3D effects in product photography 
●​ Creates animated logo for social media 
●​ Designs inclusive marketing showing diverse athletes 

How to Stay Updated: 

Daily (10 minutes): 

●​ Check design blogs (Behance, Dribbble) 
●​ Browse Instagram design accounts 
●​ Scan design newsletters 

Weekly (1 hour): 

●​ Read longer design articles 
●​ Watch design YouTube videos 
●​ Explore new tools and apps 

Monthly (3-4 hours): 

●​ Take online design courses 
●​ Attend virtual design events 
●​ Update your portfolio with new trends 

 



Quarterly (Full day): 

●​ Attend design conferences 
●​ Review and update your skills 
●​ Plan learning goals for next quarter 

Top Resources for Staying Current: 

Design Inspiration: 

●​ Behance.net 
●​ Dribbble.com 
●​ Awwwards.com 
●​ Pinterest (design boards) 
●​ Instagram (@designspiration, @thedesigntip) 

Industry News: 

●​ Fast Company Design 
●​ Design Week 
●​ Core77 
●​ Creative Bloq 
●​ Smashing Magazine 

Trend Reports: 

●​ Adobe Design Trends 
●​ Pantone Color of the Year 
●​ Google Design Reports 
●​ Figma Config talks 

Advanced Skill Development Pathways 

Specialization Areas: 

1. Brand Identity Design: 

●​ Logo design mastery 
●​ Brand strategy understanding 
●​ Packaging design 
●​ Brand guideline creation  

 



 

2. Digital Product Design: 

●​ UI/UX design 
●​ User research methods 
●​ Prototyping tools 
●​ Mobile app design 

3. Marketing Design: 

●​ Social media design 
●​ Email marketing templates 
●​ Advertisement design 
●​ Campaign strategy 

4. Motion Graphics: 

●​ After Effects mastery 
●​ 3D animation 
●​ Video editing 
●​ Interactive animations 

Urban Kicks Career Path Example: Year 1: General designer (logos, flyers, basic websites) Year 
2: Focus on brand identity (logos, brand guides, packaging) Year 3: Specialize in sports brand 
design Year 4: Become go-to designer for athletic companies Year 5: Start design agency focused 
on sports brands 

Skill Development Timeline: 

Beginner to Intermediate (6-12 months): 

●​ Master design software (Photoshop, Illustrator, Figma) 
●​ Understand design principles 
●​ Complete 10-20 practice projects 
●​ Build basic portfolio 

Intermediate to Advanced (1-2 years): 

●​ Develop signature style 
●​ Learn business skills 
●​ Build client relationships 
●​ Specialize in 1-2 areas 

 



Advanced to Expert (2-5 years): 

●​ Thought leadership (writing, speaking) 
●​ Mentoring other designers 
●​ Complex project management 
●​ Strategic business consulting 

Professional Design Communities and Resources 

Online Communities: 

General Design: 

●​ Designer Hangout (Slack): 40,000+ designers discussing trends, jobs, advice 
●​ Reddit r/Design: Daily discussions and portfolio reviews 
●​ Facebook Design Groups: Local and specialized communities 

Specialized Communities: 

●​ UX Planet: For user experience designers 
●​ Brand New (UnderConsideration): For brand identity discussions 
●​ Freelancers Union: For business advice and networking 

Local Communities: 

●​ AIGA chapters: American Institute of Graphic Arts local meetups 
●​ Creative Mornings: Monthly breakfast lectures in 200+ cities 
●​ Dribbble Meetups: Local gatherings of Dribbble members 

Professional Organizations: 

Major Organizations: 

●​ AIGA: Largest design organization, great for networking 
●​ ADC (Art Directors Club): Focus on advertising and digital design 
●​ TDC (Type Directors Club): For typography enthusiasts 
●​ IXDA: Interaction Design Association for UX designers 

Benefits of Joining: 

●​ Networking opportunities 
●​ Industry salary surveys 
●​ Professional development workshops 
●​ Job board access 

 



●​ Portfolio reviews 

Certification Programs and Continued Education Options 

Free Learning Resources: 

YouTube Channels: 

●​ The Futur (business of design) 
●​ Adobe Creative Cloud (software tutorials) 
●​ CharliMarieTV (design career advice) 
●​ Flux (design theory and practice) 

Free Course Platforms: 

●​ Coursera: University-level design courses (audit for free) 
●​ edX: MIT and Harvard design programs 
●​ YouTube: Unlimited tutorials on any design topic 
●​ Adobe Education Exchange: Free creative curriculum 

Paid Certification Programs: 

Software Certifications: 

●​ Adobe Certified Expert (ACE): Official Adobe certifications 
●​ Figma Certification: Official Figma proficiency certification 
●​ Sketch Certification: For Mac-based designers 

Design Education: 

●​ Domestika: Project-based creative courses ($90-200 per course) 
●​ Skillshare: Monthly subscription with design courses ($99/year) 
●​ LinkedIn Learning: Professional development courses ($240/year) 
●​ Udemy: Individual courses on specific skills ($20-200 per course) 

University Programs: 

●​ CalArts Graphic Design Certificate: Online program from prestigious art school 
●​ Parsons Design Certificate: Fashion and design certificates online 
●​ RISD Continuing Education: Weekend and evening classes 

 

 



Professional Development Plan Template: 

Quarter 1: 

●​ Goal: Improve typography skills 
●​ Action: Complete Domestika typography course 
●​ Practice: Redesign 5 existing logos with better typography 
●​ Measure: Get feedback from design community 

Quarter 2: 

●​ Goal: Learn motion graphics basics 
●​ Action: Follow After Effects YouTube series 
●​ Practice: Animate Urban Kicks logo 
●​ Measure: Post animation on social media for feedback 

Quarter 3: 

●​ Goal: Build business skills 
●​ Action: Read "Design is a Job" by Mike Monteiro 
●​ Practice: Create professional contract template 
●​ Measure: Use contract with next 3 clients 

Quarter 4: 

●​ Goal: Network and showcase work 
●​ Action: Attend local AIGA chapter meetings 
●​ Practice: Present case study at meetup 
●​ Measure: Make 5 new professional connections 

 

Key Terms and Definitions 

Attribution: Giving credit to creators whose work you use or reference in your designs. 

Buffer Time: Extra time added to project timelines to account for unexpected delays or 
complications. 

Client Brief: A document or conversation that outlines what the client wants from a design 
project, including goals, audience, style preferences, and requirements. 

 



Copyright: Legal protection that automatically applies to original creative works, giving the 
creator exclusive rights to use and distribute their work. 

Creative Commons: A licensing system that allows creators to specify how others can use their 
work, often allowing free use with certain conditions. 

Invoice: A document requesting payment for completed work, including project details, amounts 
due, and payment terms. 

Net 15/Net 30: Payment terms indicating that payment is due within 15 or 30 days of the invoice 
date. 

Project-Based Pricing: Setting one fixed price for an entire project regardless of how long it takes 
to complete. 

Revision: Changes or modifications requested by a client after seeing initial design concepts. 

Rights-Managed: A type of stock image licensing where usage rights are sold for specific 
purposes, times, and locations. 

Royalty-Free: A type of licensing where you pay once and can use the item multiple times 
without additional fees (but still have usage restrictions). 

Scope Creep: When a project gradually expands beyond its original scope without corresponding 
increases in timeline or budget. 

Stock Images: Pre-made photos, illustrations, or graphics available for purchase or free 
download to use in design projects. 

Timeline Management: The process of planning and organizing project tasks to meet deadlines 
efficiently. 

Value-Based Pricing: Pricing design work based on the value it provides to the client's business 
rather than just the time spent creating it. 

Work for Hire: A legal arrangement where the client owns the copyright to creative work from 
the moment it's created, rather than the creator owning it. 

 

 

 



Final Thoughts 

Congratulations! You've now learned the essential industry skills that separate student designers 
from professional designers. Remember, these skills develop over time – don't expect to master 
everything immediately. 

Start by focusing on clear communication and reliable project delivery. As you gain experience, 
gradually develop your business skills and find your specialization. Most importantly, never stop 
learning and adapting to industry changes. 

Your design skills got you here, but these professional skills will build your career. Just like Urban 
Kicks grew from a startup to a successful brand through professional business practices, you too 
can build a thriving design career by combining creativity with strong professional skills. 

The design industry needs talented, professional designers who understand both the creative 
and business sides of the work. You're now equipped to be one of them! 
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